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INTRODUCTION  

 

 At the beginning of the XXIst century, the environment in which the tourism industry evolves has 
become more and more competitive. The main environmental factors affecting this industry are climate 
change and natural disasters, military conflicts, progress in information technologies, increased competition 
in the air transport market (strongly linked to the previous factor) and, finally, the dynamics of the current 
demographic structure. 

A wave of aging population has emerged and is present in all industrialized countries and creates 
new opportunities for various industries. In the United States, Canada, Australia, Japan and Europe this 
phenomenon is simultaneous, identical and noticeable. The number of older people has never been higher, 
generating a segment with a significant size, and will continue to grow in the coming years (Günter 1998, 
UN 2000). In Europe, for example, the number of people aged 65 and over, already representing 14% of 
the current population, will reach 28% by 2050.  
 The senior market is indeed a growth opportunity for the global tourism industry. Not only is this 
market large and has high economic potential (Davis, Brown, McCabe and McCabe, 2003; Guiot, 2005), 
but seniors also want to travel more (Shoemaker, 1989; Lavery, 1999). It is obvious that their travel 
expenses are higher than those of other age groups (McGuire, Uysal and McDonald, 1988). Seniors give 
priority to retirement travel (Supernaw 1985), take longer holidays than other age groups (Lavery, 1999) 
and stay on holidays for longer periods (Shoemaker, 1989). Eventually, seniors try to learn more about 
themselves and the world around them, and the journey offers them a means of self-fulfillment through 
learning and discovery opportunities (Muller and Strickland, 1995). 
 If tourism professionals seem to be aware of the potential of seniors (Tourisme Québec, 2000; 
Knowledge Networks, 2005), now they must develop new strategies to target and satisfy these consumers. 
Such strategies require that the activities of design, development and sale of products / services meet the 
needs of customers. The development of marketing strategies and new tourism products corresponding to 
the requirements and expectations of a market segment depends on the knowledge of the consumer 
concerned, in this case, the senior citizen. 
 However, there is a lack of research in this area (Cleaver and Muller, 2001; Shim, Gehrt and Siek, 
2005; Cleaver and Sellick, 2004). Thus, in the case of senior German travelers (Romsa and Blenman, 
1989), Americans (Javalgi, Thomas and Rao, 1992), Canadians (Duncombe, 1994; Zimmer, Brayley and 
Searle 1995) and Australians (Cleaver and Muller, 1998) empirical research has been made, the old 
French travelers being very little studied. And worse things are in the Romanian research environment. 
Such research is all the more necessary, given that the senior market is a heterogeneous market 
(Schiffman and Sherman 1991; Moschis 1996; Szmigin and Carrigan, 2000). This heterogeneous 
character, repeatedly emphasized in the literature, requires, first of all, asking questions about the status of 
the senior consumer for the tourism industry. 
 Belonging to a certain generation and to some specific values represented, until now, the least 
recognized determinants of the superior behavior of the market, although they are probably the most 
important ones. These are the factors that will determine their priorities: family life, providing for its 
members, and themselves, simple pleasures, physical aptitudes and prolonging youth or anxieties about 
their future life. Their value system is relatively constant and is formed in childhood and early youth, often 
under the influence of the existent political current (war, peace, political system), economic (times of crisis 
and prosperity), social (conflicts, civil movements) or cultural (subcultures, music, movies), events 
undertaken by a particular person and his / her colleagues. Demographers call these groups "generations." 

As such, marketing specialists aiming to draw attention to the specific generation (for example, the 
elderly or baby boomers) must come up with memorable symbols and images, derived from the 
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experiences of this generation. Belonging to a certain generation, with which it shares values, periods of life 
and other factors that determine market behavior, allows the isolation of highly accurate consumer profiles, 
which are essential for the optimal design of marketing tools. 
 The demographic evolution directs the development of tourism to the generations of seniors, and 
the European Union noticed this long ago and recommended that all countries should take into account 
these changes. Its actions not only appear in the form of recommendations, strategic directions that can be 
assimilated by the member countries, but also through various co-financing programs. Thus, an offer was 
launched on July 19th, 2018 within COSME, for the promotion and development of thematic tourism 
products, taking into account the synergies between tourism and the cultural and creative sectors.  

Other initiatives have been launched within the COSME program, and these are aimed at: 
• fostering a competitive and sustainable growth in the tourism sector (2017); 
• the promotion and development of products and services in the field of sport and well-being, as 
well as the cultural and industrial heritage of Europe (2015); 
• encouraging transnational European tourist flows for the young persons and for the elderly in the 
medium and low frequency season (2014); 
• maximizing synergies between the tourism sector and high-end creative industries (2014). 
The interregional cooperation program “INTERREG EUROPE” also aims to improve the 

implementation of regional development policies and programs, in particular the programs within the 
objective regarding the investments for the economic growth and the creation of jobs and, where 
appropriate, the programs within the CTE objective, by promoting the exchange of experience and learning 
new policies among the actors of regional interest. Its area of applicability also intersects tourism, and in 
the case of this project, the tourism for seniors. 
 Union documents targeting tourism, research undertaken in countries with a tradition in this field, 
good practices disseminated among all European partners, and specific funding programs result in 
increased synergy and achievement of regional and local development goals, especially for those partners 
who are at the beginning and they have much to recover to reach European standards. 
 In such a context and in the same direction, the project "Friendly destinations for seniors + 55", 
financed by the the INTERREG V-A Romania-Bulgaria Program 2014-2020, which aims at cross-border 
development by adapting the tourism offer of the economic agents from Montana, Vidin districts, and from 
Dolj County, to meet the new demands of the elderly in the area and around the world. Its realization joins 
the efforts that each of the eligible countries and each region undertakes, by designing studies, strategies 
and other projects, for a better exploitation of their natural, cultural, historical potential, and so on, and for a 
sustainable development of tourism. 
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I. OBJECTIVES OF THE STUDY 

 

 The pensioners now account for one third of the world tourist consumption, and this share is 
constantly increasing, due to the aging phenomenon of the population. If aging is often perceived in the 
West as a decline, the consideration of the spiritual dimension of the human being makes it possible to 
change this perspective. 

Indeed, each individual continues to develop spiritually until death. The most advanced levels of 
development are observed in the elderly. Their specific spiritual development, called gerotranscendence, is 
found in their motivation to travel and allows them to be better understood. Travel fulfills part of the spiritual 
needs of older people and helps them grow older. The journey responds, in the elderly, to a meaning in life. 
 If the pensioners are motivated like anyone else by rest, relaxation or personal enrichment when 
they go on holiday, considering the aging makes it possible to better understand their motivations. Thus, 
they have the desire to: 

• enjoy life for as long as they can, because they are aware of their age and their limited life; 
• relax in a context where aging is perceived as difficult (retirees are highly requested by their 
associative activities or to provide a service to those close to them); 
• experience nostalgia by resuming and remembering the important periods in their life; 
• get rich on a personal level by deepening the discovery of the world around them; 
• satisfy the need for sociability by spending time with people who are close to them or who share 
their interests with; 
• create memories to remember and share. 

 While retirees are the first clients of tourism professionals, it seems that their specific expectations 
are still poorly understood and / or not taken into account. The result is a general tourism offer, which is not 
adapted to their needs. Most researchers in the field suggest two main ways to improve the tourism offer 
for pensioners:  

1) Segmentation of the retired population according to the motivations highlighted in the study. In 
this sense, it is necessary to provide travels that allow pensioners to enjoy life to the fullest, to meet their 
demands for nostalgia, personal enrichment, socialization, relaxation and memory creation. Therefore, the 
content of the journey must offer the maximum of such opportunities, based on the strengths of the 
destination chosen. The possibility to modulate the content of the trip according to their desires seems 
interesting. 

2) The evolution of communication by presenting tangible elements that can allow a reply to the 
spiritual motivations of old travelers. For example, the potential for personal enrichment may be suggested 
by the use of photographs showing the traveller next to the local populations. 
 This brief presentation of the evolution of the tourist demand and the basic modalities, through 
which the actors in this sector can attract the elderly over 55 years old, is not sufficiently practical to offer 
effective solutions in any context. Each country and each tourist area must take into account the 
particularities of its heritage (natural, cultural, historical, religious, human, accommodation, and so on) and 
know and respond as well as possible to the specific requirements of its own and of foreign seniors. In 
addition, the novelty of this field has also surprised the developed countries in the tourism industry, which 
are also in search and consolidation of favorable answers to attract a growing segment of consumers, 
richer and with a longer time budget available. That the new field of tourism is important from an economic 
and social point of view is evidenced by the increased attention that the World Tourism Organization, the 
European Union and its bodies prove in terms of coordinating and disseminating good practices, new 
studies and specific strategies, but also through the financial support of various development programs. 
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This is also the case of the project "Friendly destinations for seniors + 55", code ROBG-436, co-
financed by the Interreg VA Romania-Bulgaria Program 2014-2020, whose main objective is the 
development of tourism in the Vidin-Montana-Dolj cross-border area by adapting the offer to the 
requirements, expectations and preferences of people over 55 years old in and around the area. 

This general objective is derived, in turn, into main objectives, which allow the assignment of 
directions of action and activities that allow a proper management of the project. Thus, as main objectives, 
the two below were identified. 
 

A. Evaluation of the needs and preferences of tourists over 55 years old in Dolj County, in turn with 
the following secondary objectives: 

- identifying the basic problems and constraints faced by people over 55 years old during their 
travels; 

- identifying the mismatches between the services that the elderly people need and the services 
that are provided in reality; 

- identifying the components of the tourist product that are essential for the elderly tourists (what 
they are looking for, what they expect and what they need during the trips). 

- performing a comparative analysis of the expectations of the elderly tourists and the real offer 
from the tourist packages. 
 

B. Elaboration of a tourism development strategy for people over 55 years old in Dolj County, 
Romania, to respond to the content of secondary objectives such as: 

- identifying suggestions and guidelines for increasing the competitiveness of the actors involved in 
tourism business; 

- identifying potential businesses for representatives of the public and private sector in order to 
adopt products / services that enhance the offer for seniors; 

- recommending good practices regarding specific activities with the elderly; 
- proposing ways to promote tourism business; 
- describing the most appropriate channels for promoting the local potential of developing tourism 

products / services for seniors; 
- proposing some means of communication for promoting the tourism potential of Dolj County; 
- promoting and improving the county's image by establishing appropriate strategic objectives, 

programs and actions; 
- diversifying the range of tourism products / services for senior citizens, 
- benchmarking for the selection of appropriate practices in the European Union for senior tourists. 

 The present study aims to achieve the second main objective, pursuing the identification and 
highlighting the natural, cultural, religious heritage, of the hotel infrastructure of Dolj County, in order to 
meet the latest demands of domestic and international tourists, but especially the requirements of the older 
generations, which are more and more interesting by their size and the level of their travel budgets.  
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II. RESEARCH METHODOLOGY 
  

Generating several hundred million annual trips worldwide, tourism is today one of the major 
economic activities both in terms of value added, capital invested, and in terms of creating new jobs. A 
quantification of this phenomenon would be quite risky, as the operational definition of the sector remains 
unclear (generated by the confusion between business and recreation travel, taking into account the value 
produced in the travel sector as a whole, and so on), and statistics are most often incompatible. 

Although personal experience in the field can provide a fairly clear intuitive picture of what is and 
what might cover the notion of tourism, however, as Boyer (1972) expresses himself, “for those who wish to 
write about tourism, the hardest thing is to define it ”, because tourism is a concept with variable geometry. 
Indeed, behind its apparent simplicity, the tourist process is quickly exposed to extreme complexity, as it is 
based on a travel formula whose contours are particularly mobile when looking for answers to questions 
such as how many kilometers should have the distance from home to be considered a tourist, what 
motivations support this trip, what goods and services should be consumed, and so on. 

As a whole, tourism is conceived as a form of temporary mobility, motivated by the search for 
leisure, which is carried out outside the habitual residence, for a duration that exceeds at least 24 hours 
and includes at least one night's accommodation. It can be expressed through various travel formulas, 
ranging from a stay in a tourist place (sedentary practice), to a circuit through a more or less extensive 
territory (traveling practice) (Urbain, 1993). These practices can be self-produced by the consumer himself 
(selection of destinations, individual booking of tourist benefits or, as is the case with campsites, self-
organization of accommodation) or, on the contrary, produced and offered by companies specialized in 
assembling tourist benefits (Cazes, 1992). 

Tourism can also be defined as a set of economic activities related to tourism practices, namely the 
various benefits in the field of services, which target both the reception of visitors from the reception areas 
(accommodation, catering, entertainment, and so on), as well as the transport and harmonization of these 
visitors according to the areas of origin, or the design and distribution of tourist products, obviously followed 
by their promotion by their specific structures. 
 Tourism practices and activities define a complex system, which establishes relationships between 
different spaces, diversified actors and socio-economic and political factors that interact with each other. At 
the center of this system are the flows of people and money, which appear during the tourist trips from a 
transmitting space to a receiving space. At first glance, these flows resulting from the formation of a tourist 
demand in the transmitting spaces depend on the distances and obstacles located between the connected 
places, but also on the attractiveness of the destinations. 

Tourism has become a major economic activity. In all the countries leading the world tourist 
destinations, as in the whole world, new forms of tourist activity appear. In such a situation, there can still 
be about turmoil in the tourism industry, but in the future many unexpected changes may occur in this 
important sector of the economic and social life. 

The current tourist market is characterized by an increased segmentation between increasingly 
divided activities. Some specialists even suggest that it would be about a hyper-segmentation, to underline 
the need to develop offers, stays and activities as specific as possible. For them, the problem of adapting to 
the evolution of society and the aspirations of consumers arises. 

When discussing the classification of different forms of tourism, the problems of presenting their 
main characteristics and their economic incidences arises: heritage (cultural, religious, urban, economic 
discovery, gastronomic), related to nature and sport (balneary, mountain, river, and so on), health and well-
being (thermalism, thalassotherapy, spa, and so on), ludic (recreation parks and casinos), events (cultural, 
sports or commercial events, business congresses, fairs and salons).  
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From the point of view of the demand carriers, tourism is an equally complicated field, due to the 
heterogeneity that characterizes them and the difficult process of identifying more homogeneous groups in 
terms of their requirements and preferences, to which they will respond with products / specific and efficient 
services. The process of diversifying the tourist customers is in a continuous dynamic, following the last 
demographic transformations of the population. The predictions are clear and they claim that the world's 
population is aging. Thus, seniors should represent 22% of the world's population by 2050, while the 
proportion was 11% in 2000. Therefore, the population over the age of 55 must be in the attention of all 
involved economic agents in tourism as a result of their size and financial and time budgets.  
 To study tourism for senior citizens in Dolj County and in the cross-border area of the project, the 
methodological and theoretical-scientific support of the paper also uses the concepts, fundamental 
principles from the works of authors such as Lorge, Blau, Peters, Rosow, Ward, Mutran, George, Guiot, 
Barak, Schiffman, Stephens, Wilkes, Dune, Turley, Cleaver, Muller, Berscheid, Peplau, Havighurst, 
Chevalier, Claxton, Gorn, Sherman, Mathur, Moschis, Geuens, Weijters, Langmeyer, Thomas, Lavery, 
Cleaver, Shim, McMellon, Sherman, Schiffman, Pathak, Moschis, Boulbry, Muller, Polle, Goulding, Heslop, 
Bernhardt, Lavery, Anderson, Knight, Heslop, Claxton, Gorn, Polle, Tarot, Noyer, Charollois, Cohen, 
Treguer, Moschis, Lehto, Patterson, Zimmer, Bartos, Capella, Greco, Ryan, O'Leary, Blenmann, 
Horneman, Shoemaker, Places, Morgan, Levy, Tomasella and others. In order to identify and describe the 
heritage elements, the research and works of several Romanian authors, such as A. Cezar, D. Ciobotea, V. 
Osiac, P-E. Barbu, I. Apostolache, V. Roşulescu, N. Andrei, M. Bleahu, V.Brădescu, F. Marinescu, P. 
Cocean, L. Moțîrliche, M. Mitrică, O. Gherghe, I. Spirescu, D. Bălașa, I. Popescu Cilieni, V. Nicolae, A. 
Pessiacov, N. Ghika Budești, A. Firescu, C. Neamțu, A. Mitrache, G. Moroșanu and so on. 

The research methodology includes general and specific approaches to the concepts and tools of 
tourism and its segment for senior citizens, marketing and statistical analysis. For the practical part, the 
focus was on the research-action method, the statistical study based on the questionnaire, the statistical 
analysis and the case study. 

In addition to the studied bibliography, the informational support of the thesis is the regulations of 
the OMT and of other international bodies, the legislative and normative acts in the field of tourism for 
seniors from the European Union and from Romania, statistics of the European Union and the OMT, and 
the websites of some tourist organizations / attractions in the area and in Romania. 

The research methodology used specific methods for designing questionnaires, statistical study based 
on questionnaires and the results interpretation grids, benchmarking, analyzing and interpreting statistical 
data according to the specific requirements of the project objectives, direct or telephone discussions with 
the representatives. The sample volume consisted of 40 respondents, mostly identified among hotels and 
other accommodation facilities willing to participate in this study.  
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III. THE TOURIST POTENTIAL OF DOLJ COUNTY AND ITS 

ATTRACTION FOR PEOPLE OVER 50 YEARS OLD   

 

The Strategy for Economic-Social Development of Dolj County for the period 2014-2020 
emphasizes that tourism does not, at present, make a significant contribution to the economy of this county, 
because it generates less than 1% of GDP and the number of jobs, if it is excluded the activity of public 
food (restaurants, bars, coffee shops, catering, and so on), which is addressed especially to the local 
population. The reasons mentioned are related to the fact that, like most of the plain counties in the south 
of Romania, it lacks tourist attractions of great importance for tourists and visitors. However, Dolj County 
has a number of natural and built heritage and immaterial elements unique in Romania, but which are not 
sufficiently exploited. 

Before proceeding to present this heritage from the perspective of the project that is the subject of 
the present study, it should be mentioned that Dolj County has a unique history and culture, marked by the 
presence of the great empires that have passed here, a history and a culture that are not sufficiently known 
from a chronic lack of communication and promotion. Obviously, such an approach must be accompanied 
by strategic investment decisions, which will enhance this heritage both from an informational point of view, 
and especially from the developments and the arrangements of its destinations.  

The study undertaken by Regional Development Agency Oltenia on the development of tourism at 
regional level for the period 2014-2020 presents a pertinent analysis of the cultural activities that are 
supported by specialized institutions from Dolj County, including museums, theaters, the philharmonic, the 
County Center for the Conservation and Promotion of the Traditional Culture of Dolj, the cultural houses in 
the towns and municipalities of the county, the community centres in the rural localities.  

Tourism for seniors must take into account the attraction that the elderly show for all these cultural 
institutions and for the activities and events that they promote. The project "Friendly destinations for seniors 
+ 55" proposes a presentation of the main cultural attractions of Dolj County from the perspective of the 
requirements that the elderly manifest in the European Union and in our country. Special attention was paid 
to the requirements regarding the location and access to these objectives, knowing that the mobility of 
these customers is an important criterion in choosing destinations. 

  

III.1. CULTURAL POTENTIAL  
  

The development of cultural tourism has taken place with increasing concern for the protection and 
preservation of the past. The intensification of the pace of life, the mobility of the population, the feeling of 
disorientation and loss associated with modernity or of anomie has made people worry about preserving 
what is related to the past (traditions, customs, objects, buildings, crafts, including certain forms of a 
language are considered to be threatened and so on). Nostalgia for the past comes from the need to 
preserve the roots in a known cultural environment, in which people find their identity. Thus, in the context 
in which many traditions or traditional cultural practices were threatened with extinction, the need to protect 
the cultural heritage has intensified before it disappeared. 

According to the recommendations of the project, the analysis of this potential focused on the 
museums, monuments and important archaeological sites of the county, which may be interesting for 
senior tourists. 
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1. Bănia House 

Address: Craiova municipality, no. 16, Matei Basarab street, 200760 
Phone. 0351.444.030, E-mail: etnografie_sectie@muzeulolteniei.ro 
The Museum of Oltenia. Ethnography Section "Bănia House" 
TIME SCHEDULE 10:00 - 17:00; on Monday: closed 
Access difficulties: low 

 Bănia House is considered the 
foundation of the great Ban (a noble title 
used in several states in Central and 
Southeastern Europe between the 7th 
century and the 20th century) Barbu 
Craiovescu, the eldest son of Neagoe 
from Craiova, the founder of the 
Craiovești family. The houses, initially a 
group, were built at the end of the XVth 
century, in the center of Craiova, near 
St. Dumitru Church (the former 
Baneasa Church or the Royal Church), 
on the site of other old Bohemian 
buildings, and served as a residence for 
the rulers and meeting place of Craiova 
Divan. 

Descendant of the same family (the eighth generation from Neagoe) was also the ruler Constantin 
Brancoveanu, who rebuilt Bănia Houses in 1699 with the narrow offices from Oltenia counties. Rebuilt in a 
form very close to the one in which it can be admired today, the house would have been made by the 
master architects of the ruler, in a popular style with columns, similar to the one that can be seen in the 
royal palaces from Potlogi and Mogoșoaia or at the Hurezi Monastery. 
 In the heyday of history, the old foundry has been burned numerous times, passed into different 
domains and administrations and "suffered", as per needs, transformations, additions and architectural 
suppression. Thus, between 1718 and 1739, Bănia House becomes the seat of the Austrian administration, 
which fortifies it for defense. In 1750, the building was ceded by the ruler Grigore Ghica to the Archdiocese 
of Râmnic. From 1850, the building became headquarters for various institutions of the city: The Tribunal of 
Craiova, Fraţii Buzeşti High School, the Local Seminar and the State Archives. From 1933, the building 
housed the Museum of Oltenia until 1948, when it passed for the use of the Metropolis of Oltenia. On 
September 29th, 1964, the Oltenia Regional Museum requested from the Executive Committee of the 
Regional Popular Council “the retrocession of Bănia House from the Rose Park, the building and the land 
with a surface of 13,585 square meters” for the organization of an ethnographic museum of Oltenia. As a 
result of these requests, based on the decree 459/1964 of August 27th of the State Committee, Bănia 
House was taken over by the Executive Committee of the Regional Popular Council from the Archdiocese 
of Craiova and handed over to the Museum of Oltenia for organizing the Ethnography Section. In the same 
year, the direction of the museum corrected the architectural changes made over time and brought it back 
to an aspect closer to the original one, the Brâncovenesc style.    

Between 2006 and 2010, at the Bănia House, new consolidation and restoration works were 
carried out, as well as a refurbishment of the basic exhibition of the museum section. The section was 
inaugurated in January 2011 and invited visitors to an ethnographic journey where they could admire the 
exhibitions "Bread Making" (from fallowing to the sowing and from harvesting to the ritual knot-shaped 
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bread) and "The rhythms of life" (Oltenian pottery, furrier's trade, traditions of wedding, religious objects, 
icons on glass, fabrics, carpets and wall carpets), as well as an exhibition of dolls. 

2. The Museum of Oltenia 

Locality: Craiova Municipality, no.8, Popa Şapcă street, 200416 
Phone:      0251.411.906  
E-mail:     stiintele_naturii@muzeulolteniei.ro 
Time Schedule:    10:00 - 17:00; on Monday: closed 
Access difficulties: low 

It is a public institution of culture, with legal 
personality, of regional importance, at the 
service of the society, which collects, 
preserves, researches, restores, 
communicates and exhibits, for the purpose 
of knowledge, education and recreation, 
material and spiritual testimony of the 
existence and evolution of human 
communities, as well as of the environment. 
Throughout the nine decades of activity, the 
museum's heritage has grown impressively. 
If in 1927 the museum had 1050 pieces, and in 1955, 29120 pieces, at present, at the Museum of Oltenia 
there are 234,988 pieces, of which 573 are classified in the Treasure category. This collection of the 
Museum of Oltenia was enlarged in 2011 with at least a surprising discovery, namely a treasure of 75 gold 
coins (the XIXth century), brought to light in the archaeological digs from Desa, Dolj county.   
 The Department of Archeology and History has its beginnings in the Alexandru and Aristia Aman 
Foundation, established in 1908. Later, in 1915, at the initiative of Professor Stefan Ciuceanu, the 
foundations of the Regional Museum of Antiquities and Ethnography of Oltenia were laid, having the 
headquarters in the building of Dolj County Prefecture, then in the building of Bănia House, and since 1948 
in the building from no. 14 Madona Dudu Street. The building is a historical and architectural monument 
(1906), formerly the School for girls of Madona Dudu church until 1948. It was restored in 1948, 1962, 
1977. In 2017, the building was restored and expanded. 

The Natural Science Section. The Museum of Natural Sciences was established in Craiova in 
1928, and later was merged with the Regional Museum of Oltenia. Permanent exhibitions were organized 
in 1934, 1954 and 1963. It was dissolved abusively in 1974. It was reorganized in the building of the former 
printer "Ramuri", from no.8 Popa Șapcă Street. The building is an architectural monument built in 1926 and 
houses a paleontological collection (quaternary mammals), a malacological collection, an entomological 
collection, oology collection, ornithology and mammal collection, a herbarium, as well as mineralogy 
collections.  

The Ethnography Section was inaugurated in January 2011 and invites visitors to an ethnographic 
trip where they can admire the exhibitions "Bread Making" (from fallowing to the sowing and from 
harvesting to the ritual knot-shaped bread) and "The rhythms of life" (Oltenian pottery, furrier's trade, 
traditions of wedding, religious objects, icons on glass, fabrics, carpets and wall carpets), as well as an 
exhibition of dolls. Its location is in another emblematic building of Craiova municipality, respectively Bănia 
House, no.16 Matei Basarab Street. 
 
 
 

https://ro.wikipedia.org/wiki/Fi%C8%99ier:Muzeul_Olteniei.JPG
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3. Art Museum  
Address:   Craiova Municipality, no.15, Calea Unirii, Postal code: 200419 
Phone:   0251.412.342 
E-mail:    muzeuartacv@yahoo.com 
WEB PAGE:      http://www.muzeuldeartacraiova.ro/ 
Time Schedule: Tuesday - Sunday: 10:00 - 17:00; on Monday: closed 

Access difficulties: low 

 

Craiova Art Museum is hosted since 
August 1954 by the Jean Mihail 
Palace, one of the most beautiful 
palaces in Oltenia. It was built, 
between 1898 and 1907, by the 
famous French architect Paul 
Gottereau, at the order of Constantin 
Mihail, one of the richest people in 
Romania. The palace mirrors the 
status of its owner and is a wonderful 
example of European eclectic 
architecture, French academic art and 
neo-Baroque. Prized for its artistic 
value, it has been listed since 1947, 
as one of the most important monuments of civil architecture from the beginning of the XXth century. 

From an architectural point of view, Jean Mihail Palace belongs to the French academic art, 
including elements belonging to the late Baroque. Its uniqueness refers both to the rich interior and exterior 
ornamental architecture and to the exceptional quality materials used for its arrangement, as well as to the 
avant-garde facilities for that period. The exterior architecture is noticeable by the window frames, the 
ornaments of the facades, the ironworks of the balconies, the four columns attached to the first floor 
(supported, attached to the wall without representing a common structure), the central structure unhooked 
(separated, detached), the central loggia on the the southern facade of the palace and the roof made of 
slate.  
 The building reflects the taste of the time and reminds of the palaces on the Loire Valley. The 
highest quality materials were used in its construction: Carrara marble staircase, porphyry columns, walls 
upholstered with Lyon silk, Murano crystal chandeliers, Venetian mirrors, golden stucco work, decorative 
ceilings, lighting fixtures, wrought iron works. Over the years, Jean Mihail Palace has been the host of 
special events, from visits of personalities of different eras, to historical negotiations. 

The basic fund of the patrimony of the museum was set up by the Pinacotheca "Alexandru and 
Aristia Aman", to which were added important works transfers; own purchases, as well as new donations, 
most of them made by the Romanian artists, reaching today a collection of over 12000 pieces of Romanian 
and foreign art.  

The national art gallery has eleven rooms with paintings by Ion Țuculescu, Constantin Lecca, 
Theodor Aman, Gheorghe Tătărescu, Nicolae Grigorescu, Ștefan Luchian, Nicolae Tonitza, Theodor 
Pallady, Iosif Iser, and the European art gallery has five rooms, with five Dutch, French and Italian works. 

In 1956, in the National Gallery of Art, a special room was opened in Craiova, in which four 
sculptures by Constantin Brancusi were presented to the public: the Pride (1905), the Head of a boy 
(1906), the Kiss (1907) and Thigh - Torso fragment (1909-1910). Thus, Craiova Art Museum became the 

mailto:muzeuartacv@yahoo.com
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first museum in Romania and one of the first museums in the world to dedicate a permanent space to the 
presentation of works of C. Brâncuşi. 

Since 1962, the works of art belonging to the Craiova Art Museum have entered directly into the 
international circuit of values, through the participation in major international exhibitions, organized in over 
20 countries in Europe, Asia and North America.   
 

4. "Elena Farago" Memorial House 
 
Address: Craiova Municipality, no. 9-A Mihail Kogălniceanu street, 200390 
Phone: 0251532267 
Time Schedule: Monday - Friday, 08,00 am -19,00 pm 
Access difficulty: low 

 

 The house of the writer 
Elena Farago from Craiova is 
located in the center of 
Craiova, in the same 
courtyard as the 
headquarters of the County 
Library “Alexandru and 
Aristia Aman”. Being 
appointed director of the 
"Alexandru and Aristia Aman" 
Foundation in September 
1921, the poetess has for 
more than three decades led 
the destinies of this place of culture, having outstanding contributions regarding the regulation of the 
organization and functioning of the library, the book checking and the keeping of a correct record for 
arranging publications on the library shelves, completing collections through purchases and donations. 
After taking over the management of the foundation, the poetess moved to the house that could "serve as a 
residence for the staff in the service of the library and the museum" according to the will of Aristman Aman. 
Here she lived and created until the end of her life (1954). 
 During all this time, she lived and created in the small house of the Aman family, which she 
transformed into a true literary salon, in which she polarized the people of literature and culture in Craiova, 
but also in which she was teaching classes of literature and art history from the Free University of Craiova, 
becoming at the proposal of N. Iorga, the Friends of Science. The building has been at the same time, the 
home of Elena Farago and a favorite meeting place for art and literature lovers in Craiova and throughout 
the country for over 30 years. 

Currently, the building houses administrative offices of the institution and a permanent memorial 
exhibition in the rooms inhabited by the poetess. The exhibition includes 396 exhibits: letters, original 
documents, family photos, photocopies, magazines and books, personal items, furniture and other objects 
that belonged to the poetess and her family. 

Laureate of the Romanian Academy with the "Adamachi" Prize for the volumes "Șoapte din Umbră" 
(1908) and "Traduceri Libere" (1908), then for the volumes "Șoaptele Amurgului" (1920) and "Din traista lui 
Moș Crăciun" (1920), with the "Neuschotz" Prize 1927 for "Ziarul unui motan" (1924), she also received the 
"Femina" International Prize (1924), and in 1938 the National Prize for Literature, a well-deserved 
recognition of her work. 
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King Carol II granted the poetess, for literary merits, the medal "Bene Merenti", Ist class and "The 
Order of Cultural Merit", Knight IInd class. In 1978, at the proposal of UNESCO, the poetess was celebrated 
at her 100th anniversary. To honor her memory, the library staff organizes every year, in March, a program 
of cultural activities under the genre "Elena Farago Celebrating Days".  

The permanent exhibition of the Elena Farago Memorial House was made in the 1980s with the 
support of the associate professor Dr. C. D. Papastate - the one who wrote the first monograph dedicated 
to Elena Farago, and to his son, Mihnea. On this occasion 396 exhibits were presented that pay tribute to 
the life and activity of the poetess: original documents, photocopies, family photos, paintings, 
correspondence, furniture, personal items, manuscripts, books and magazines, awards and distinctions. 

In 2007, benefiting from the financial support of the Dolj County Council, the Elena Farago 
Memorial House, a heritage building, was consolidated and modernized completely. Currently, the edifice 
houses administrative offices of the “Alexandru and Aristia Aman” County Library and the permanent 
memorial exhibition, open to visitors from Monday to Friday, between 8 am and 7 pm. The entry is free. 
 

5. The Museum of Art and Ethnography (Marincu Palace) 
 
Address: Calafat municipality, no.6, 22 Decembrie street  
Phone: +40 251 232521, fax: +40 251 230883 
http://www.muzartc.ro/ 
Access difficulty: low 

The Museum of Art and 
Ethnography of Calafat is 
housed in the impressive 
Marincu Palace. The 
Marincu Palace was built 
according to the plans of 
the French architect Paul 
Gottereau, famous at the 
beginning of the XXth 
century in Romania, 
where he also designed 
the Royal Palace in 
Bucharest, the Central 
University Library, the 
CEC House, on Calea 
Victoriei, and the Jean 
Mihail Palace, currently 
the Art Museum of 
Craiova. The builders of Marincu palace were the Italians Pietro Adotti (the one who built several buildings 
and facilities in Dolj county, in Craiova, Calafat, Bârca), Georgetti and Traunero, under the supervision of 
the architect Constantin Rogalski. The foundation stone was laid in the fall of 1904, the work being 
completed three years later. The palace was inaugurated in 1908, with great rapidity.  
 The owner of the building was the landowner Ioniţă Marincu. The sumptuous building in Calafat 
was erected in memory of his daughter, Mărioara, who at the age of 13 died of Tuberculosis, after his first 
daughter, Olga, also died at the age of one of Tuberculous meningitis. Starting with 1927, according to 
Marincu's will, various administrative and educational institutions were set up in the building. In 2003, 
restoration and conservation works were carried out.   

http://www.muzartc.ro/
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Since 1967, the Museum of Art and Ethnography has been operating in this building, whose 
patrimony initially included donations and later also purchases of art values. It is mainly an art museum with 
a rich heritage, but it also presents a beginning of the popular art and ethnography section, having over 
1000 exhibits totally unvalued up to now. Among the works of contemporary Romanian art (painting, 
graphics, sculpture) exhibited in the museum there are linen works by Nicolae Grigorescu, Henri Catargi or 
Theodor Pallady and sculptures by Ion Irimescu, Nicu Enea, George Demmetroscu Mirea. Within the 
museum's folk art collection there are included folk costumes, two-faced carpets, woven products, tools and 
household items. The building also houses the Bulgarian Cultural Center. 

In September 2012, a history section of Calafat was inaugurated, realized with the important 
support of the Florentza and Ilie Marincu families, descendants of the family that founded this palace, and 
who also made important donations to the museum, among which the concert piano and the chandelier 
from The Great Hall of Mirrors. 
 

 

6.  The Village Museum 
  
Address: Maglavit township, no. 113 Calea Severinului street 
Time Schedule: Monday-Friday 08,00 am -16,00 pm 
Coordinates: 44°06'20.9"N 23°02'57.7"E  
Access difficulty: low 

 
 The village museum of Maglavit 
was inaugurated on September 9th, 2013 
and was made from objects donated by 
people. The process represented going 
from gate to gate and gathering objects 
from the inhabitants. Many of them have 
been lost in time, but those who are left 
are here. The museum has been arranged 
in several rooms on the ground floor of the 
Cultural Center and brings together 
traditional objects, boxes of dowry, 
furniture, looms, various documents and 
old papers that talk about the history of the 
village. The most important exhibition hall is the one in which Petrache Lupu's room is reproduced. 

Those who pass the threshold of this small room wake up in a room in the village world, where 
there is a wooden bed carved and covered with woolen bed sheets, manufactured in the house. A gas 
lamp, a dowry chest loaded with coverlets, towels and pillows, as well as a suitcase made of withies 
complete the peasant interior. The objects that remember Petrache Lupu are a few and all were donated by 
his family.  

On the wall is a large monastery icon, which would have belonged to him, as well as an engraved 
metal candle that was recovered from the basement of the old church. It was attributed to Petrache Lupu, 
as it was the shepherd's cane, carved in wood, which has also been recovered and is now exposed to 
those who are curious to get in touch with some contemporary things of this man who is said to be a saint 
and to do wonders. In the other rooms of the museum there are ceramic and metal objects, a loom, folk 
costumes and old books, all donated by the inhabitants of the township. 
 The written, but mostly unwritten history of these places, kept in dowry chests or forgotten in dusty 
corners, was brought to light and placed in honor in the Village Museum. Carpets, bedspreads, household 

https://audiotravelguide.ro/muzeul-satului-maglavit/
https://audiotravelguide.ro/muzeul-satului-maglavit/


16 
 

items, tools, photographs and notes bearing the intemperance of time, tell every visitor the story of past 
times. 

 

7.  Henri Coandă Museum, Perişor, Dolj county  

Address: Perișor township 
Phone: 0251459707 
Time Schedule: Monday-Thursday 08,00 am -16,00 pm 
Access difficulty: low 

 In 2007, the mayor of 
Perişor set up a village 
museum, dedicated to the 
great scientist, Henri Coandă. 
The memorial house reminds 
everyone of the legendary 
Coandă and evokes it through 
images, which capture 
fragments of his life. Henri 
Coandă spent his childhood 
with his grandparents in 
Perișor. He often traveled to 
Calafat and Craiova, where 
his grandparents had 
properties. His grandfather 
was bailiff of the township on 
the estate of one of the boyars in the area. The museum houses a series of photographs and texts about 
the great inventor, as well as an ethnographic section. In the yard there is the bust of Coandă and a jet 
aircraft, of type IAR 93, no. 109. On June 7th, on the 120th anniversary of the engineer's birth, a 
commemorative plaque was placed on the frontispiece of the museum. 

Henri Coandă Museum reminds passers-by of the name of the first pilot from Perişor, who today 
has become a legend. Henri Coandă was born on June 7th, 1886. Academician, engineer, aviation pioneer, 
physicist and inventor of the jet engine, the person who discovered the effect that bears his name. In Henri 
Coandă's museum house there are numerous photographs that show his life and activity.  
 Henri Coandă was born in Bucharest on June 7th, 1886, being the second child of a large family. 
His father was the General Constantin Coandă, a former professor of mathematics at the National School 
of Bridges and Roads in Bucharest. The mother, Aida Danet, was the daughter of French doctor Gustave 
Danet, a native of Brittany. 

Ever since childhood, the future engineer and physicist has been fascinated by the miracle of the 
wind. Following the primary school, not by chance, at the school that bore the name of the iluminist 
Petrache Poenaru, then the courses of "Saint Sava" College, Henri Coandă spent his childhood at his 
grandparents in Perișor, making frequent visits to Calafat and Craiova, where they had properties. He 
studied in Germany, Belgium and France, having four specialization diplomas at the age of 24. With the 
support of engineer Gustave Eiffel and the scientist Paul Painlevé, who helped him obtain the necessary 
approvals, Henri Coandă performed aerodynamic experiments and built in Joachim Caproni's workshop the 
first jet-powered, propellerless aircraft, conventionally called Coandă-1910, which he presented at the 
second International Aviation and Space Salon in Paris in 1910.  
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Between 1911-1914, Henri Coandă worked as a technical director at the Bristol Aircraft Factories 
in England and built aircrafts with high-performance propellers, designed by him. In the following years he 
returned to France, where he built a highly prized aircraft at the time, the first sled-automobile powered by a 
jet engine, the first aerodynamic train in the world and others. In 1934, he obtained a French patent for the 
Process and the "Coandă Effect". Henri Coandă returned to his country definitively in 1969 as director of 
the Institute of Scientific and Technical Creation (INCREST), and in the following year, 1970, he became a 
member of the Romanian Academy. Henri Coandă died in Bucharest, on November 25th, 1972, at the age 
of 86.  
 

 

8. Amza Pellea Memorial House 
 
Address: Băilești Municipality, no.58 General Eremia Grigorescu street 
Coordinates: 44°1′51″N 23°21′9″E 
Time Schedule: Monday-Sunday 8,00 am -12,00 pm; 16,00 pm -20,00 pm 
Access difficulty: low 

 
Amza Pellea Memorial House in 
Băilești was inaugurated in 2008, 
when 25 years from the actor's 
death were commemorated. Along 
with the mayor, without the support 
of the authorities, the local people 
set up a memorial house in the 
house where the actor spent his 
childhood. The construction is old, 
built in 1908. The inauguration of 
the small museum also coincided 
with the anniversary of 100 years 
of existence of the building. 
Looking from the outside, one can 
notice the beauty of the 
construction with decorations in the corners, above the windows and under eaves, as well as the white 
marble plaque on which it is written: "In this house the great actor Amza Pellea grew up and was formed for 
life (1931-1983) ". 

Amza Pellea Memorial House comprises only two rooms, separated by a wide hall. In the hall, on 
the front wall, is the face of the actor who is laughing with lust, as he is happy to have guests. Near the 
entrance, to the left and to the right, there are two busts of the great actor. 

In the room on the left, suggestively called "Uncle Marin's Room", objects used during the filming of 
the highly successful film "Uncle Marin, the Billionaire" are displayed. Here, in the form of banknotes of $ 
100, it may be seen the poster of the well-known film, as well as Uncle Marin's folk costume specific to the 
Oltenia region, with the backpack where he was holding his. Also here it may be found a traditional 
coverlet, carpets specific to the Oltenia region, a box of dowries and countless objects from traditional 
Oltenian households, namely dishes, wooden spoons, pitchers, clay cups. The walls are studded with 
paintings with the face of the actor. Among them there are the portraits of the actor's parents, above which 
there is a dried basil branch. A small picture next to it represents Amza, a small child, climbed on a chair to 
be photographed.    

http://zigzagprinromania.com/blog/wp-content/uploads/2016/02/DSC_0209.jpg
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 The second room, "the Room of Amza, the man", tries to reproduce the living room of Amza Pellea 
in Bucharest. Everywhere family photographs or snapshots of his artistic life may be seen, but also 
personal things, a cigarette case, a hat, a fishing rod with which Amza went to fishing. On the desk, on a 
page, there are the words of a poem written by his own hand. Also in this room, framed and hanging on the 
wall next to the door, it may be seen Amza Pellea's baptism certificate and two diplomas recognizing his 
theatrical talent.   
 

9. The Administrative Palace of Craiova 

Address: Craiova municipality, no. 19 Calea Unirii 
Phone: 0251-414.424, 414.426, 413.895, 416.703 
Fax: 0251-411.210 
E-mail: office@prefecturadolj.ro 
Web page: www.dj.prefectura.mai.gov.ro 
Access difficulty: low 

 
 The Administrative 
Palace, or the Prefecture Palace, 
as it is also known, was built at 
the beginning of the XXth century, 
most probably between 1912-
1913, following the plans of the 
architect Petre Antonescu, in the 
neo-Romanian style promoted by 
Ion Mincu. For the construction of 
the palace on the former land of 
the Hagiade family and the 
arrangement of the market in front 
of it, the histories of the time say 
that an entire neighborhood of 
hovels had been demolished. 

The builder appointed by 
Antonescu for the construction of 
the Administrative Palace was Giovanni Battista Quanutti, who later contributed to the erection in Craiova 
of numerous monumental buildings (among them the Bank of Commerce, today the Craiova City Hall, the 
White House, the Carianopol House, today the Gendarmerie Command Dolj, the Faculty of Agronomy, the 
Polyclinic no. 2 of the Philanthropy Hospital, the reconstruction of Carol I College after the fire in 1930, and 
so on. Quanutti, established in Craiova in 1908, a year before Petre Antonescu designed the Administrative 
Palace, was an older friend of the architect, whom he met in Padua (Italy).  

Two years after the inauguration, on April 1st, 1915, on the ground floor of the Prefecture Palace 
was installed the Museum of Antiquities and Ethnography of the Dolj county, established on the initiative of 
the history professor Ștefan Ciuceanu. 

The palace is a monumental building, built of stone, brick and reinforced concrete, in a neo-
Romanian style, arranged in the form of the letter E on a plane symmetrical to the vertical of the central 
tower. The building has two main facades that correspond to the entrances of the building, to the west 
(towards Michael the Brave Market) and to the east (towards English Park), the one from the west being 
considered of great importance. 

mailto:office@prefecturadolj.ro
http://www.dj.prefectura.mai.gov.ro/
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 From an aesthetic point of view, the decoration of the facades is noticeable by the many original 
elements, but which reinterpret the specific elements of the old Romanian architecture: the roof with green-
glazed tiled with decorative elements made of zinc sheet and the dormers, the loggia, balconies and Bay 
windows on the façade of the floor on the lateral parts of the facades, the retreats of architectural elements 
in console, the trilobate arches from the windows, the frames of the windows, the columns, the friezes and 
the stone pedestal, decorative belts or the abreuvoirs for taking the rainwater, modeled with the motive of 
the twisted rope.  

The attraction of the architect Petre Antonescu towards the traditional architecture is also visible in 
the design and treatment of the interior of the Administrative Palace, in the center of which is the large 
honor staircase, which offers access to the reception halls, the council and the offices of the institutions 
from the building. There is also the ceiling light, placed just above the staircase of honor, through which the 
entire hall of the building is naturally lit. 

Currently, in the building of the Administrative Palace, Dolj Prefecture and Dolj County Council are 
operating. 
 

10. The Palace of the Bank of Commerce (the City Hall of Craiova municipality) 
 
Address: Craiova municipality, no.7, A.I. Cuza street, code 200585 
https://www.primariacraiova.ro 
E-mail: consiliulocal@primariacraiova.ro 
Access difficulty: low 

 

 On December 12th, 1897 
(according to other sources, in 
1899), the banker and the liberal 
politician from Craiova Constantin 
Neamțu founded in Craiova, in the 
form of a family business, the Bank 
of Commerce. The banking 
company quickly became one of 
the most important and successful 
banks with Romanian capital in the 
country, opening branches in 
several important cities.  

In 1906, the main 
promoter of the neo-Romanian 
architecture, the architect Ion 
Mincu, drafted the project of the new headquarters of the institution. His early death, when he was only 60 
years old, which occurred on December 6th, 1912, interrupted the construction of the bank, which was 
completed in 1912-1916, under the supervision of architect Constantin Iotzu. In order to carry out the works 
at the headquarters of the Bank of Commerce, the Italian builder Giovanni Battista Quanutti was employed, 
who worked with the construction company of Carlo Dalla Barba. Peressutti had successfully worked on the 
construction of the Administrative Palace and subsequently contributed to the erection in Craiova of 
numerous monumental buildings (among them the White House, the Carianopol House, today the 
Gendarmerie Command Dolj, the Faculty of Agronomy, the Polyclinic no. 2 of the Philanthropy Hospital, the 
reconstruction of Carol I College after the fire in 1930, the performance room of the Lyric Theater, The 
House and Mill of Barbu Drugă, the House of Constantin Neamțu and so on). 

https://www.primariacraiova.ro/
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 Monumental building erected on a quadrilateral level on three levels, in an eclectic style with clear 
neo-Romanian elements, at the time of its inauguration, the Bank of Commerce was one of the most 
beautiful buildings in the city and even in the country, impressing both by the external appearance, as well 
as through the interior, richly decorated with stained glass, chandeliers and mosaics. The building had a 
basement (bank's thesaurus, treasury, various deposits, archive, house of the intendant, central heating, 
own electrical plant and mechanical workshop), ground floor (a vestibule, a large hall, counters and 
administration offices) and one floor (a vestibule, from which, through a gallery, you can reach the hall 
where various offices are located, the council room and the director's office).    

Initially, the facade of the building was symmetrical in the project of Ion Mincu, and the volume 
located on the right side of the entrance, which somewhat asymmetrizes the composition, to be a later 
addition, made by Constantin Iotzu. Also, the architectural elements visible in the upper part of the main 
facade, above the cornice, close to the roof, may have been designed by Mincu following a study trip to 
Istanbul. The building has a rich interior decorated with stuccoes, stained glass windows, Venetian mosaics 
and wrought iron grilles. 

After 1948, several institutions functioned in the building, including the Branch of the Institute of 
History, Archaeology and Ethnography, the Municipal Committee of the Romanian Communist Party and 
the Municipal People's Council. Following the 1977 earthquake, the building has benefited from ongoing 
repairs. Since 1989, the former headquarters of the Bank of Commerce has been the headquarters of the 
City Hall and the Local Council of Craiova Municipality.   
 

11. Palace of Justice (the University of Craiova) 
 
Address: Craiova Municipality, no. 13, Alexandru Ioan Cuza street, code 200585 
www.ucv.ro 
Phone :  +40 251 414 398  
Access difficulty: low 

  
On the place where the building of 

the University of Craiova (the rectorship) 
stands today, was, in the XVIIIth and XIXth 
centuries, Gănescu Church, with the 
heavenly protectors Saint Nicholas and 
Saint John the Baptist (also called the 
Bishopric of Craiova or Gănescu 
Monastery), being founded by the stolnic 
Barbu Zătreanu Gănescu. With the 
secularization of the monastic property in 
1863, the church loses its properties, and in 
the courtyard and the old archery houses the 
headquarters of the Tribunal of Craiova is 
moved. Later, in 1884, it was decided the demolition of the religious establishment and the erection, on the 
same site, of the Palace of Justice.  
 Designed in 1890 by the architect Ion Socolescu, the building is an illustration of neoclassicism in 
architecture. In 1912 a partial inauguration of the building took place, another one taking place in 1914, 
when the palace had 4 levels. The initial form of the building of the Palace of Justice was quadrilateral, 
crossed in the middle by a central body, which corresponded to the main entrance. This was dominated by 
the classical pediment, where a statuary group representing "the Blind Justice " could be admired, removed 
after 1948. Later, the edifice was enlarged, repaired and modernized successively, reaching 5 and 6 levels 

http://www.ucv.ro/
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respectively. The projects regarding the additions from the inter-war period, through which a wing of the 
building (extension of the central body) was built, were drawn up by the architect Iancu Atanasescu, who, 
over time, has been in charge of designing and restoring many churches and monasteries from Oltenia. 

The plans for the expansion realized in the 1970s (1972-1975) of the building were made by the 
architect Petre Falcon. On that occasion, the building was extended in the rear, on the side from Calea 
București, by adding a wing intended for the extension of the university library, while retaining the 
rectangular plan. With the consolidation of the whole building and with the occasion of these extensions, 
the building was worked "on concrete housing, with concrete slabs and masonry walls".  

After the earthquake of March 4th, 1977, the repair and consolidation of the building, affected by the 
earthquake, became a priority. In a first phase, a temporary consolidation solution was tried, by applying 
metal tie bars to the affected areas of the old body of the building. In 1996, after almost 20 years since the 
earthquake, extensive and complex consolidation works were initiated, which targeted the east wing of the 
University building. These were completed in the summer of 2002. 

12. Glogoveanu House 

Address: Craiova Municipality, no. 18 Brestei street   
GPS Coordinates: 44.32167, 23.788377 
Access difficulty: low 

 
Glogoveanu House is an 
architectural monument 
of national interest 
located in Craiova, at no. 
12 Brestei Street. At the 
beginning of the XVIIIth 
century, the Glogoveni 
boyars, with the summer 
estate in Glogova (until 
1968 in Mehedinți county, 
now in Gorj county), 
moved to Craiova, 
Cerneți and Râmnicu 
Vâlcea, in order to be in 
touch with what is 
happening in the political, economic, social and cultural life of the society. Glogoveanu house in Craiova 
was bought, enlarged and beautified in 1724 by the vornic (a historical rank for an official in charge of 
justice and internal affairs) Glogoveanu. He was an imperial official at the time when the Austrians ruled 
Oltenia and set up their headquarters in Bănia House. 

In 1801, the building burned down, but its walls were completely restored. The end of the XVIIth 
century coincided with the bringing of the young man Tudor Vladimirescu to Glogoveanu house in Craiova, 
to learn together with Nicolae, the son of the boyar Ioniță Glogoveanu. 

Massive construction with thick walls up to 1.2 meters, Glogoveanu house has a structure on three 
floors (basement, ground floor and first floor). The cellar is made up of a rectangular room with a semi-
cylindrical vault, supported on three brick arches. The ground floor has a large vestibule, which can be 
accessed in 7 adjacent rooms. The access to the first floor, which has the same distribution as the ground 
floor, is made on a mosaic interior staircase.  
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The house remained the property of the Glogoveanu family until September 1913, when Nicolae 
Glogoveanu sold it for 177,000 lei to Craiova City Hall, together with some of the furniture. After passing on 
the property of the City Hall, the building benefited from carpentry, tinsmithing, painting, installation of 
lightning rods, solariums and telephone stations, water supply (a fountain was installed).  

Following the fire that affected the building in September 1918, the City Hall subsequently repaired 
it in the same year, adding a new body with 2 levels on the west side. In 1942, the porch in front of the 
house, being destroyed, was replaced with a masonry porch by the architect Iancu Atanasescu. In this 
building, the City Hall operated until 1943, then the Dolj County Court until 2016.  
 
 

13. Nicolae Romanescu House  
 
Address: Craiova Municipality, no.57 Unirii street, code 200349 
Phone 0738 656 996 
Access difficulty: low 

 
 
 The first 
documentary attestation 
of the Romanești dates 
back to 1486, when the 
prince Vlad Călugărul 
recognized the properties 
of the Roman Župan. His 
son, Postelnicul Dan, from 
Romanești on Jiu, 
together with his brothers, 
owned in 1514 the estates 
of Balomirești, Crasna 
and Romanești (today 
near Târgu Jiu, Gorj 
county).  

Nicolae 
Romanescu was born on 
February 18th, 1855, at the Cloșani estate (today in Mehedinți county). He studied during primary school in 
Craiova, continuing his studies in France and Belgium (Louis-le-Grand High School in Paris, continued in 
Aix-en-Provence; sociology, literature and law studies in Paris and Liège). He returned to the country in 
1875, when he began to deal with agriculture, becoming a large landowner. 

Dynamic and enterprising, Romanescu used his knowledge in economics, sociology, urbanism and 
law in administration and politics. He had an impressive liberal political career (48 years of political and 
administrative activity): in 1883 he became community councilor of the city of Craiova, between 1884-1921 
he was deputy of the IIIrd College Dolj, and from 1922 he became law senator and vice-president of the 
Senate. He was mayor of Craiova four times (in 1898, 1901-1905, 1914-1916, 1929), contributing to the 
modernization of the city through public works and transforming Craiova from a semirural fair into a 
European city. 

Nicolae Romanescu House is an architectural monument of national interest in Craiova, located on 
Calea Unirii, near Mantuleasa Church. The house, which belonged to the Romanescu family, bears the 

https://audiotravelguide.ro/casa-nicolae-romanescu-craiova/
https://audiotravelguide.ro/casa-nicolae-romanescu-craiova/
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name of the famous politician Nicolae Romanescu (councilor, mayor of Craiova, deputy and senator for 48 
years), best known for the establishment of the park that bears his name today. 

The building and the interior annexes of the court were built in several stages, during the XIXth 
century (the first testimony of the house dates from 1833), reaching the definitive configuration, which is 
also now, in 1903, due to the architect I.D. Berindey and the entrepreneur C. Roschovsky, who 
collaborated in an inspired way to give it not only artistic value, but also functional purpose. The entire 
construction illustrates the owner's conception of life and the mentality of a stirring era. Thanks to the 
position of mayor of the city of Craiova, N. Romanescu came in contact with prominent personalities of 
Romania, his own house being a chosen framework for hosting some of his many meetings. Thus, his 
guests were Nicolae Iorga and George Enescu, Barbu Ştefănescu-Delavrancea, Ion I.C. Brătianu, Take 
Ionescu, Elena Văcărescu, C.A. Rosetti, Alexandru Macedonski. 
 

14. Carol I National College  

Address: Craiova Municipality, no. 2 Ion Maiorescu street, 200418 
http://www.cnc.ro/ 
Phone:       0251 413 230 

Coordinates : 44°19′09″N 23°47′31″E 

Access difficulty: low 

 

The school was officially established 
on May 20th, 1826, but the construction began 
in 1835. On January 11th, 1838, the school 
pillars collapsed due to the earthquake. The 
building was rebuilt with new furniture and a 
clock tower, which is unusual for a school. The 
furniture had been manufactured for 12 years 
with an investment of 300,000 lei. In November 
1842, the new premises were inaugurated and 
the courses began. The old building of the high 
school was composed of ground floor and 
floor, the clock tower, the hall of celebrations, a 
wide corridor with large windows to the garden, 
the chancellery, the boarding school, and 
upstairs it was the apartment of the director. 

In the school year 1843-1844 the Central School had 405 students (250 from Craiova and 155 from 
other localities). After the defeat of the Revolution of 1848, the school closed, because it did not have the 
necessary teachers. The building became casern, hospital, kitchen. After the revolution, on the throne of 
the Romanian Country ascended Barbu Știrbei, who had bought the land for the school in Craiova. In 1852 
the school was closed again and its building became a tsarist command and hospital. Gheorghe Marin 
Fontanin protested, was arrested, expelled, but returned and in 1854 he re-opened the school (now a 
secondary school). In 1860 a boarding school was added, and from 1864 it became a high school. In 1885 
the school was named "Carol I High School" by high royal decree.    

The new school was built between 1893 and 1895 and costed over one million lei. The painter 
Francisc Tribalski painted the frescoes in the library and the round room. The new building with a cupola 
had luxurious furniture. But this place also became a hospital during the First World War.  

https://www.google.com/search?client=firefox-b-d&q=carol+i+national+college+address&stick=H4sIAAAAAAAAAOPgE-LSz9U3MLKwiC-J15LNTrbSz8lPTizJzM-DM6wSU1KKUouLF7EqJCcW5ecoZCrkgSUScxSS83NyUtNTFaBKADYEOIlQAAAA&ludocid=5010510797694803068&sa=X&ved=2ahUKEwji1pj6i9TiAhXFzqQKHfoCCMYQ6BMwFHoECBAQBg
http://www.cnc.ro/
https://www.google.com/search?client=firefox-b-d&q=COLEGIUL+NATIONAL+CAROL+I+CRAIOVA
https://ro.wikipedia.org/wiki/Colegiul_Na%C8%9Bional_Carol_I_din_Craiova#/maplink/0
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In 1915, meetings of the Society "Friends of Science", Craiova branch, were held in the high school 
chancellery, with the teachers of the high school especially. The activity was carried out having as 
members the personalities of the time, who have the merit of later establishing the University of Craiova. In 
October 1926, the physics laboratory is equipped with devices worth 38,630 lei and the collection of rocks 
is brought to biology. 

In 1927 the high school had no money to pay to the city hall the fee of 240,000 lei representing the 
value of the construction tax for the second floor so the high school building is seized. The debt to the 
National Bank was 2 million, money used by the management of the high school to enrich the school with: 
one floor (1925-1927), a stadium, a new wing for boarding school, a swimming pool, modern sanitary 
facilities, a library of its own, in a total value of almost 7 million lei. In 1912, the high school had been put in 
possession of land with 11 ha outside the city where stables for cattle and houses for employees would be 
built. Between 1922-1933 the high school cinema presented films weekly on Thursday, Friday, Saturday 
and Sunday between 15-20 o’clock.  

The name of "Carol I" National College of Craiova is offered on October 23rd, 1933, on the 
occasion of the high school's centenary celebration, but which took place 7 years later. In 1948, on the 
occasion of the centenary of the revolution of 1848, the high school receives the name of: High School of 
Mathematics - Physics “Nicolae Bălcescu”. In 1997, the college resumed to the old name of Carol I.  
 

15. "Fraţii Buzeşti” National College 

Adresa: Craiova Municipality, no. 5, Știrbei Vodă street, code 200352 
Phone: 0351/405471 Fax: 0351/405471, 0251/413415 
Access difficulty: low 

  
The “birth document” of 

"Fraţii Buzeşti” secondary school 
was signed on January 9th, 1910, by 
the address of the Ministry of Cults 
and Public Instruction, signed by 
Spiru Haret. Initially, "Fraţii Buzeşti” 
National College of today operated 
under the title of Secondary School 
for Boys (1882).  

The Secondary School was 
then transformed into a High school, 
so that, in 1924, Minister C. 
Angelescu signed the commemorative act and laid the foundation stone of the school building, on the 
former site of the Haralambie family, one hundred meters from Bănia House, the residence of the Great 
Bani (noble title) of Oltenia. In the following period, the elementary classes (I-VII) and evening classes (V-
VII, VIII-XI) were set up.  

The current title, the "Fraţii Buzeşti” National College dates from October 2nd, 1997, with the order 
of the M.E.N. number 4982, as a natural recognition of the state of exception that the school holds within 
the national educational system. The Ministry of Education, Craiova City Hall, Dolj County Council and 
British Council and University of Cambridge have awarded diplomas of honor, of excellence for the 
performances of students and teachers obtained at the national and international Olympics, certified for 
very good results obtained by students at Cambridge ESOL. 
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On October 30th, 2012, through the Order of Minister 11208/2012, the Ministry of Education, 
Research, Youth and Sport awarded to "Fratii Buzesti" National College the plaque and diploma "Nicolae 
Iorga" for a long educational activity and the professional performances recorded in its existence. The 
name of the three patron saints of the school - three "guides and protectors" close to the Great Voivode, 
Michael the Brave: Preda, Radu and Stroe Buzescu - transmits to the teachers and generations of students 
the permanent dedication and desire for improvement.  
 
 

16. Elena Cuza National College 
 

Address:   Craiova Municipality, no. 12 Mihai Viteazul street, Craiova, 200417 
Phone:  0351170381; 0351412041 
E-mail:       colegiu@elenacuza.ro, cuzacv2004@yahoo.com 

Access difficulty: low 

   

The school began in 1833, as 
boarding school for girls of Lazaro-
Otetelișanu, being, as seniority, the first 
school for girls in the Romanian 
Principalities. The establishment of this 
boarding school is linked to the extent of 
the development of national education, in 
the capital of Oltenia, after the adoption of 
the Organic Regulation. It was established 
before other institutions with similar profile 
in the Romanian Principalities. The 
initiative of this "school, for a better 
teaching of the boyar's girls" came into 
being in the "enlightened mind of Iordache 
Otetelişanu, a great patriot and lover of national culture". With "his funds, but also with the material help of 
the bishop Constantin Lazaro", who gave to the school the houses inherited from his wife, Zoiţa 
Pârşcoveanca, he founded "Lazaro-Otetelisanu Boarding School for girls" in 1833. 

This school was to be a "boarding house for girls, being named after the sunset model" retired by 
girls ". Students admitted to this school had to know how to "read and write" in a foreign language. 
Moreover, starting with the year 1860, the Boarding School for girls was under the care of the state, when it 
was placed under the control and supervision of a Committee, a fact decided by the vote of the Chamber of 
August 4th, 1860. At this time, the school operated with six classes: four lower and two upper. From a study 
program from 1861, it was found that within the school there were taught the following subjects: Romanian 
language, religion, history, geography, drawing, calligraphy, handwork, physical sciences, natural sciences, 
cosmography. 

The name of the school is changed again in 1883, when it becomes "The Pedagogical Institute for 
Girls", "because of the purpose pursued by the school authority to create graduates that would become 
teachers." From 1891, it is also added to the institute "an application school (the primary school) who was 
operating in addition to this on the basis of a special program under the ministerial orders of that year.” 
Becoming, after 1860, a state school, the tendency was, after this time, that of a major development of 
secondary education for girls, but also of the preparation of valuable elements for primary education. 

Starting with 1959, the institution took the name of the Middle School no. 3, until 1966, the period 
when it became mixed, comprising for the first time, on its benches beside girls, also boys. In the period 

mailto:cuzacv2004@yahoo.com
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1966-1976, the school took the name of “The High School no. 3 "and then, between 1977-1989, it bore the 
name of" High School of Philology-History ". In 1990 the school returned to the traditional name of "Elena 
Cuza High School", and from 1998, it was given the name of "Elena Cuza National College". 
 

Throughout its existence, the main objective of the school was learning a foreign language for its 
students, especially until 1944 and during the period 1970-1975 when all subjects were taught in French. 
The specificity of the school has been preserved even in the last years, permanently functioning philology-
bilingual language classes (French, English, German and Spanish). Also, in recent years, foreign lecturers, 
native speakers of the respective language, who came through different European programs initiated by the 
school, have been teaching for the respective classes. 
 
 

17. “Alexandru and Aristia Aman” Dolj County Library 
 
Address:  Craiova Municipality, no. 9, M. Kogalniceanu street  
Phone: 0251-532267, 0351-441809, 0351-441810 
E-mail:   bib@aman.ro  
Website:       http://www.aman.ro  
Access difficulty: low 

 
 Alexandru Aman (1820-1885), 
magistrate, the elder brother of the 
famous painter Theodor Aman and his 
wife, Aristia Aman (1833-1904), born 
Grigorie Lăceanu, leaves, through wills, 
their entire wealth - houses, furniture, 
paintings, books and art objects – to 
Craiova City Hall, for the settlement of a 
public cultural establishment: the 
“Alexandru and Aristia Aman” 
Foundation, consisting of a library, a 
museum and a gallery of paintings. 
The foundation "Alexandru and Aristia 
Aman", inaugurated on December 21st, 
1908 and composed of three sections (library, pinacotheca and museum), has enjoyed a great prestige, 
attested by the signatures in the honor book of prominent personalities who visited this cultural center in 
Craiova: King Ferdinand, Queen Mary, King Carol II, Prince G. Ştirbei, General Al. Averescu, Nicolae Iorga, 
Petre Antonescu, N. Ghica-Budeşti, Mihail Dragomirescu, Emil Grigorovitza, Ramiro Ortiz, G. Ionescu-
Siseşti, Simion Stoilow, Sabba Ştefănescu, Gh. Ţițeica, Ion Kalinderu, Lucian Blaga, Victor Eftimiu, Şt. A. 
Iosif, Marius Bunescu, Onisifor Ghibu, C.C. Giurescu, Tache Papahagi, Simion Mehedinti, Spiru Haret, Ion 
Minulescu et al.  

The library began to operate with a small number of volumes donated by the founders, works of 
literature, art, history, law, philosophy, in Romanian, French, Greek and Latin languages, inherited by the 
family, acquired by Alexandru Aman during his studies in Paris , bought from the country or received during 
its lifetime. 

The library's endowment has increased, as evidenced by the documents of the time, through 
acquisitions and donations due to the connection with a number of cultural, scientific institutions or private 
individuals who loved books. The first institution that contributed to the enrichment of the collections of the 
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“Alexandru and Aristia Aman” Library was the Romanian Academy, donor of valuable works of Romanian 
historians and philologists. 

In 1921, after Theodor Popescu and Ştefan Ciuceanu, for the management of the Aman 
Foundation was named Elena Farago who has run this institution for over three decades, living and 
creating in the house that today protects a permanent exhibition dedicated to the poetess.  

Until 1950 the library was sponsored by the local city hall. From November 1st, 1950, it became a 
regional library until 1968, then a municipal one, and from 1974 - a county library. The books from the 
foundation inventory can be found in the basic collections of the public library of Craiova, an institution that 
resumed the founders’ name in 1991. The other assets of the foundation: furniture, paintings, engravings, 
coins, and so om, can be found in the inventories of the Art Museum and the Museum of Oltenia in Craiova. 
 

18. Barbu Drugă Castle 

Address:  Cetate township, Portului street 
Coordinates: 44°05'14.0"N 23°02'07.3"E 
Position: Cultural Center  
Contact: www.cetateartsdanube.com 
Access difficulty: low 

 
  Barbu Drugă Mansion 
is located in the harbour village 
at Cetate, and was built by 
Ștefan Barbu Drugă, a local 
landlord. He, realizing the 
potential of the site, set up at 
the end of the XIXth century the 
harbour to the Danube, to 
facilitate the grain trade in the 
area of Oltenia, and 
immediately the traders from 
all over Europe came to the 
Danube to buy Romanian 
wheat and corn. Beside the 
harbour and the manor, the estate from Cetate also includes a park, a mill and various annexes.   

The mansion was built in a first phase in 1875, but the stage that characterizes it is that from the 
beginning of the XXth century, falling in the Art Deco style, with influences of the Italian villas of the moment 
of the building. The edifice is located in the middle of the park, with which it connects through a series of 
terraces discovered at all levels, those from the upper levels being covered by pergolas made of reinforced 
concrete. The interiors are simple, following a distribution on two levels, an underground level and a level of 
terraces at the top, all connected by an interior staircase. On the ground floor there are the lounges and 
upstairs the bedrooms, connected to the open terraces. 

The Mansion of the boyar Barbu Drugă was claimed by his descendants in 2004, and since 2007 
Joana Grevers organizes an art residence here every summer. Joanna is an art critic, a member of the 
Pennz Guggneheim Venice committee and a member of the acquisition board at TATE London. Every 
summer, sculptors from all over the world are invited by the owner of the mansion, an art critic, to let go of 
the imagination and to create true masterpieces. The works are exhibited at art galleries in Bucharest or in 
Europe. 

http://cetateartsdanube.com/
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At the first seven editions, the residence was organized by the Joana Grevers Foundation, from 
proper funds, and since 2015 the Romanian state has supported the initiative. 
 
Cdevelopment purposes onl 

19. Vernescu House, Craiova 
 
Address: Craiova Municipality, no. 20 Mitropolitul Firmilian street, code 200381 
Access difficulty: low 

 
Vernescu House is a historical 

architectural monument from the 
beginning of the XXth century, located 
near the center of Craiova. The house is 
located at no. 20 Mitropolitul Firmilian 
street, and is adjacent to another local 
architectural monument, Pencioiu 
House. The house belonged to Dr. 
Dumitru Vernescu, one of the 
representative figures of the medical 
world in Romania in the first part of the 
XXth century.   
 Vernescu house has a height 
regime with three levels (basement, ground floor and attic) and an inner courtyard that surrounds the 
house, closed with a cement and iron fence (towards the street). On the outside of the house it may be 
noticed the apparent brick ornamentation, the decorations around the windows and the cornices, the 
decorative intonacos with intricate letters D and V, the sheet metal roof with windows and lighting and brick 
baskets or the balcony on the western façade. The joinery of doors and windows is made of wood. 

Dumitru Vernescu was born on June 26th, 1866 in Aninoasa, Buzău, where he attended the 
courses of the primary school. He graduated from the secondary school in Buzău, after which he went to 
Bucharest, studying at the St. Sava High School and the Faculty of Medicine, where he obtained his 
doctoral degree (1893). He was external (1887-1889) and internal (1889-1893), a doctor in Prahova, then 
at Tecuci Rural Hospital, Teleorman, Roznov (1894-1898). Between 1898 and 1927 he was a primary care 
physician at Th. I. Preda Hospital from Craiova (currently the department of neuropsychiatry attached to 
Victor Babes Clinical Hospital of Infectious Diseases and Pneumophysiology, Craiova).   

In September 1902, together with Dr. Charles Laugier, Dr. Vernescu initiated the Medical-
Pharmaceutical Circle in Craiova, of which he was a member and secretary general. Among the founding 
members of the circle, it was also Dr. Schina, a colleague with Dr. Vernescu at Preda Hospital. In 1904, Dr. 
Vernescu managed to obtain the right to issue free prescriptions without the visa of the Interim Commission 
of Craiova City Hall. This led to the simplification of time-consuming formalities, which made it difficult to 
obtain the necessary medicines for the sick persons. In 1909, Dr. Vernescu was elected Vice-President of 
the Medical-Pharmaceutical Circle, next to Dr. Schina. In the same year, he became the first Romanian 
doctor who used the serum of Dr. Jean Nicolaidi from Paris, as a world premiere, for the treatment of 
severe forms of pellagra. 

Dr. Vernescu was involved in the construction of the new headquarters of Preda Hospital, 
inaugurated on February 14th, 1910. The new edifice was built from the funds left by the lawyer of Craiova 
City Hall, the philanthropist G. Pencioiu (Dr. Vernescu's brother-in-law, married to Silvia, who was born 
Stănescu, the sister of Vernescu’s wife, Sabina). In 1919, after a pause in the activity of the Medical-
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Pharmaceutical Circle, he was revitalized, and Dr. Vernescu again held the position of Vice-President. 
Throughout his career, Dr. Dumitru Vernescu has published numerous specialized scientific papers. For 
special merits in the medical field, Dr. Vernescu was decorated. 
 

 

20. Marincu Palace 
 
Address: Calafat municipality, no.6, 22 Decembrie street, code 205200 
Time schedule: Monday, Sunday – closed, Tuesday – Friday: 8 am -15 pm, Saturday: 8 am -12 pm 
Access difficulty: low 

 
Marincu Palace was built 

according to the plans of the French 
architect Paul Gottereau, famous at 
the beginning of the XXth century in 
Romania, where he also designed 
the Royal Palace in Bucharest, the 
Central University Library, the CEC 
House on Calea Victoriei and the 
Jean Mihail Palace, currently the 
Art Museum of Craiova. The 
builders of Marincu palace were the 
Italians Pietro Adotti (the one who 
built several buildings and edifices 
in Dolj, at Craiova, Calafat, Bârca), 
Georgetti, Traunero, under the 
supervision of the architect 
Constantin Rogalski. The foundation stone was laid in the fall of 1904, the work being completed three 
years later. The palace was inaugurated in 1908 with great rapidity.   
 The owner of the palace was Ștefan Marincu, rich man and mayor of Calafat from 1911-1914, who 
came from a family that gave many values. Unfortunately, Marincu had an infelicitous fate. One daughter 
died at the age of 1 and a few months of Tuberculous meningitis - the disease of the time, and the second 
daughter, Mărioara, lived up to the age of 13 and also died of Tuberculosis at a clinic in Switzerland where 
she could not be treated. In memory of the latter one, Stefan Marincu built the palace with over 40 rooms, 
spread over 3 levels on an area of 8,333 square meters. As an architectural style, the recently rehabilitated 
palace (2001-2002) belongs to the French neo-classicism with baroque and roccoco accents and with 
influences of the Romanian architecture from the beginning of the XXth century. It is remarkable for the 
impressive dimensions, but also for the fineness of the details. The well proportioned facade is guarded by 
two columns on both sides of the main stairs, in front of which two lions watch. 

Over time, the palace has been transformed from a dwelling house, with more destinations. In 
1914, before his death, Ștefan Marincu donated the palace to the community in Calafat, with the obligation 
that initially a school for girls would operate inside to keep alive the memory of his missing daughter. 
According to the will, his surviving wife, Maria Marincu, took care of the palace and all its assets until her 
death, which happened in 1926. In that year, the palace actually entered the property of the city hall of 
Calafat as such (without the goods from the building).  

Since 1967, the Museum of Art and Ethnography has been operating in this building, whose 
patrimony initially included donations and later also purchases of art values. It is mainly an art museum with 
a rich heritage, but it also presents a beginning of the popular art and ethnography section, having over 
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1000 exhibits totally unvalued up to now. Among the works of contemporary Romanian art (painting, 
graphics, sculpture) exhibited in the museum there are linen works by Nicolae Grigorescu, Henri Catargi or 
Theodor Pallady and sculptures by Ion Irimescu, Nicu Enea, George Demmetroscu Mirea. Within the 
museum's folk art collection there are included folk costumes, two-faced carpets, woven products, tools and 
household items. In September 2012, a history section of Calafat was inaugurated, realized with the 
important support of the Florentza and Ilie Marincu families, descendants of the family that founded this 
palace, and who also made important donations to the museum, among which the concert piano and the 
chandelier from The Great Hall of Mirrors. 

Currently, the museum has a rich collection of art objects presented in permanent exhibitions, but 
also organizes many personal exhibitions of contemporary artists in the country and abroad (Italy, Bulgaria, 
Serbia, Japan, and so on). The Art Museum in Calafat also houses a room dedicated to visual artists from 
Vidin (Bulgaria), the opposite city, called the Bulgarian Cultural Center. A Romanian Cultural Center also 
exists in Vidin, where Romanian plastic artists organize exhibitions and manifestations. In the museum 
there is also a friendship hall between Romania, Bulgaria and Serbia, partner countries within the 
Euroregion Danube XXI Cross-Border Association, inaugurated on October 23rd, 2004 in the presence of 
foreign ministers from the three countries: Mircea Geoană (Romania), Solomon Passy (Bulgaria) ) and Vuk 
Draskovic (Serbia). On that occasion, the construction of the bridge over the Danube was also discussed, 
an objective now achieved.   
 

 

21. Cetate Cultural Harbour 
 
Address, Cetate township, Cetate Harbour, 207190, Dolj, Romania 
Phone: 0755 070 390 
E-mail:   portcetate@gmail.com 
Access difficulty: low 

 

 It is located on the bank of 
the Danube, between Calafat and 
Turnu Severin, the place where, from 
1880 until the middle of the last 
century, the agricultural harbour of 
the boyar from Oltenia, Barbu Drugă, 
functioned, from where wheat and 
flour were exported to Budapest, 
Vienna and German cities on the 
Danube. 

In 1997, the imposing 
building of the head of the harbour, 
built more than 100 years ago by 
Italian craftsmen, but abandoned and 
in ruins for years, was accidentally discovered and purchased by Mircea Dinescu at the second public 
auction. Thus, the former agricultural harbour had the chance to revive itself as a "cultural harbour" after 
more than 50 years since, with the establishment of the communist regime it had been closed and 
transformed into a border guards picket.  

mailto:portcetate@gmail.com
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The idea of a cultural harbour came by itself, because between 1998-2007, during the restoration 
of the main buildings, the harbour mainly hosted artist camps, within projects organized by the 'Mircea 
Dinescu' Poetry Foundation.    

Since 2007, when the foundation, under the auspices of Cetate Harbour, began to renovate / 
restore the other buildings on the banks of the Danube, and after the construction of a modern kitchen and 
a mini-hotel, the place has also become accessible for tourism. Also from 2007, after the installation of a 
new pontoon, the harbour was restored, which now receives periodic cruise ships or private boats.   

Cetate Harbour is today recognized for its very special gastronomy, inspired by old Bohemian 
recipes and produced only with natural ingredients from its own farm, but also for 'Dinescu's Wine', 
produced at the Galicea Mare winery. The two plantations in Cetate and Galicea total 100 hectares and 
include both native and European noble varieties and, although still young, already have some outstanding 
wines.  

Today, although increasingly popular as a tourist destination, the harbour continues to host cultural 
events organized under the auspices of the poetry foundation: The festival of movie and culinary arts at the 
end of summer, SoNoRo Interferences, a chamber music workshop that precedes and prepares the 
SoNoRo Festival, translation camps (together with Goethe Institute and partners in Germany), creative 
writing camps and residences for writers in European exchange programs, theater shows in collaboration 
with famous festivals (Shakespeare Festival in Craiova, Sibiu Theater Festival), exhibitions, camps and 
residences for plastic artists (painting, in collaboration with Zorzini Gallery, sculpture and ceramics), 
symposia and cultural meetings with regional, European and international partners.  

Situated 3 km away from Cetate Township and surrounded by forests, Cetate Harbour is an ideal 
place for organizing conferences, courses, workshops, team building activities, as well as private or short 
holidays with friends or family. With 18 rooms with private bathroom and 3 apartments, the Harbour can 
accommodate groups of about 40-50 people. 
 

22. Monument of the Heroes of Calafat 

Address: Calafat Municipality, no.34 Alexandru Ioan Cuza street, 205200 
Access difficulty: low 

 
 The Monument of the Heroes from 
Calafat from the First World War, was the work 
of the sculptor Dumitru Mățăoanu, inaugurated 
on the 7th of November 1923, on the occasion 
on which there were also distributed the title 
deeds to the veterans from the Campaign 1916 
– 1918 and to the war widows. 

Dumitru Mățăoanu was a Romanian 
sculptor, who between 1904 and 1904 was 
medaled of 14 for his works and, as an 
acknowledgement of his value, the Society of 
the Romanian Women, by means of its 
president, Sofia Andreescu, and the secretary 
Elena Al. Mușatescu, awarded him a 
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scholarship at Paris, at École Nationale Supérieure des Beaux-Arts (The Superior National School of 
Beaux Arts), the sculpture department, where he passed the graduation exam on the 6th position out of the 
300 candidates. 

At 25 years of age he opened a workshop on 22 Griviței street, which became shortly “a real 
school of the sculpture from those years”.He exhibited every year at the Artistic Youth, and in 196 also at 
the Official exhibit of the living artists, where he made himself conspicuous for his portrait painting, both in 
terms of busts and relief. 

In the First World War he was mobilized near the Great General District of the Army, together with 
other artists, among which the sculptor Ion Jalea, the painter D. Stoica, and he was sent on the front, 
among the officers and the soldiers, where he made numerous sketches and drafts. In 1923, he opened his 
first personal exhibit, at the Romanian Athenaeum, where he presented 54 works, most of them in Carrara 
marble, representing bas – relief portraits, busts, decorative works, but also a few monumental statues, 
among which the Romanian Soldier, with the height of 5, 5 m., who was about to the placed on the base of 
the Triumph Arch and the Heroine from Jiu, the monument in the memory of the heroine Ecaterina 
Teodoroiu, which was built up later on in Slatina city. He carved the base for the Monument of Eugeniu 
Carada from Bucharest executed by the French sculptor Ernest Henri Dubois and unveiled on the 17 th of 
February, 1924. A lot of his works were monuments dedicated to the heroes from the War for Reuniting the 
People, in diverse localities from the country.   

At Calafat, the campaign plan for the First World War provided the fact that on the southern front of 
the Romanian Army to be led a strategic defensive operation. Initially, the forces of the 3rd Army were going 
to ensure the covering of the southern border from Calafat to the Black Sea following that, later on, after the 
arrival of the 47th Body the Russian Army to develop a limited offensive operation in order to shorten the 
front line on Rusciuc – Șumla – Varna line. The objective of these operations was to ensure the liberty of 
action of the principal forces of the Romanian Army which operated in Transylvania. The loses suffered by 
the Romanian army in the First World War were very big: over 500.000 soldiers. 

In order to commemorate the human loses from the First World War, the authorities decided to 
build up the Monument of the Heroes, inaugurated in 1923. 
  

23. The Archaeological Site of Cioiroiu Nou 

Address: Cioroiu Nou village, Cioroiaşi township,”La Cetate” site, South-East from Cioroiul Nou – Siliştea Crucii road 
Access difficulty: low 

 

  
 
   The archaeological site of Cioroiu Nou, dating 
from the IInd century BC, is one of the most 
important archaeological monuments in Dolj 
county, being a testimony of Roman domination 
in Dacia. The archaeological ensemble from 
Cioroiu Nou is made up of a rustic villa and a 
Roman castrum, being the first archaeological 
site to be visited in Dolj county. 

The older or newer archaeological digs 
and discoveries made at Cioroiu Nou over the 
years are well known in the specialized 
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historiography. Among the most important edifices highlighted are the following: the fortification, the civil 
settlement, a temple, a thermal installation. All these are accompanied by a significant archaeological, 
epigraphic and sculptural material. The fortification is located to the south of the present village and has the 
quadrilateral- trapezoid shape, with rounded corners and dimensions of 235 x 130m. 

In the area of Cioroiu Nou village, the excavations started from the second half of the XXth century, 
but the efforts of the archaeologists from the Museum of Oltenia were concentrated in this area especially 
after 2000. The discoveries made at Cioroiu Nou during the excavation campaigns have showed the 
exceptional historical value of this area, the artifacts found dating up to 4,000 years ago, from the Bronze 
Age. What has now attracted the attention of many specialists is the Roman–Dacian site, dating from the 
military settlement from the IInd-IIIrd centuries. 

Most of the Roman monuments from Cioroiu Nou date from the first half of the IIIrd century. This is 
the most flourishing period from the economic and the urban point of view. This may be motivated by the 
installation here of a detachment of Claudia VII legion. The temple, the thermae, the building with 
hypocaust under the current cemetery, the private houses, all were built in the first half of the IIIrd century. 
Also, in Cioroiu Nou, in the first half of the IIIrd century, a military post of guard and surveillance - statio 
functioned, as ensured by the inscription placed by Germanus, a speculator of the Claudia VII legion.  

Around the year 245, under the threat of the invasion of Carpiani, the Roman settlement is partially 
destroyed and a large fortification is formed. Later, due to military instability, this fortification with a wave of 
earth and two defensive ditches is demolished and replaced with human settlements. The history of the 
Roman settlement is increasingly linked to Malva, the capital of Dacia Malvensis, in this respect being the 
discoveries made. During the excavations, there were found elements of military fortification, a temple and 
a necropolis, thermae and administrative buildings with underfloor heating, statues, coins, metal parts of 
iron and bronze, weapons, inscriptions and ceramic elements.    

So far, the excavations have been concentrated especially in the area of the Roman Thermae, 
being discovered and conserved primarily the public facilities for bathing that the old inhabitants of the 
fortress used, but also two other large buildings, with public utility. The Roman Thermae of Cioroiu Nou are 
the first archaeological site to be visited in Dolj County, being in the attention of the authorities to be 
included in a cultural tourist circuit.   
   

III. 2. MONASTERIES AND CHURCHES FAVOURABLE TO A RELIGIOUS 

TOURISM  

  
Starting from the notion of religious cultural tourism we can talk about two major travel trends, 

namely the one-way trip, which has a single purpose, of a religious nature, and the multi-purpose trip, 
which combines the religious aspects of the trip with the strictly cultural ones, and which allows to visit a 
greater number of tourist attractions. When the element of attraction for tourists is in a monument or other 
form of cultural heritage of religious character, it is possible to speak of tourism in religious space. Dolj 
County has an old and rich history, which is related, first of all, to the religious phenomenon, respectively to 
the construction and preservation of monasteries and churches, which had a significant role in the life of the 
Romanian people.  

The church has fulfilled its spiritual mission with sacrifice and wisdom in the middle of the 
communities of believers from all over the Romanian space, being truly the spiritual mother of the 
Romanian people. Hierarchs, priests, monks of the monastic communities contributed substantially, both to 
the preservation and cultivation of Christian values in Romania, as well as to the achievement of national 
unity, throughout the Danube-Carpathian area, of the three Roman countries, in terms of language, 
spirituality and culture.  
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1. The Metropolis of Oltenia 

Address:  Craiova Municipality, no. 3 Mitropolit Firmilian street, 200381  
Phone/Fax  0251.533.127 
www.mitropoliaolteniei.ro 
Coordinates: 44°18′54.61″N 23°47′31.03″E / 44.3151694°N 23.7919528°E 
Access difficulty: low 

 
 On May 9th, 1939, 
Constantin Argetoianu wrote in 
his daily "Notes" that Oltenia 
was the only Romanian province 
with regard to its church 
autonomy: "Muntenia, Moldova, 
Ardeal, Bessarabia, and even 
Bucovina, finally, all the 
historical lands except Oltenia 
have their metropolis, a great 
injustice for the corner of the 
country where the Romanian 
blood is pounding harder and in 
which the Romanian State was 
founded ... For years I have 
been struggling almost alone to 
repair this injustice. I had in turn 
convinced the King, the Patriarch, all the ministers, but still, the forms were not made ... I submitted to the 
King – as a last effort - a petition signed by citizens of Oltenia and the other one by me, by Dr. Angelescu, 
Rădulescu-Motru , Tătărescu and other leaders of Oltenia ”. It was God's will that the Church of Oltenia 
should return to the past form of organization, that of the Metropolis. This time the residence was no longer 
established in Severin, but in Craiova, the "capital" of Oltenia since the XVIth century. 

On November 20th, 1947, "being present the members of the Holy Synod, the members of the 
Government and all the members of the National Church Congress", Firmilian Marin was elected 
Archbishop of the recently established Archdiocese of Craiova. The Archdiocese of Craiova, "founded after 
all the canonical and legal ordinances, met from the beginning the conditions of a central unit, an effective 
jurisdiction and a development that would later be justified at the hierarchical step of Metropolis of Oltenia". 
Higher reasons "socially and ecclesiastically imposed, with the prefaces and organization given to the 
State, a new and full restoration of the spiritual forms of our church settlements". 

Following the decision of the Holy Synod (decision registered at the Ministry of Cults under no. 
2.657 / 1949), through the presidential decree no. 133/1949, the Archdiocese of Craiova was advanced to 
the rank of Metropolis, having the following title: Holy Metropolis of Oltenia, the Archdiocese of Craiova. 
Firmilian Marin was advanced to the rank of Archbishop of Craiova and Metropolitan bishop of Oltenia, 
being enthroned on March 25th, 1949. Under the jurisdiction of Metropolis of Oltenia were the Archbishop of 
Craiova (with Dolj, Romanați, Gorj and Mehedinți counties) and the Diocese of Râmnic and Argeș (with 
Vâlcea, Olt, Argeș counties and a part of Teleorman county). 

The Metropolis of Oltenia, as a successor to the Metropolis of Severin, attested since 1370, with its 
headquarters in Severin, moved after a short existence in Ramnicu Vâlcea as Diocese of Râmnic - Noul 
Severin, it was re-established as a metropolis in 1939, with the headquarters in Craiova dissolved in April 
1945 and re-established in 1949 by the efforts of Patriarch Justinian. The Metropolis of Oltenia is also the 

http://www.mitropoliaolteniei.ro/
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Archbishop of Craiova. The metropolis comprises four dioceses (the Archdiocese of Craiova, the 
Archbishopric of Ramnic, the Diocese of Severin and Strehaia, the Diocese of Slatina and Romanzi), 23 
archpriestships and 1983 parishes. 

2. Maglavit Monastery 

Address: Maglavit township, Maglavit Monastery, 207360  
Access:  DN56 / E79 Craiova - Calafat, to the right on DN56A towards Maglavit (2 km) 
E-mail.  info@manastireamaglavit.ro 
www.manastireamaglavit.ro  
Access difficulty: low 

 On September 14th, 
1935, from all parts of the 
country, countless crowds 
were making their way to 
Maglavit. The Danube 
Valley became a real sea of 
people. In the presence of 
P.S. Bishop Vartolomeu of 
Râmnic and a group of 
priests the foundation stone 
of the future church at the 
place of worship, where 
pious souls find comfort, 
was placed. The holy place 
was to gather around it the 
believers who learned that 
here, "at the stubs", on the 
ancient site of some former 
monastery estates, the 
shepherd Petrache Lupu "spoke to God". 

The history of "apparitions" began on May 31st, 1935 and continued until August of the same year. 
Three Fridays in a row the shepherd had the "revelation" of an "old man with a long white beard reaching to 
his waist. Instead of clothing, only white hair as beautiful as the silk. He was standing in air at about 40 
centimeters." From Him, the shepherd received messages meant to direct the world on the right path of 
faith in God.   

The place "at the stubs" is marked at first with a cross by the shepherd, and then with a series of 
crosses, roadside crosses from some local and central foras, but the main target remained the construction 
of a beautiful church, where the believers were to come in order to purify their souls. Starting from the 
similarities with the revelations and achievements of other countries (Lourdes-France), the idea of giving 
due importance to a divine appearance emerged.  

The population, moved by the words of the shepherd and by the miraculous healings committed by 
means of his prayers and confirmed by those concerned, began the avalanche of donations for the 
"Monastery of God", construction that begins in 1938, according to the plans of the architect D. Ionescu-
Berechet, and had initially the heavenly protector of "God the Father" and "Holy Virgin Mary", and now "The 

Life-giving Spring" and "The Birth of the Virgin Mary". The enthusiasm of the beginnings was dampened by 
the events of the Second World War and the anti-Christian attitude of the political regime of atheist, 
communist type, which followed. 

https://manastireamaglavit.ro/
https://manastireamaglavit.ro/
http://zigzagprinromania.com/blog/wp-content/uploads/2016/03/DSC_0225.jpg
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The events after 1989 brought, along with other transformations, the return to the right path of faith 
in God and, implicitly, the idea of resuming works on the construction of the monastery. 

The efforts, sometimes almost desperate, of some people, would take shape in the grace year of 
2006, when the Metropolis of Oltenia and the donation of some businessmen announced the completion of 
the works on the construction begun initially in 1939. 

In 2010, following the meeting of the Diocesan Council of the Archdiocese of Craiova, several 
decisions were taken regarding the reorganization and revitalization of the monastic life in Dolj and Gorj 
counties. Therefore, pursuant to the grounds no. 955/2010, the Maglavit Monastery was transformed from a 
monastery of monks into a monastery of nuns. 

The landscapes and surroundings of the place are included in the “Euro-touristic” circuit of the 
Danube, a project initiated by the European Community. Thus, the locality may be visited in order to admire 
the flora and fauna of the place, unique in Europe. Also, one can participate in the local fairs organized 
weekly, and if the visit is matched on September 8th, one can participate at the "Celebrating days of 
Maglavit Township" and the Celebrating day of the heavenly protector of the Church. 
 

3. Jitianu Monastery 

Address:        Podari township, Braniște village 
Location:   DN56 / E79 Craiova (towards south), Podari township (km 5), before the bridge over Jiu river turn left in Branişte 
towards the monastery 
Coordinates:  44°16′18″N 23°48′07″E 
Access difficulty: low 
 

 Jitianu Monastery is located 
in the the Meadow of the Jiu River, 3 
km south of Craiova Municipality, 
near Craiova-Calafat Road (E79). 
Before, it was in the middle of a 
secular forest and was surrounded 
on three sides by the Jitianu Pond. 
Jitianu Monastery is a monastery of 
monks and was built between 1654-
1658, on the ruins of an old church, 
built by Mircea the Elder, with the 
contribution of the treasurers Ginea 
Brătăşanu and Udrişte.  

The present church was built by Mrs. Bălaşa, the wife of the ruler Constantin Basarab Carnu. It is 
the second stone church in Craiova. It was completed in 1701 by the Igumen (title for the head of a 
monastery) Luca, from the Holy Mountain and by Peter Obedeanu. All the cells were painted in 1731. The 
church was rebuilt several times, in 1812 by Archimandrite Dorotei Craioveanul, in 1856 and 1932. After 
1939, the church was inhabited by nuns. The existing cells are used as workshops for weaving, sewing and 
rug making. At this moment, the monastery has a collection of icons painted on wood and glass, dating 
from the time of Alexandru Ioan Cuza. The monastery was declared a historical monument.  

The decree 410/1959 of the communist authorities ended the monastic life in Jitianu and here was 
still functioning the annexed household of the Archdiocese of Craiova. The space of the former rug 
workshop was occupied by the church art museum and the old book collection of the Archdiocese of 
Craiova. 
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In 1988-1989, the painting was restored and completed by Dan Neamu, and on July 20th, 1989, the 
church was redefined by His Eminence Nestor, Archbishop of Craiova and Metropolitan of Oltenia. On this 
occasion, the church received a second heavenly protector, the Holy Prophet Ilie Tesviteanul [21].  

In 1992, Jitianu regained his monastery status. At present it has 9 persons, the abbot being the 
Protosyncellus Nifon Văcăruș. In the church, the pilgrims can pray at the relics of Saint Agapit, Avramie, 
Pimen and Prohor from Pecerska, of Saint Lucian the Martyr of Pecerska, of Saint Alexie, of Saint Fevronia 
of Murom, of Saint Ignatius Brianchaninov, of Saint Lavrenty of Chernigov and of an enlightener from Sinai 
Mountain.   
   

4. Sadova Monastery 
 
Address: Sadova township, 207505, DN55 Craiova-Bechet-Sadova (km 55), jud.Dolj 
Access difficulty: low 

 Located at 52 
kilometers south from 
Craiova city, near a 
forest on the bank of Jiu 
River, the Saint Nicholas 
Monastery Sadova was 
initially a foundation of 
the boyars from Craiova 
and is considered the 
oldest and most 
important monastery in 
the south of Oltenia. 
Barbu Craiovescu, 
formerly great ban (a 
noble title) of Craiova 
between 1495-1520, erected around 1520 a wooden church, on the place of which Matei Basarab erected 
one made of brick, between 1632-1633. 

The construction of the new establishment is connected with a legend according to which Matei 
Basarab, who faught against the Turks at Schela Ciobanului, in the area of Bechet, arrived with the troops 
at Sadova. After he prayed at the icon of Saint Nicholas from here, he promised that, if he defeated in the 
battle, he would build up a church from brick. On August 26th, 1632 he won the battle and, becoming the 
ruler of the country, he started the construction. Together with his wife, Elena, he founded more churches 
and monasteries, among which Sarindari and Plumbuita from Bucharest, Căldărușani, Maxineni, Govora 
and Arnota, where he is buried. 

The church of the Sadova Monastery was completely reconditioned after the year 1900, being 
consecrated in 1904, in the presence of King Carol. After the existent documents and especially from the 
paintings of the monastery, it comes out the fact that it sheltered at first monks, but in 1959 becomes a 
community of nuns. However they were obligated to leave the place of worship following the decree 410, 
and the church was transformed in a confirmation church. In 1992 the monastic life from here began again 
and the establishment was populated with nuns, and in 1994 it returned to the community of monks, as it 
was initially. 

The church is made of brick, with thick walls, built up on a foundation of boulders of stones. It has 
an opened porch, quite capacious. Between the nave and the narthex there are two lateral thick piers, 
which separate the two rooms. They support the porch on which the tower rests, of an octagonal shape, 

https://audiotravelguide.ro/manastirea-sadova-craiova/
https://audiotravelguide.ro/manastirea-sadova-craiova/
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covered with plates of asbestos cement. The roof of the church is from galvanized plate, and the boarded 
floor, mosaic. The walls are broken down by big, double windows and, in the interior, there is kept a fair 
amount of the original painting, cleaned in 1904. 

In the exterior, a median thick belt, contorted, divides the walls in two registers. Both are 
embellished with niches, the ones from above having extremely elegant ornaments. Under the cornice 
there is a saw belt, formed of three rows of bricks. The recommence of the monastic life also imposed the 
reparation of the church and of the surrounding buildings, giving back to the place of worship its discrete 
beauty from the aforetime. 
 

5. Bucovăț Monastery (Coșuna)  
 
Address: Craiova Municipality, Mofleni district, no. 17 Coșuna street, 200819  
Access difficulty: low 

            Coşuna Monastery, also 
known as the Old Bucovăț, is an old 
Orthodox monastery, on the way out 
of Craiova that leads to Cetate, 
through Mofleni district. It was built in 
1483, on the site of the former Roman 
castra Pelendava, made of stone and 
brick. The present church dates from 
the year 1572, from the time of the 
ruler Alexandru II Mircea, when it was 
erected by Stefan the clucer (a 
historical rank traditionally held by 
boyars in Moldavia and Wallachia) 
and his son, Pârvu, with the heavenly 
protector, Saint Hierarch Nicolae.  
            The first name of the 
monastery was "Coşuna", as it 
appears in a document of the 
metropolitan Eftimie of Wallachia (January 1574) and in a document of the voivode Michael the Brave 
(February 1574). This name is derived either from a Slavic word meaning "pasture", or from a Latin word 
meaning "fable", or from the fact that through these places people often came down from the mountain, 
who wove flock baskets. After a while the monastery received, in addition to the old name, that of Bucovăț, 
from the estate of the same name. This name also refers to the Slavic word meaning "beech", and refers to 
the large beech forests in the area.   
            The present church of Bucovăț Monastery is built in the form of a cross, with a tower on the nave 
and a dividing wall between the nave and the narthex. The exterior facades of the church are plastered with 
apparent brick and niche, in two registers, architectural style specific to the XVIth century. As a specific 
architectural detail, in the Holy Altar, the Table of oblation is located in the south, and not in the north, as is 
the tradition. The church was painted in fresco two years after its construction. In its turn, the painting also 
has a peculiarity, this one presenting a chronicle of the rulers of Wallachia, together with the canonically 
consecrated interpretation.     
            Inside the monastery, now a historical monument is also the Orthodox Theological Seminary. This 
monastery is one of the oldest documented constructions in the lands of Craiova, being a piece of 
inestimable heritage value in the Metropolis of Oltenia. 
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6. Segarcea Monastery  

Address: Segarcea City, no 7 Dealul Viilor street  
Access difficulty: low 

 Segarcea Monastery is an 
Orthodox monastery from the Archdiocese 
of Craiova. Located in Segarcea, Dolj 
County, about thirty kilometers south of 
Craiova, the monastic settlement of 
Segarcea is a very old one, the current 
church being built in 1547. The name of the 
town comes from two adjacent Latin words 
("seges" and "arcesitus"), which means 
"desired land" or "long-dreamed land." 

The first documentary mention of 
the existence of an estate in Segarcea is 
that of the document of June 10th, 1416, 
written in Argeș, during the reign of Mircea the Elder. Through this document, the ruler offers the estates of 
the area to the boyars. Among the boyars who signed the document is a boyar named "Dragomir from 
Segarcea". Later, Segarcea locality is mentioned on September 15th, 1557, in a document issued in 
Târgoviște and signed by the ruler Pătrașcu the Good. 

On the Segarcea estate, "Mrs. Sultanica" built a small wooden sketch in the period of Negru-Voda. 
Later, in 1547, the brick church was erected on the estate, dedicated to the Assumption of Mary. It was built 
in the Muntenian style, with a tower on the nave, and another on the open porch, in the form of a 
quadrilateral.   

In 1600, during the voivode Michael the Brave, the church was surrounded and reinforced with 
massive brick walls, built in the form of a cross. Above the entrance door there were inscribed the three 
Roman numerals MDC, representing the year of construction of these walls. The abbacy with the cellar, the 
porch with arched openings and the cells were later annexed.  

The Segarcea monastery presented itself as a fortified fortress, thus it was used as a stopping 
place by salt traders who were going to the Danube. Also, during the Ottoman attacks, the inhabitants of 
the area were hiding inside the monastery, closing the large gates. Being spacious, the church is built in the 
form of a cross, being divided into the Altar, the nave with tower, narthex and opened porch, above which a 
bell tower is placed. In the western part of the nave there are still visible the two lateral niches, covering this 
space being realized through a semicylindrical arch. Between the nave and the narthex it was initially a full 
wall, which was demolished at the restoration of 1862. The narthex is covered with a calotte on the 
pendentives.  

Segarcea monastery has a rectangular enclosure today as well. On the south and west sides, 
there are still traces of perpendicular walls, which divided the area of the cells. The monumental gate of the 
monastery, decorated in neo-Baroque style, was built in 1903.  
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7. Cârcea Monastery 
 
Address: Cârcea village, Coșoveni township, 207206 
Access: DN6/E70 Craiova-Bucuresti 16 km, turn right in Cârcea 
Access difficulty: low 

 Cârcea Monastery is a 
Christian – Orthodox monastery from 
the homonym locality. It even exists a 
big stone cross with Cyrillic 
inscriptions, at a distance of 15 m. 
from the altar of the current church 
which certifies the fact that in this place 
there existed, centuries ago, a 
monastic place. The old men from the 
village say, that a long time ago, they 
took the water from the fountain of the 
monks, and at 500 m south – west 
from the monastery there was a hill 
named “at the monks” where 
nowadays there is a cemetery and a 
small church.   

The foundation of the current Cârcea Monastery was set in 1967 by the family Ion and Ștefana 
Cristofir, but it wasn’t finished because of the communist regime. The founders later took the veil at the 
monasteries Lainici and Tismana receiving the name of Ioachim and Sofronia. After 1989, their daughter, 
Eliodora Cristofir, a nun at Tismana monastery, together with her mother, Sofronia, received the blessing of 
starting the construction works of the monastery from His Eminence Metropolitan Nestor Vornicescu and 
the bishop Damaschin, works which were finished together with the consecration of the church on the 21st 
of November 1992.   

The painting of the place of worship is the work of the master Grigore Popescu – Mușcel and of his 
lady, Maria and it was consecrated by His Eminence Irineu Popa, the Metropolitan of Oltenia, on November 
21st, 2011. Because of the ardour for God, Cristofir family (Ioachim and his wife) donated the entire 
ancestral family fortune for building the monastery. With much ambition and diligence, he succeeded in 
building a church from brick and some of the buildings for the cells and to gather a community of 10 living 
people.  

The church is a construction in the shape of a vessel, with altar, nave, narthex and closed porch. 
The nave is delimited by the narthex with two piers, situated on the right and on the left of the walls. On 
each side of the walls there are three tall and narrow windows of 30 m. On the nave there is a powerful 
tower in the shape of a quadrangle, provided with tall and narrow windows. The boarded floor is made of 
planks, and the roof (with the wide overhang), from galvanized plate.The exterior walls are simple, 
plastered and painted with white stone dust, having a surrounding belt under the cornices.  

Above the entrance door, in the porch, it is executed in mosaic Saint Anthony the Great. The 
monastery comprises currently only the brick church and the cells. The heavenly protectors of the 
monastery are the Presentation of the Blessed Virgin Mary, Saint Anthony the Great, The Holy Trinity (the 
Paraklesis).  
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8.  The Church of the Assumption of the Virgin Mary Radovan 

Address: Radovan township 
Access difficulty: low 

 The Church of the Assumption of 
the Virgin Mary in Radovan was built in the 
XVIIth century, being included in the list of 
historical monuments of Dolj County. The 
Assumption of the Virgin Mary is the feast 
in memory of the day when the Blessed 
Virgin Mary died. It is celebrated by 
Orthodox and Catholic Church, every year, 
on August 15th. This holy day is known by 
the people also under the designation of 
Uspenia (the Slavic term) or Saint Mary 
the Great.  

About the Assumption of the 
Virgin Mary we have no information in the 
Holy Gospels, but only in the tradition of the church. According to this tradition, the Mother of Jesus was 
notified by an angel in respect of leaving this life. The same tradition says that the Apostles, at that time in 
different areas of the world, were brought on the clouds to be present at this event. By divine providence, 
the Apostle Thomas was not present at the funeral, arriving three days later. He asked for the opening of 
the tomb of the Virgin Mary to kiss her hands, but when he entered the tomb, he found it empty. This tomb 
was identified in Jerusalem, although there are people who claim that Mary died at Ephesus, the place 
where she spent many years after the Ascension of the Lord. 

The Orthodox Church claims that the Virgin Mary was born with ancestral sin and received 
forgiveness of this sin when she accepted to give birth to Jesus Christ. The Assumption of the Virgin Mary 
is the oldest feast dedicated to the Blessed Virgin Mary, although we only have testimonies about its 
existence since the Vth century, when the worship of the Virgin Mary begins to develop, especially after the 
Fourth Ecumenical Council, which has determined that the Mother of Jesus is Theotokos (a title of Mary, 
mother of Jesus, used especially in Eastern Christianity), and her cult has experienced a great 
development. In the Vth century, the holy day of the Assumption of the Virgin Mary existed in Syria, being 
mentioned in the documents dating back to this century.   

 
9.  The Church of the Assumption of the Virgin Mary Băilești 
 
Address: Băilești city, no 41 Dreptății street, 205100 
Access difficulty: low 

 Băilești village belonged, in turn, to 
Michael the Brave, the Diocese of Râmnic, 
then to Brâncoveanu family, and from 1828 to 
the Clucer (a historical rank traditionally held 
by boyars in Moldavia and Wallachia) Barbu 
Știrbei. The church "The Assumption of the 
Virgin Mary" in the municipality of Băileşti 
began to be built from the foundation on July 

https://audiotravelguide.ro/biserica-adormirea-maicii-domnului-radovan/
https://audiotravelguide.ro/biserica-adormirea-maicii-domnului-radovan/
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https://www.google.com/search?client=firefox-b-d&q=biserica+adormirea+maicii+domnului+address&stick=H4sIAAAAAAAAAOPgE-LVT9c3NEzLzsmqNMwy1ZLNTrbSz8lPTizJzM-DM6wSU1KKUouLF7FqJWUWpxZlJicqJKbkF-VmFqUmKuQmZiZnZiqk5OfmleaUZipAFQMAuZHea10AAAA&ludocid=1215141364510691876&sa=X&ved=2ahUKEwilhIXEtdDiAhUSxIsKHd8jCNcQ6BMwD3oECAwQAw&biw=1294&bih=682
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8th, 1885 and was completed on September 5th, 1887. The main founder of the church was Prince 
Alexandru Barbu Știrbei. 

Prince Barbu Alexandru Știrbei (1872–1946) was a politician from Romania, president of the 
Council of Ministers, minister of interior and temporarily for Finances and Foreign Affairs, honorary member 
of the Romanian Academy. In 1913, King Carol I appoints Barbu Știrbey, administrator of the Royal Crown 
Domains. Between the heir apparent Ferdinand and Barbu Știrbey there was a strong friendship. Becoming 
king, Ferdinand took Știrbey as his personal advisor. And between Queen Maria and Știrbey, the relations 
were particularly friendly - to the extent that the rumor circulated at the time that Princess Ileana was the 
illegitimate daughter of the two.  

On June 4th, 1927 he accepted Ferdinand's request to form a government of "national union", in 
which would have entered the representatives of the two major parties in a fierce political dispute P.N.L 
(The National Liberal Party) and P.N.Ț. (The National Peasants' Party). Știrbey government remained for 
only two weeks, after which the reins of power were taken over by Ion I.C.Brătianu. The king's death on 
July 20th, 1927 meant the completion of Barbu Știrbey's role of "grey eminence" (a powerful decision-maker 
or adviser who operates "behind the scenes", or in a non-public or unofficial capacity). 

When Carol was proclaimed king on June 7th, 1930, Barbu was forced into exile in Paris, where he 
remained for 10 years. Returning from exile, after Carol II's dismissal in 1940, Barbu Știrbey was sent on a 
diplomatic mission to Cairo and Moscow, in an attempt to deal with the Allies. He died unexpectedly in 
1946 of liver cancer. He was buried, along with his grandfather, the ruler Barbu Știrbei, in the Chapel from 
the park of Stirbey Palace in Buftea.  

 
10.  Saint Nicholas Church, Maglavit 
 
Address: Maglavit township, code 207360 
Coordinates:   44°2'4"N   23°5'42"E 
Website: www.mitropoliaolteniei.ro 
Access difficulty: low 

 
 Saint Nicholas Church from Maglavit is 
a place of worship built in 1845, with the shape 
of a cross and a bell tower made almost 
entirely of wood. Saint Nicholas is celebrated 
on December 6th. Of Greek origin (Nikolaos), 
the name is made up of two words: nike, 
"victory" (from nikao, "to defeat"), and laos, 
"people", being interpreted as "general victory". 
St. Nicholas lived in the time of the emperors 
Diocletian and Maximian. First, he shone 
through monastic life; and for his improved life 
he was appointed bishop. 

Nicholas was born into a wealthy family, and after his parents died, he used his inheritance to help 
poor people. Because the saint boldly preached faith in Jesus Christ was caught by the elders of the city, 
was beaten and tormented, then thrown into prison together with other Christians. When Emperor 
Constantine became king of the Romans, all the prisoners were released and, with them, Saint Nicholas, 
who went to Myra. Not long afterwards, the First Council of Nicaea was established by the great 
Constantine, to which Nicholas also took part.  

https://audiotravelguide.ro/biserica-sfantul-nicolae-maglavit/
https://audiotravelguide.ro/biserica-sfantul-nicolae-maglavit/
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He was named cardinal of the Myra Land and is known for the miracles he has performed 
throughout his life and for his generosity. He died on December 6th, 345 (or 352, according to other 
sources), and has since been celebrated every year on this date. Many churches were built having Saint 
Nicholas as their heavenly protector, and he is also one of the most painted saints in icons. He is known as 
the patron saint of countries such as Germany, Holland, Russia, Romania, Switzerland, but he is also the 
protector of sailors, unmarried girls, poor people and not least of children. 
 

 

 

11.  Saint Nicholas Church, Filiași 
 
Address: Filiași City, street Gării 1, 205300  
Access difficulty: low 

 
 The church was built, as it is believed, 
at the beginning of the XVIIth century, which is 
between 1630-1650 and is supposed to be the 
foundation of Dumitru Filișanu family. It is 
made of brick and lime in the form of a cross. 
Over time, however, it underwent 
modifications, in the sense that the porch was 
closed with brick, becoming narthex and later 
the parishioners attached a brick hallway to it 
that has survived up to now. Because during 
the distant time radical changes were made, 
the old rotive in the church porch has 
disappeared.  

In 1900 the church was repaired, as it can be read from an inscription located in the southern part 
of the hallway. During the First World War (1916-1918) this church was hit by a German projectile, causing 
it many damages and along with the invasion of German troops, it was used as a canteen and then as a 
stable. 

After the end of World War I, this church underwent major repairs and was repainted. After the 
repairs were completed, it was reconsecrated by His Holiness Bishop D. D. Vartolomei of the Diocese of 
Râmnnic - Noul Severin.   

In the past, the church's courtyard was used as a cemetery for Filiași parish but also for the 
soldiers who fell in World War I (1916-1918), proof being the relics and the remains discovered after 
excavations. 

Until October 24th, 1965, it was the only church in Filiași city, serving as a church for both the 
parishioners of Filiași I parish as well as for the parishioners of Filiași II parish. Since that time, a new 
church was opened within Filiași I parish, and it has remained a parochial church for Filiași II parish.  

In 1991, the church underwent repairs, the painting was restored and it was reconsecrated by the 
His Eminence Metropolitan Nestor Vornicescu.  
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12. Saint Nicholas Church – Dorobănția  

Address: Craiova Municipality, no. 1 Alexandru Odobescu street  
Access difficulty: low 

  
Saint Nicholas Church - Dorobănția is an 

architectural and religious monument in Craiova, 
located on no. 1 Al. Odobescu street, near Madona 
Dudu Church and the Museum of Oltenia. The 
church, which has Saint Nicholas as its heavenly 
protector, has an age of more than 2 centuries, 
being erected in 1782-1793 and subsequently 
restored. 
 It is believed that Saint Nicholas Church 
was built of wood around 1760, later built of brick 
from the remaining materials from the construction 
in the immediate vicinity, in the middle of the XVIIIth 
century, of Madona Dudu Church. The erection of 
the church, begun around 1778, took place at the 
initiative of the clucer Constantin Fotescu, who was one of the main founders of Madona Dudu Church. At 
the death of the clucer, in 1781, the trusteeship of the church devolved upon his successor, Dumitrache 
Fotescu, who, however, did not live to see the construction completed. The brick church was most probably 
completed in 1793, the site having as its founders Gherasim the Hieromonk, Constantin Atanasie, 
Constantin Băcanu and Olimpia monahia, according to church documents from 1838 and 1839.   

The name under which the church having Saint Nicholas as its heavenly protector is known, is also 
Dorobănția, which comes from the name of the district where it was built. Another hypothesis belongs to C. 
Obedeanu, who believed that the name of the district would have come from the ancestor of Obedeanu 
family, captain of Dorobanti (then great gunman) Petre Obedeanu, whose places were also in this part of 
the city.  

Saint Nicholas Church - Dorobănția was restored and renovated from the foundations in the period 
2011-2014, when sub-constructions were made on the entire surface of the foundation, support pillars and 
reinforced concrete belts were poured, the walls, the vaults and the turrets were restored, the entire roof, 
interior and exterior intonacos were completely redone and it was repainted in fresco technique, in the 
Brâncovenesc style. Also, a new bell tower and fence were built and the entire outdoor area was arranged. 
On December 6th, 2014, the church was reconsecrated by His Eminence Priest Metropolitan Irineu. 

Following the restoration, the church highlights the post-Brâncovenesc architectural style of the old 
churches in Oltenia and the Romanian Country, in triconic plan, with an open porch on arches and brick 
columns. The foundation is made of brick with brick masonry and metal sheet coverings.  
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13. St. Elijah Church 

Address: Craiova Municipality, no. 2 C.S. Nicolaescu Plopşor street, code 200733 
Access difficulty: low 

 
 St. Elijah is the most central 
church in the city, located in the heart of 
the trading center of Bănia Fortress. The 
Vornic Ilie Otetelişanu built this church 
having as heavenly protector the Holy 
Prophet Elijah, between 1710-1715 or 
even 1725, a church that has kept its 
protector unchanged up to this day. The 
building originally erected was smaller 
than it is today and had a single tower, as 
evidenced by the damage suffered by 
churches following the 1838 earthquake. 

The Vornic raised the church in 
the most crowded place of the city, 
between the "permanent fair" of Craiova and the "outside fair". Ilie Otetelişanu endowed his foundation with 
assets, and through the will, he left the church's wealth in the administration of two leading merchants from 
Craiova, the brothers Crăciun and Sava Ioanovici. The painter Constantin Lecca was the one who painted 
the church of St. Elijah in the period 1840-1841.    

In 1889, the old church of the XVIIIth century was demolished, to make room for a larger one, if not 
the largest one in Craiova at the beginning of the XXth century. In just a few years, a true cross-shaped 
cathedral was erected, with a central dome, flanked by small towers at the four corners of the edifice and a 
clock tower above the pronaos, with neo-gothic and neoclassical elements and with the exterior decorated 
through apparent brick. The church was painted by the painter Ioanid from Bucharest, under the 
supervision of Gheorghe Tătărescu. Otetelişanu foundation is the last church painted by the master 
Tătărescu, a painting that can be admired even today.   

At the beginning of 2015, Oltenia branch of the Order of Architects of Romania organized a contest 
of ideas regarding the arrangement of the public space by opening the court of the St. Elijah Church. The 
action was part of a larger process of activation and revitalization of the old center of Craiova. On this 
occasion the garden was demolished, the metal fence was demolished on the brick base of the church, the 
marble cross of the tomb located in the church yard was dismantled and it was transformed into a piece of 
urban furniture.  
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14. Madona Dudu Church 
 
Address: Craiova Municipality, no. 13 Madona Dudu street, 200410 
Phone: 0741 013 616 
Access difficulty: low 

 

We find the first documentary 
attestation of Madona Dudu Church in 1758, 
when it has already been built on the site of an 
older wooden church. Those who dealt with 
the construction of the church "from Dud" are 
Constantin Fotescu and Hagi Ion Gheorghe.  

The church was built in Brâncovenesc 
style, with apses for Kliros and hallway with 
stone pillars bloomed with leaves. The building 
was provided with three towers: one above the 
nave and two above the narthex. The two 
boyars endowed the beautiful church with 
treasures, estates, vineyards and gypsies, mill 
at Jiu and many shops in Craiova.  

Since the building of the church, from 
1756, and until today, it has undergone several 
repairs and restorations, of which we mention 
those made in 1842, 1913 and 1942. Being particularly spacious, Madona Dudu Church served as a place 
for the performance of liturgies by the bishops from the Diocese of Ramnnic, until 1913 being named the 
Episcopal Cathedral. After 1942, the church has remained unchanged up to this day. 

At the church "from Dud", the first "Hospital for those affected with Mental Alienation" in Craiova 
functiones. In the few cells of the church there were arranged medical offices and hospital rooms, fact 
confessed by the ruler Alexandru Ipsilanti in a charter from March 18th, 1778. In 1813, in another charter, 
the ruler Caragea says that the patients from Madona Dudu received rest and food from the incomes of the 
church.   

In 1913, the old church of Madona Dudu, erected in 1842, was for the second time demolished to 
the ground. This decision was motivated by the lack of space and the increasing need for jobs of the 
believers in the area. Due to the outbreak of the First World War, the works for church were stopped, its 
funds passing to orphans and war widows. 

The works were resumed in 1928, under the guidance of the architect Ion D. Traianescu, finishing 
and decorating the interior with painting taking place between 1938-1942. The church was painted by D. 
Norocea, assisted by 11 apprentices. The furniture and iconostasis of the church are made of solid oak 
wood, by Constantin Brancuși himself, while he was a student at the School of Arts and Crafts in Craiova. 
The church was consecrated by the Metropolitan Nifon Criveanu.  

In 1988, with the care of the Metropolitan Nestor Vornicescu, Madona Dudu Church was 
completely restored, the service of restoration taking place on November 21st, 1989. Today, the church is a 
metropolitan paraklesis. The poet Vasile Carlova is buried in the narthex of the church. 
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15. The Church of the Assumption of the Virgin Mary 

Address: Calafat Municipality, no 50 Tudor Vladimirescu street  
Access difficulty: low 

 

 The Church of the Assumption 
of the Virgin Mary is one of the most 
representative places of worship in the 
area. The church occupies a central 
place in the municipality of Calafat, 
being located very close to the Calafat 
Square, to the School No. 2, Constantin 
Gerota and to Calafat Law Court. Being 
considered, at the time, the most 
important church of the city, the Church 
of the Assumption of the Virgin Mary is 
now part of a triad of religious places, 
with a special role in the life of the 
community, together with St. Nicholas Church (the Cathedral of Independence) and the Life-giving Spring 
Church (The Greek Church). 

In the context of a demographic increase of the 1860s, which made the old place of St. Nicholas 
Church to be narrow, the need to build a new church in Calafat became imperative. The first step was 
taken in the year 1867, on July 8th, when a report of the City Council registered the approval of the 
construction of a new church. The building of the church, erected from brick, was consecrated in 1869. 
In 1925, the edifice of the place of worship was repaired by the efforts and the contribution of the 
parishioners. Around 1940, the Church of the Assumption of the Virgin Mary supported 1116 families and 
4862 people. Although it did not have a parish house at that time, the church had a chorus and a library 
with 417 volumes, which attracted many intellectuals of the time from Calafat in this parish.  

Built almost 150 years ago, the church has undergone many transformations over the years to 
acquire the current exterior appearance, but it has always remained a space of orthodoxy, faith and 
spiritual living available to people of Calafat. The last restoration and consolidation works took place in 
2011, being carried out with the support of the Calafat Local Council. The reconsecration ceremony was 
held on May 8th, the third Sunday after Easter (known as The Sunday of Myrrh-bearing Women), was 
performed by His Eminence Irineu, Archbishop of Craiova and Metropolitan of Oltenia.   
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16. The Greek Church „ Life-giving Spring”  
 
Address: Calafat municipality, no 41 Constantin Stere street, 205200 
Coordinates: 43°59'49.2"N 22°56'11.4"E 
Access difficulty: low  

 
 Between 1864 and 1874, on 
the highest hill of Calafat, at an 
altitude of over 70 meters above the 
level of the Danube, the Greek 
community in the city built a 
monumental church for the nearly 200 
people who formed it. They were 
called Greeks because they had 
come here from the Pindus 
Mountains, from Epirus and 
Macedonia, but in reality they were 
mostly Aromanians and understood 
each other by voice and faith with 
their native first peoples.  

Their leader was Hagi Panait 
Theodoru, a wise man, a scholar, a 
householder and a great knight of 
Rhodes, a title of nobility equivalent to that of the Knights of Malta. He was the founder of the "Greek 
Church" in Calafat, for which he established the heavenly protector "Life-giving Spring" as a dedication, and 
on his property there were also erected the other outbuildings, including the school, where the courses 
were taught both in the Greek and the Romanian language.   

The church, of monumental proportions, was built of brick, with thick walls, with vaults arranged in 
waves, with three towers, with iconostasis inscribed in a zig zag circle arch, carved in lime wood, with 
realistic painting, in Greek style, with candelabrums made in Vienna from genuine crystal pieces, Murano 
glass. It was a true architectural jewel.   

The holy place is in a triconic shape, with solid walls over one meter thick, it has three towers, two 
on the narthex and one on the nave, which rests on solid pillars in square form, with a side of one meter. 
The interior of the church is ennobled by four genuine crystal candelabrums of Murano glass. In the nave, 
on the right side, in sight, there is an epitaph of a great fineness, made by a stitch in bas-relief made of gold 
and silver thread, representing the scene of the entombment of Christ.   

In 1974, only three members of the Greek community in Calafat lived, all being old, lonely and sad. 
Every day they came to the premises and went around, complaining in front of their church. In the end, they 
took the necessary steps and, with the approval of the Greek embassy in Romania, they ceded to the 
Metropolitan Church of Oltenia, with documents, the church and its entire heritage. Over time, the holy 
place was restored by the contribution of believers and local officials, its past glow being rendered. 
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17. All Saints Assembly Church Hagi Enuș 

Address: Craiova Municipality, no. 21 A. I. Cuza street  
Access difficulty: low 

 Located in the central area of Craiova, 
the assembly church of All Saints - Hagi Enuș is a 
special architectural complex, consisting of the 
church itself, having All Saints as heavenly 
protectors, and the bell tower, one of the oldest in 
the city. Due to its age, history and location, Hagi 
Enuș church occupies an important place in the 
spiritual and religious life of Craiova, being also a 
true historical monument and an emblem of 
ancient architecture. 

Although on the basis of historical 
information from the rotive in the church porch it 
was possible to establish as the date of erection 
of the church the year 7301 from the making of 
the world, more precisely the autumn of 1792, a 
fragment of the south wall of the church marks an 
older foundation. Thus, it is considered that the 
church is more than 220 years old, information 
provided by the chronicler Dionisie Eclesiarhul. From a clerical diptych we know that the church was built in 
1758, initially with a monastery status having All Saints as heavenly protectors, the hieromonks Varlaam 
and Rafail being in its service. 

The sources state that the main founder of the new church, Nicolae Ceausescu, would have had 
an adoptive son, Nicola(s), son of the Greek or Aromanian merchant Costa Petru and brother with Hagi 
Enuș. After the death of Ceausescu family, Hagi Enuș helped his brother with the trusteeship documents of 
the church. This explains the change in the name of the church in the oral tradition from the Outdoor Fair, 
later the Old Outdoor Fair (once the fair moved), in the Old Fair Hagiu, the Church from Hagiu and, later on, 
Hagi Enuș church. Officially, the change of name occurred on July 29th, 1859, when, in a notice of the 
Municipal Council of Craiova with no. 1285, the place appears for the first time under the name of Hagi 
Enuș Church. 

The XIXth century also brings the establishment of one of the first elementary schools in Craiova, 
near Hagi Enuș church. The second half of the XXth century brought a restoration in 1978 of the oil painting, 
superimposed on those in frescoes. The following year, it was added to the church an oak floor laid on 
concrete and pressed and smooth soil, and in 1985 the roof was replaced with zinc coated steel sheets. In 
2000, the foundation of the church was provided with ventilation holes and the alleys in the church yard 
were paved. Recently, a wooden cross was placed being dedicated to the Saints of the Prison in the 
churchyard. 
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18. Church of the Holy Trinity 
 
Address: Craiova Municipality, no. 9 Ion Maiorescu street, 200418 
Access difficulty: low 

 
 In the middle of the XVIIIth century, 
further down the residence of the bani (noble 
title) of Craiova, the titled lady Dumitrana 
Ştirbei built an imposing boyar court with a 
beautiful chapel dedicated to the Holy Trinity. 
The new building was built in Brâncovenesc 
style, in the form of a cross, with a tower on 
the nave and a porch formed by a colonnade. 
The church was completed in 1765, but the 
painting was completed in 1782, the year in 
which it also received a candelabrum with 24 
candlesticks ordered in Sibiu. In 1790, the 
church received a bell of 100 punds which is 
still preserved in the entrance bell tower. In 1811, in the courtyard of the church were raised cells with one 
floor, probably in order to arrange a monastic settlement.  
 A decade later, these cells sheltered the arnauții (Albanian mercenary soldiers dressed in national 
costume, employed in the royal guard of the Romanian Countries) who came from Bucharest to catch 
Tudor Vladimirescu. Their stay here seems to have damaged the church, deteriorations which were 
aggravated by the earthquake in 1838. Two years later, it was repaired by Ecaterina Bibescu and her son, 
the great logothete Barbu Ştirbei, the future ruler of Wallachia. Thus, the boyar paraclis of Ştirbei family 
from Craiova became a royal church. On January 24th, 1859, next to this church the Hora of Unity was 
danced, a moment immortalized by the painter Theodor Aman, whose house was nearby. Later, in 1903, 
the trusteeship of the Church of the Holy Trinity bought this house, so that later it would be demolished for 
the arrangement of a park. It seems that the repairs from 1840 were not well done, because by the end of 
the XIXth century the church needed restoration.    

At that time, the architect André Lecomte de Nouy was one of the favorites of the Royal House in 
Romania. He had rebuilt the big churches of the country, as those from Curtea de Argeș, "Saint Nicolae 
Domnesc" Church or the "Three Holy Hierarchs" Church from Iasi were considered. At the expense of 
princes Alexandru and Dimitrie Ştirbei, the church in their courtyard in Craiova was restored from the 
foundation. The old architecture was respected, as it was the iconostasis, so the church kept its 
Brâncovenesc style from the beginning. On October 15th, 1906, Atanasie Mironescu of Ramnic consecrated 
it in the presence of the founders, guardians and a large number of believers. In 1890, the trusteeship of 
this church tried to build a hospital, but the financial condition allowed only the arrangement of a health 
center for the poor persons in the buildings from the former boyar court. In 1909, the Church of the Holy 
Trinity was a private place, budgeted by Ştirbei Foundation, led by a trusteeship and grazed by the priest 
Zamfir Ionescu, a graduate of the Lower Theological Seminary (of October 15th, 1906), and the deacon 
Petre Partenie, licensed in theology (of January 7th, 1908). The parish had 225 families, respectively 656 
souls.  
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19. Mântuleasa Church 
 
Address: Craiova Municipality, no. 59 Calea Unirii  
Access difficulty: low 

 
 The first place of worship built 
on the site of the current Mântuleasa 
church was a small wooden church, 
built in the beginning or in the middle 
of the XVIIIth century by the titled lady 
Despina (or Dospina), the wife of the 
treasurer Strâmbeanu. At that time it 
was not unusual for a woman to 
establish churches, this gesture being 
also found in the case of the Church 
of the Holy Trinity, built by Dumitrana 
Știrbei (the wife of the High Steward 
Constantin Știrbei). 

Towards the end of the century, on the place of the small church, a stone church was erected, at 
the initiative of the treasurer Barbu Știrbei, supported by the group (guild) of tailors and other 
merchandisers from Craiova. According to an article about the church in the Oltenia Archives, 10, no. 54-
55, from March - June 1931, an old inscription from June 2nd, 1786 of this church torn down specified as 
well among its founders loan Tarzibașa (terzibașa = head of tailors), Matei Tarzibașa, master Dicu 
Cojocaru, the cup-bearer Constantin Otetelișanu, Dragu Dumitru, the head of tailors Stoian Croitoru. Due to 
the significant contribution of the group of tailors from Craiova to the construction of the church, it took over 
Saint Pantelimon as its heavenly protector, the patron saint of the tailor's guild. Also here was kept the flag 
of the guild, which was taken at the end of the XIXth century and deposited for preservation at the 
Corporation of the Craftsmen Princess Ileana from the locality, from where it disappeared later, during the 
German occupation upon Oltenia from 1916-1918. Not many details are known about the architectural style 
and the appearance of the Mantuleasa church from 1786.  

In the early years of the XIXth century, the church suffered a robbery and a fire (1801) and an 
earthquake (1802), but it was quickly repaired. In January 1838, a new earthquake left cracks and traces 
on the construction. In 1896, when the church is completely restored, only the walls of the nave and the 
altar are preserved from the previous one. This vast and radical process of reconstruction is due to the zeal 
of its parishioners, led by the former guardian Dimitrie S. Guran and the parish priest Ilie Dumitrescu. In the 
inscription of the church from 1896 there are also mentioned, among those who contributed to the 
reconstruction of the church, Amza Protopopescu, N. P. Romanescu (the mayor of Craiova and a man of 
culture), D. Boicescu, St. Petrescu, St. Mihăilescu, I. M. Grigorescu, I. Dianu, Al. Mateescu, I. Geblescu, 
Ghiță lonescu, Ana Căleteanu.  

Two major earthquakes of the XXth century (November 10th, 1940, and March 4th, 1977) brought 
significant damage, which caused new repair and restoration works in 1979. The church painting was 
restored by the plastic artist Dan Neamu, the one who was in charge of restoring the Church of the Holy 
Apostles, St. George - New and St. Dumitru of Craiova. Recently, the restoration work was completed 
within an extensive renovation process that lasted two years. Among the architectural details that transform 
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the Mantuleasa church into a special construction is the average thickness of the walls of 1 meter, the 
mosaic floor, the wooden iconostasis or the stained glasses. 
 

20. Filișanu Family Mausoleum 
 

Address: Filiași city, no. 9 Brazda lui Novac street  

Access difficulty: low 

 

 The Filișanu Family Mausoleum is 
the most famous historical monument in 
Filiași city. A construction full of history, 
with impressive architecture, the 
mausoleum was built between 1865-1868, 
by Dimitrie Filișanu, a boyar who marked 
the evolution of this city, becoming a true 
historical personality. Dumitrie, a politician, 
philanthropist (b. 1808, Craiova - dec. May 
27th, 1883), Tatomireşti (buried in the 
family chapel from Filiaşi), a descendant of 
Dumitru Filişanu participated in the 
revolution of 1848, in the 1859 Union of the Principalities. He had the ranks of cavalry commander (1839), 
cup-bearer (1841), the supreme commander (1850). In 1839 he was the president of the Magistrate of 
Craiova. After the outbreak of the revolution of 1848 he was appointed the ruler of Dolj County. 

Inside there are three massive walnut cassoni, richly decorated with sculptures. The remains of 
Filișanu family are in the crypts under the cassoni, which only have a decorative role. The family coat of 
arms is placed on one of them.  

Leaving aside the neglect manifested towards this historical monument, it is worth noting the 
beauty of the construction, the work of a great architect, Theofil von Hansen, responsible also for the 
extraordinary chapel from Stirbey Palace in Buftea. On a closer look, the two aesthetic constructions are 
very similar. The one from Dolj was built in neo-Gothic style with Italian influences, the erection of the 
mausoleum bein inspired by a French model. Another reason why the Filișanu Family Mausoleum deserves 
attention would be the fact that it reminds of the boyar Dimitrie Filișanu, a great politician of the old times, 
who was involved with much dedication in the Revolution of 1848 and the 1859 Union of the Principalities. 
 

III.3. ELEMENTS OF NATURAL HERITAGE AND THE SENIOR TOURISM 

 

 At first glance, the programs of heritage of natural areas and their use for tourism appear to be 
contradictory. Recurrently, tourism becomes a "predator", which endangers the balance of the 
environments in which it develops. However, beyond this apparent contradiction, the processes of heritage 
and of making natural areas available to tourists are considered to be part of complex dialogue games, 
which cause them to redefine each other in a movement of evolutionary reciprocity. 

From the point of view of tourism knowledge and promotion, the natural heritage objectives of Dolj 
County are in completely opposite situations. Some are known and frequented without problems, others, 
which have an interesting potential for attraction, are not sufficiently promoted and known and do not come 
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to the attention of tourists. This situation is also supported by the desire of organizations interested in 
including them in development strategies and programs that will increase their attractiveness and 
accessibility. Sustainable tourism means investments in the rehabilitation of these objectives, in roads and 
facilities that allow waste collection, access to the destination and accessibility within the premises.  

 
1.”Nicolae Romanescu” Park 

Address: Craiova Municipality, Bulevardul Nicolae Romanescu 1A, 200738 
GPS Coordinates: 44.290926°N; 23.804454°E. 
Access difficulty: low 

 

 Romanescu Park, known 
throughout time also under the name of 
Bibescu Park, Independence Park or 
People's Park, is located where, in the 
middle of the XIXth century, there was the 
estate and the garden of the Bibescu 
family. The garden, arranged by a 
German gardener, at the initiative of the 
great logothete Ioan (Iancu) Bibescu, was 
arranged with pavilions, banks, 
greenhouses. 

After the year 1848, in an 
advanced state of degradation, the 
garden was purchased by the Magistrate (City Hall) of the city from the great logothete Ioan Bibescu, the 
purpose of the purchase being to turn it into a real public garden for the recreation of the inhabitants of the 
city. The internal events that led to the Union of the Principalities made this desire of the ruler Barbu Ştirbei 
no longer possible. 

At the end of the century, after less than 50 years after the city bought the garden from the 
logothete Iancu Bibescu, the former garden had become one of the most unsanitary areas of the city. The 
lake was an outbreak of infection, and on one of its edges the stables of the City Hall were built. The 
summer residence of Bibescu family was also transformed into a nursing home.   

In 1898, after the designation of Nicolae Romanescu as mayor, a project of modernizing the city 
was voted, one of the objectives of the program being to set up parks and gardens. To put into practice the 
idea of beautification of the city, Nicolae Romanescu also needed this area. The architect appointed to 
carry out this project was Edouard Redont, who also designed the National Exhibition in the Carol Park - 
Bucharest. 

The construction of the park began in 1897 and was inaugurated in 1903 in the presence of King 
Carol. Edouard Redont took the project of the future Romanescu Park to the International Exhibition in 
Paris (1900), and the project was awarded with the Gold Medal. The park was made in romantic style, a 
synthesis of architecture and landscape painting. There are fragments from the paintings of the French 
impressionist painters of the XVIIth and XIXth centuries, as well as of Dutch painters. Redont showed genius 
at the time of drafting the project, coming up with very bold ideas: hundreds of tree species were 
acclimatized, trees that do not normally grow in the climatic conditions of Romania, he redesigned the lake, 
he designed the suspended bridge, the castle, he has improvised hills and valleys, roads, alleys and paths 
that included 35 km in length, all being worked in the smallest detail.  
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Over time, numerous works have been executed that have enhanced the beauty of the park. 
Between 1954-1956 the existing portal was built which is today at the main entrance, the enclosure with 
fence with pillars and concrete base and wire mesh was built; the wharf was rebuilt and enlarged. In 1964 
the public lighting was modernized and a greenhouse of 1050 square metres was built. Its modernization 
continued in the last years, 2014-2018, strengthening its status as the largest urban green area in 
Romania. 
 

2. “Alexandru Buia” Botanical Garden 

Address: Craiova Municipality, No. 26 Constantin Lecca Street  
Phone: 0251 413 820 
Access difficulty: low 

“Alexandru Buia” 
Botanical Garden, established 
from the initiative and under 
the guidance of Professor 
Alexandru Buia PhD., in 1952, 
is a scientific, didactic and 
educational institution. He 
understood that there can be 
no talk of agronomic or 
horticultural higher education 
without a university botanical 
garden. It is located in the 
southwest part of Craiova, 
between the streets: C-tin 
Lecca-Obedeanu-Poporului-
Renașterii-N. Titulescu-Iancu Jianu, on an area of approximately 12.8 ha.  
  

Through its vast collections of great diversity, the Botanical Garden holds living biological material for 
fundamental and applicative study and research. Visitors are encouraged to reflect on the life of plants, on 
their scientific, economic and cultural importance, on improving the quality of life and on protecting the 
environment. 

First used in 1952, "Alexandru Buia" Botanical Garden belonged to the University of Craiova until 
2015, when it was taken over by the City Hall of Craiova. As soon as it was taken into the custody of the 
municipality, extensive rehabilitation processes began. 

 
 

  

tel:%20+400251413820
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3. Youth Park 

Address: Craiova Municipality, Boulevard Ilie Balaci  
Phone: 0747 222 117 
Website: http://parcultineretului.upub.ro/ 
Coordinates:   44°18'32"N   23°45'35"E 
Access difficulty: low 

 
 Inaugurated at the end of 
2009, the Youth Park from Craiova 
does not have a recent history, its 
destiny being crossed with that of 
Bibescu Park, designed by Eduard 
Redont, known today as Nicolae 
Romanescu Park.   

Around 1870 there was no talk 
of a park, but of a forest that stretched 
on the marshy lands of Mofleni. During 
this period, Craiova began to rise as a 
city, and the mayor of that time, 
Nicolae Romanescu, wishing to 
change the air of the people from 
Craiova, began to build parks. In the 
autumn of 1879, he proposed that part of the meadow situated on the territory of the Mofleni estate to be 
transformed into a park, and after a short time, the cleaning works, paving and draining the marsh began. 
In 1882, the former forest had become a beautiful relaxation park, known back then as Mofleni Park. 

With the plans of the French landscape designer for the construction of Bibescu Park on the table, 
Nicolae Romanescu wanted to pass the Mofleni Park to the city property. This is done in March 1900. 
While Romanescu Park was a park created from the ground, Mofleni Park was a redesigned forest. In time, 
the fame of the first downgraded the nature of the second, as the Romanescu Park was gaining power and 
became truly a green wonder, and Mofleni Park was erased, the vegetation spreading spontaneously. 

The park was saved in 2009, when the forest patch was again drawn and systematized, receiving 
also its new name, the Youth Park. Starting with the summer of 2017 the park is home for the largest 
aquatic complex in Oltenia, Water Park, which has slightly changed the structure of the park and increased 
the flow of visitors.  

With an area of almost 60 hectares, the Youth Park from Craiova offers a wide range of 
recreational, sporting and leisure activities: 

• Tennis - 4 green-set courts, approved; 
• Minifootball - 4 synthetic grass fields - basketball and volleyball; 
• Basketball court - 2 synthetic surface courts; 
• Table tennis - 10 concrete tables. Net, balls and pallets are provided; 
• Chess - 10 tables; 
• Roller and skate rink; 
• Outdoor performance scene; 
• Mini golf course; 
• Playgrounds for children, adapted for age groups 1-4 years, 4-8 years and 8-12 years; 
• For jogging enthusiasts - 12 km of paved alleys. 

http://parcultineretului.upub.ro/
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5. The Reservation of Wild Peony from Plenita 

Address: Plenița Township, county road DJ562A 
Access difficulty: low 

 

 
 The Reservation of Wild Peony 
from Plenita is located in Plenița Forest, 
near the township with the same name. 
Plenița is a locality that is about 60 km 
from Craiova (at the border with Mehedinți 
County) and 16 km from Cetate township 
and the Danube.  

The Plenița forest, located in the 
north of the Romanian Plain, on the 
border with the Getic Plateau, is a 
luminous forest, with Hungarian oak or 
Italian oak (Quercus frainetto) and Turkey 
oak or Austrian oak (Quercus cerris). It is 
3 km from Plenița township, at the exit to Verbița and Oprișor, and covers an area of 854 ha. In May, the 
Romanian wild peony (Paeonia peregrina) blooms, which occupies, in turn, a compact surface of 56 
hectares. 

Plinius made in ancient times a detailed description of the peony, which he said could treat about 
20 diseases. In Greek mythology, peony derives its name from Dr. Paeon; he got involved in the problems 
of the gods, so that he attracted the anger of some of them. He could only be saved from death if he 
became a flower. Another legend says that the woodpeckers would take out the eyes of the persons who 
disturb these plants during the day. 

The wild peony grows in southeastern Europe and Asia Minor. In the territory of our country is 
encountered the variety "romanica", a species protected by law even before the Second World War. It is 
widespread in areas of plain and low hills, more specifically in Doborgea, southern Moldova, Oltenia and 
Muntenia. In Oltenia it is found, near Pleniţa Forest, from Dolj County, and in Călugăreasca Forest, from 
Radomirești, Olt County.  

Every year, in May, the traditional Peony Celebration is held in Pleniţa. Red peonies are welcoming 
the local people, but also the guests from the localities of Gorj, Olt and Mehedinți counties.  

 

 

 

  

http://www.informatii-romania.ro/wp-content/uploads/2016/08/bujori1--848x566.jpg
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6. The ornithological reserve of Chupercheni Noi 

Address: Cupercenii Noi Township, Dolj county  
Access difficulty: low 

 
 The ornithological 
reserve of Ciupercenii Noi 
(south of Calafat) is near the 
township with the same name, 
covers an area of 500 ha of 
Danube forest and was 
declared a protected area of 
national interest in 1971. The 
reserve is in Dolj county, a 
county known for its natural 
habitats that are characteristic 
of steppe and silvosteppe. Here 
live over 140 species of birds, 
some of them are rare, 
including the black stork, the little egret, the gadwall, the Eurasian coot, the white wagtail, the purple heron, 
the red heron and others, which is why it was proposed and accepted as a special protection area within 
the European Ecological Network - Natura 2000. This is the only place along the Danube that has been left 
undisturbed.  

The perimeter is part of the drainage basin of the Danube river and is bounded on the north by 
Plenița locality, on the west by Drincea stream meridian, on the south by the parallel that passes through 
the fairway of the Danube river, and on the east by the meridian that passes through Băilesti locality. The 
surface amounts to 105 km2, having the appearance of a rectangle in the relief unit Oltenia Plain. 

The protected natural area Ciuperceni-Desa is located in Dolj county, at the latitude of 43053’57” 
West and longitude of 2305’3" East, with the altitude between minimum 2m and maximum 65m, average 
36m, in the continental biogeographic region. 

The site covers an area of 29,206 hectares and is located on the territory of the Calafat 
municipality the Ciupercenii Noi, Desa, Ghidici, Piscu Vechi, Poiana Mare, Rast townships. In the perimeter 
of the site there are several wetlands (permanent and / or temporary ponds, brooks, marshes, aits), whose 
hydrological level depends on the Danube floods and less on precipitation. 

This aquatic paradise is considered a mini river delta of the Danube less well known and includes 
several protected areas and natural reserves, respectively Ciuperceni-Desa, Natura 2000 - 200 ha site, 
Ciuperceni-Desa ornithological reserve (Ciupercenii Noi township) of 200 ha, Balta Neagră , aquatic nature 
reserve (Desa township) of 1.20 ha, Balta Lată, aquatic nature reserve (Ciupercenii Noi township), of 28 ha. 
An important part of the protected areas of Calafat-Ciuperceni-Desa area is the forests of the Danube 
Water Meadow. Near Ostrovul Acalia there is a range of secular oaks.  
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7. The Bucovăț fossiliferous place, Bucovăț township 

Address: Bucovăț township, Dolj county 
Access difficulty: low 

 
 Bucovăț fossiliferous place is located about 5 km southwest of Craiova, on the outskirts of Bucovăț 
township. Bucovăţ township is located 6 km from the Craiova city, on the county road DJ522 Craiova- 
Cetate. The protected area is located inside the limits of Bucovăţ locality, on Community Road 97 that goes 
to Cârligei village, at about 200 m from the intersection with the County Road 552, on the property of Viorel 
Cerneanu. The outcrop is a vertical opening of approx. 40 m high, predominantly sandy, on the western 
slope of Cârligei Hill.   

The scientific importance of this paleontological point is due to the numerous fossil material that is 
stored here and made up of shells, belonging to systematic groups of the Bivalva class (from the Mollusca 
phylum), but also includes species from Unio and Vivipara types , which lived on the levantine floor (the 
Pliocene epoch of the Cenozoic Era).  

The most interesting species is Unio craiovensis, to which the name of the city was given. 
Important to the fossil fauna of molluscs from the Upper Pliocene and the Early Pleistocene is the reference 
profile for the stratigraphy of deposits from the Pliocene-Quaternary boundary, which served as a model for 
establishing the Levantine floor (Bleahu, 1976). Later it was pointed out that only the lower part of this 
profile, therefore also of the Levantine, belonged to Pliocene, while the upper part represented the early 
Quaternary (the Early Pleistocene).   

The reserve has an area of 4 hectares and is marked in the landscape by the geological opening 
on the slope of Bălăcița Piedmont, which watches on the right side the meadow and the terraces of Jiu 
(Cocean, 2006). With a rich fossil fauna of mollusc shells, dating from the Paleolithic, the fossiliferous place 
from Bucovăț, discovered in 1949, deserves to be seen and photographed, representing at the same time 
the most important geological point protected by law from Dolj County. 

Bucovăţ fossiliferous place became a protected area of local interest only in 1994, through the 
Decision of the Dolj County Council no. 26 / November 04th, 1994. It has also become a fossiliferous place 
of national importance, being protected by Law 5/2000-Annex III, published in the Official Gazette no. 152 / 
April 12th, 2000  
 

8. Drănic fossiliferous place 
 
Address: Drănic township, Dolj county 
Access difficulty: low 

 
 
 Drănic township is located at approx. 
32 km south of Craiova. Drănic fossiliferous 
place is located on the right side of Jiu Valley, 
near the locality of the same name. It can be 
reached on the county road 561 to Drănic 
township and then on a local road to the left, 
which descends into the Jiu water meadow. 
There are three successive openings (Drănic 
1, 2, 3) to the north of the locality, where Jiu 
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river twists and turns near Buzduganu and Rojiştea Ponds and on the Călugăreni trend. 
Data from the history of the place Râpa from the right slope of the Drănic Jiu, where the 

fossiliferous place is located, were mentioned for the first time in 1971, by T. Bandrabur, in his doctoral 
thesis. The description of the mollusc fauna from Drănic was made in 1990 by Enciu and Andreescu, and in 
1999 also by Rădulescu, who researched in this paleontological place the micromammal fauna and 
published the micromammal fauna assembly identified at Drănic 0, Drănic 1, Drănic 2 and Drănic 3 levels. 
In 2000, Enache, analyzing the set of gastropods resulting from the screening for micromammals, 
publishes the results materialized in the identification of 17 species of small gastropods.  

Drănic fossiliferous place became a protected area of local interest in 1994, by the Decision of the 
Dolj County Council no. 26 / November 04th,1994 and of national importance by Law 5/2000, Annex III. 

Regarding the stratigraphic succession, over the sandy deposits consisting of clays and sandy 
clays from Dacia, fossiliferous yellow sands follow (three lumachelic levels with molluscs) belonging to the 
Romanian, which end with a fossil soil level. The stratigraphic column ends with Pleistocene deposits, 
made up of white sands with small gravels, above which yellow loess clay sand with calcareous 
concretions are laid. 

The protected paleontological area from Drănic, constitutes the southernmost point with Romanian 
fauna in Oltenia, concentrated in the very rich snails, both in mollusc fauna, but also marked by 
micromammals. The protected area covers an area of 6.00 ha. 

9. The Castra of Răcarii de Jos 

Address: Răcarii de Jos village, CFR Răcari station, Brădeşti township 
Access difficulty: low 

 

  The ruins of the Castra from Răcarii de 
Jos were discovered at the end of the XIXth 
century, the archaeological excavations carried out 
here proving that the military fortification, which 
measured approximately 170 meters long and 145 
wide, dominated the entire area on the banks of the 
Jiu river during the period of the Trajan's Dacian 
Wars to the great Aurelian retreat.  

Plans drawn up by illustrious 
archaeologists, such as Pamfil Polonic, in 1898, 
and Dumitru Tudor, in 1965, launched a startling 
hypothesis, also supported by archaeologist Dorel 
Bondoc, who resumed research in the area, 
according to which around the castra would have been developed an entire civil settlement, spread over 40 
hectares. 

The site includes a Roman castra that worked in four distinct periods, from the time of the Trajan's 
Dacian Wars (101-106 p.Chr.), until near the Roman withdrawal (271 dp.Chr.). Garrison of the cavalry of an 
auxiliary unit, the fortress measured, during its most advanced period of development, 170 x 145 m 
between the defensive walls, and approximately 250 x 180 m between the defensive ditches. 

There was developed a quasi-urban settlement around the castra, with the initial dimensions 
estimated between 8 and 10 ha, partially superimposed over the present railway station and the 
neighboring railway lines, on the European road and Răcarii de Jos village. The military objectives had as 

http://www.monumenteoltenia.ro/wp-content/uploads/2013/07/Castrul-roman-de-la-Racarii-de-Jos5-e1374566420394.jpg
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main purpose to supervise an important harbour on the Jiu river, as well as to control the access routes to 
the south (Danube), north (Orăștie Mountains) and West (Drobeta, the main access route for the Romans 
in Dacia). It seems that here was based the Roman unit of riders Numerus Maurorum (about 500 horsemen 
from northern Africa). After the Trajan's Dacian Wars, this military unit, based in the Castra of Răcari, had 
the role of ensuring the order in the newly formed province of Dacia Inferior, subsequently, Dacia 
Malvensis. A subunit of Numerus Maurorum stationed in Pelendava, having the role of pacifying the newly 
conquered Dacian tribe of “peli” (they were a Geto-Dacian tribe whose main occupations were agriculture, 
fishing and animal husbandry)  
 
  

III.4. EVENT TOURISM 

 
 At the level of Dolj County, there are national and international cultural-artistic events - "Craiova 
Shakespeare Festival" (the second festival in Europe dedicated exclusively to the creations of the great 
English dramatist), the National Folk Festival "Maria Tănase", the "Celebrating Days of Craiova City" 
Festival, Music Festival "Craiova Muzicala", "Rock, Jazz, Folk" Festival, all being organized in Craiova. 
 

IV. THE ANALYSIS OF ACCOMMODATION SPACES IN DOLJ COUNTY 
  

Dolj County enjoys a rich and, to a large extent, young accommodation infrastructure, the regime 
changes from 1989, at the beginning, the privatization of the old hotels and restaurants, and later, after a 
certain period of private capital accumulation, the emergence of new structures, as a result of the 
investments promoted by the new businessmen. 

Comparing the current situation with regard to accommodation spaces, it can be said that the latter 
initiative has led to a steady increase in the number of hotels and pensions, from 4 before 1989, to over 80 
in 2019, and this trend will continue at least a few years. 

This important infrastructure is favored by the fact that Dolj County has a big capital, Craiova, one 
of the main cities of Romania in terms of cultural, social and economic development, the capital of the 
South-West Development Region, Oltenia, university center and which benefits from the presence of a 
constantly developing international airport. 

With more than 40 major hotels, of which over 90.0% in Craiova municipality, and a similar number 
of pensions, Dolj County is among the areas of the country that have an important accommodation 
infrastructure for tourists and businessmen. The sustained development of the accommodation and public 
catering spaces, fully promoted by the private initiative, was a natural response to the growing demands of 
tourism in Romania and Dolj County. Due to the fact that Dolj County does not have a special natural 
potential, which would allow the development of mountain tourism and spa tourism, the increase was due 
mainly to the presence of an increasing number of business people, transit tourism or event tourism.  

IV.1. RESEARCH PREPARATION AND DEVELOPMENT 

 
In order to respond to the demand of senior tourists as best as possible, the project "Friendly 

destinations for seniors + 55", Code RoBg - 436, financed by the Interreg V-A Romania-Bulgaria 
Programme 2014-2020, proposes joint actions to increase the tourist attraction of Vidin-Montana-Dolj 
cross-border area, so as to respond to current and future demographic challenges, which are manifesting 
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and which are foreseen throughout the world, but also to a comfortable situation regarding the results of 
this new and promising segment of the tourist population.   

One of the main objectives of the project was to conduct a study on the situation and the tourist 
potential of Dolj County to meet the growing tourism needs of people over 55 years old in Romania and 
abroad. The extension of this study also at the level of Vidin and Montana departments is beneficial 
because the attractions are also larger and more diverse, the experiences of the economic actors and the 
bodies involved can be much easier to share, and the collaboration can only increase the number of senior 
tourists in both countries. 

In order to collect and share as much information as possible about the major cultural and natural 
landmarks, as well as the accommodation spaces, the main data sources used were the internet, the 
specialized literature, but also a questionnaire-based research, which followed elements of detail less 
present on specific sites. 
 The questionnaire designed for this purpose (Chca1) aimed to identify the accommodation / public 
catering spaces and their offer in Dolj County. Its administration was done through the internet, at a special 
link, which used the Google Forms program, by e-mail (using word or pdf formats), and by direct 
completion, face to face. The questionnaire included 20 questions, which aimed to answer, mainly, to 
problems related to the way of communicating with the clients, the number of employees, the number and 
size of the rooms held, the detailed offer and the level of response of the seniors, the facilities and services 
offered especially to them, the accessibility of the premises, and so on, information that are not present on 
the sites or on other descriptions of the accommodation and public catering locations. The direct 
discussions also followed the position of the staff and the management regarding the tourism for senior 
citizens, and the findings showed that so far this tourist segment is not a priority in Dolj county. Recently 
entered the market, many tourist companies present an offer that responds mainly to people active in the 
labor market and they are not aware or are not interested, for the moment, to diversify their offer to meet 
the demands of the seniors. 

The response of the developed European countries in this regard is quite well emphasized, the 
accommodation locations can be found under the brand (label) Écolabel Européen and Tourisme & 
Handicap. The European Ecolabel, symbolized by a flower, means that the hotel has carried out a series of 
environmental actions to limit energy and water consumption, reduce waste production, promote the use of 
renewable resources and raise awareness among customers in respect of the need to preserve the 
environment. The Tourisme & Handicap label is awarded to hotels that offer a location and services 
adapted to the needs of people with disabilities.  

So far, in Romania, no measures have been taken, at the level of the government or other relevant 
bodies, to encourage tourism for the elderly and to determine the accommodation locations to adapt and to 
commit a certain level of investments in this regard. 

Data collection was quite difficult, as some of the respondents, although initially contacted by 
telephone and agreeing to support this endeavor, answered only with great insistence for various reasons, 
the most invoked being that another person was appointed with such tasks. For easier processing of data 
directly through the Google Forms program, it was decided that all data in the questionnaires should be 
sent to the link mentioned above, so that the graphics and calculations were automatically provided after 
this operation. 

Regarding the research method, it should be mentioned that this is neither a study nor an 
investigation, as most of the hotel / public catering units in Craiova and Dolj County were included in the 
sample. The large number of units included in the study approximates the method used for a total 
registration.  
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IV.2. ANALYSIS OF DATA COLLECTED BY MEANS OF THE 

QUESTIONNAIRE 

  
The objectives of the study aimed, among other things, to identify the existing situation and the 

possibilities of response that the tourism infrastructure of Dolj county can offer to the specific requirements 
of the senior tourists, here also including the people who have smaller or greater problems regarding the 
mobility. The study by questionnaire mainly followed the situation of accommodation spaces and public 
food, and the information from the other tourist objectives was obtained by telephone or from specific sites. 

A first question included in the questionnaire referred to the identification of the type of 
accommodation / public catering, and out of the 8 answer variants they offered the possibility that all known 
locations in Dolj County could be in one of them. 

Most locations from Dolj County are of the hotel + restaurant type (77.5%), followed by the hotels, 
which have a share of 16.1%, the hostels and other locations, each with 3.2% (figure 1). The new locations, 
built after 1990, sought to meet tourist classification criteria, but the methodological norms were revised by 
the Order of the Ministry of Regional Development and Tourism no. 126 of April 15th, 2010.  

Initially designed to meet the requirements of 3-, 4- or 5-star hotels, according to the older rules, 
many of these locations have been upgraded and often moved to a lower category. Criteria where 
problems arose were those related to the provision of parking, of the minimum number of rooms, of the 
existence of a position of baggage carrier, of a restaurant, of an elevator, of the minimum surface for the 
room, of an access ramp for the people with disabilities. For these reasons, in Dolj County there is currently 
no 5-star hotel, the best ranked being Ramada (4 * +), Golden House, Plaza, Oltenia, The Arlington 
Boutique, Europeca and Casa David (4 *). The other hotels are mostly classified in the category 3 *, as well 
as the Sport hostel.  

 

Hotel = Hotel 
Hotel+Restaurant = Hotel+Restaurant 

Hostel = Hostel 
Casa de Vacanta = Holiday House 

Locatie individuală = Individual location 
Camping = Camping 

Casa de Oaspeți = Guest house 
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Altele = Others 
Figure 1. Typology of accommodation spaces 

 
 As it can be seen from the analysis of these criteria, the necessary arrangements to meet some 
basic requirements of the senior tourists, which implies the existence of access ramps on the premises, of 
elevators, of persons responsible for providing services for the elderly with disabilities, of some bathrooms 
and specific toilets do not require very large investment efforts, except when they require new construction. 
Therefore, many accommodation locations in the county can meet the requirements of senior tourists 
without large investments and within a reasonable time. 

One of the requirements specific to the elderly concerns the aspects related to the gastronomic 
experiences that they wish to try at their destination. The question included in the questionnaire regarding 
this aspect (figure 2) refers to the typology of the gastronomic units available to the society included in the 
research community. 

The respondents had the opportunity to offer multiple answers, which means that the sum of the 
percentages obtained after processing is different from 100. Most locations have a restaurant (82.8%), 
quite a few have a coffee bar (62.1%), 13.8% perform catering services, and 6.9% other forms under which 
they provide public food. As the presence of a restaurant and a coffee bar are restrictive conditions 
regarding the classification of a hotel unit, the figures above correspond to the efforts that the investors 
from Dolj county have supported in order to own quality hotels and also to the large share of 3- and 4-star 
hotels.  

In Romania and in Dolj county, the phenomenon of developing the so-called "food factories" does 
not yet manifest itself, to which a large part of the hotels and restaurants in the developed countries of the 
European Union are appealing. 
 

 

Restaurant = Restaurant 
Cafe – bar = Coffee Bar 

Furnizor catering = Catering provider 
Altele = Others 

Figure 2. The typology of the gastronomic units that the company has 
 

 All the locations included in the study (firstly the hotels) are located in the urban environment for 
quite natural reasons. First, the lack of infrastructure, which was still felt in rural areas (running water, 
sewage, gas, roads, and so on), has removed businessmen from any initiatives to invest in the townships 
of Dolj county. Secondly, these destinations do not provide easy and known access, nor do they have their 
own tourist heritage enough to attract tourists, in our case people over 55 years old. These are the two 
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main reasons why the investments committed for the construction of hotels for the last 15-20 years have 
been located in the cities of the county, mostly in Craiova municipality. 

Communication in all tourism companies in Dolj County strives to keep up with international 
standards regarding the means they use, meaning that all respondents have more landlines and mobile 
phones, one or more email addresses, but also their own web-sites, and contact with foreign tourists is 
facilitated by the fact that all receptionists and other persons involved know one or more languages of 
international circulation. 

The problems that arise are related to the content and the modalities of communication with 
tourists. Thus, the own web-sites do not contain any information that concerns the population over 55 years 
old, respectively that meets its requirements and motivations. Even if the hotels do not have a rich offer of 
their own, they must inform the public about the services offered by other economic agents in the area 
targeting senior tourists, the nearby natural, cultural, historical and religious attractions, as well as the 
important events that are organized throughout the year. This information should not be considered 
optional by the tourism actors, because the elderly and tourists, in general, are not only interested in the 
accommodation conditions, but especially in what they can visit and experience in the area. 

Regarding the date of establishment of accommodation locations in Dolj County, almost all of them 
were privatized and re-marked after 1993 or were rebuilt after this year (Figure 3). Thus, in 1993, 1994, 
2002, 2007, 2011 and 2017, one hotel appeared (3.2% annually out of total), in 2000, 2004, 2014, 2016 
two hotels (6.6% annually), in the years 2003, 2006, 2008 and 2015 four hotels (9.6% annually), and in 
2010 five new locations (16.2%). 

As it can be seen from the evolution of the emergence of new hotels, the financial and economic 
crisis of 2007-2013 has not been felt in this area, the behavior of the investors of Dolj county being 
optimistic, directed towards the future. Thus, in 2007 a new hotel was opened, in 2008 three other hotels, 
and in 2011 and 2014 two locations. 
 

 

Figure 3. Date of establishment 
 

 The number of employees and their evolution over time provide additional information about the 
process of developing the tourism offer in Dolj County. The space and time budget did not allow for a time 
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tracking of the evolution of the number of personnel and other indicators (turnover, total costs), which would 
allow to evaluate the quality of the results obtained by the economic agents from the tourism of Dolj county. 
 The number of existing staff, together with the number of rooms used, can allow an estimative 
evaluation of the efforts that the tourism economic agents make for the reception of tourists and especially 
of senior tourists. Thus, in order to meet the requirements and preferences of senior tourists, the 
nomenclature and the number of positions must increase to make travel assistance services, baggage 
handling, to satisfy specific complaints. 
 The recorded data allow an overview to be sufficient to characterize the current human potential of 
the most important accommodation locations in Dolj County. Most of these locations (65.5%) have an 
important human group, starting from 10 to 50 employees (Figure 4), followed by groups of 1 to 5 and 5 to 
10 employees, who have 13.8% of the total units of the research community. 
 Only two hotels in Craiova employed more than 50 employees, and these are Ramada and 
Craiovița. It is worth noting that, almost entirely, the staff from the locations in Craiova has Bachelor or 
Master studies and that they speak several foreign languages, which greatly facilitates communication and 
contact with foreign tourists visiting them. If there are still some communication and behavioral problems, 
these are rather due to the relatively poor management and continuous training, in the sense that they do 
not take into account the latest European trends in these sensitive chapters.  
 

 
Peste 50=over 50 

Figure 4. Number of employees 
 

            Another sensitive aspect regarding the quality of the accommodation is the useful surface of the 
hotel, the number of rooms and the surface of the rooms, which represent, at the same time, general 
classification criteria. Regarding the useful area of the hotels, the identified distribution is as follows (Figure 
5): 
 - a number of five hotels fall in the group from 200 to 500 square meters, which together represent 
about 13.7% of the total area of the analyzed units; 
            - eleven other hotels have an area between 700 and 1000 square meters, respectively 34.4% of the 
total; 
            - with an area between 1500 and 3000 square meters, seven hotels were registered, which together 
account for 24.3% of the total area; 
            - between 4000 and 6000 square meters there are eight other hotels, which together total 27.65% 
of the total area. 
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Figure 5. Useful surface of hotels 
           The number of rooms represents another important indicator in the classification of hotels, and the 
distribution registered according to the number of rooms is shown in figure 6, respectively: 
            - nine hotels have between 6 and 20 rooms (29.0%); 
           - Twelve hotels have between 23 and 40 rooms (38.8%); 
           - nine hotels have between 41 and 65 rooms (29.0%); 
           - a hotel has 162 rooms (3.2%). 
 

 
Figure 6. Number of rooms 

 
          The average surface of the rooms is also an important criterion in the classification of hotels in our 
country. In the research carried out, the average area of the rooms is between 11 and 35 square meters, 
distributed as follows (Figure 7): 
           - three hotels with rooms between 11 and 14 square meters (9.7%); 
           - twelve hotels with rooms between 15 and 19 square meters (38.7%); 
           - other twelve hotels with rooms between 20 and 27 square meters (38.7%); 
           - four hotels with rooms between 30 and 35 square meters (12.9%). 
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Figure 7. The average surface of the room 

 
          Green spaces. For seniors and not only, the presence of a green area that can be used for 
relaxation, easy sports, and so on is quite important. From this point of view, not all the hotels in Dolj county 
have such surfaces. A maximum of 500 square meters, which is indicated in some of the collected 
questionnaires, may not be sufficient for such destinations. 
         Another element analyzed in the study was the one related to the classification of hotels in the county 
according to the provisions of the Methodological Norms approved by the Order of the Ministry of Regional 
Development and Tourism no.1296, of April 15th, 2010. Most hotels (figure 8) meet the conditions of a 
classification of 3 * (74.2%), seven hotels are rated at 4 *, and one at 4 * +. Although initially several hotels 
were designed to meet the conditions for a higher category (4 *), the adoption of new, more restrictive 
methodological norms, has led them to move to a lower category due to objective considerations, such as 
the lack of appropriate parking space, rooms with a smaller surface area, smaller interior spaces, and so 
on, generally structure criteria, which can only be modified with very large investment efforts or are 
impossible to overcome.  

 
 

Figure 8. Classification of hotels in Dolj County 
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            This situation of the classification of hotels in Dolj county is one that corresponds to the current 
tourist demand both in terms of volume and the qualitative requirements of the customers. Although their 
current offer is not directed towards the elderly at the moment, they will surely become sensitive to the new 
requirements and preferences of seniors, given the demographic data and developments. Such a response 
is expected to happen as soon as possible, given the fact that, from an investment point of view, the efforts 
of hotels, pensions and other attractions are not prohibitive in terms of value or constructive changes. 
            With the remark regarding the exclusively permanent character of the activity of the hotels included 
in the research community, another aspect studied was the one related to the small services offered by 
them, services that are requested by tourists and which often influence the decision to choose or not to 
choose one certain hotel or destination (figure 9). Thus, the access to the kitchen of the accommodation 
location is granted in proportion of only 10.3%, a natural situation, because such a service is usually 
specific to pensions. The individual bathroom, the presence of the television sets, the wi-fi and baggage 
storage services are present in all the studied accommodation units (100%). Hair dryers and the internet 
(93.1%) are only available in two hotels, and parking, although largely insufficient due to lack of space, is 
present in 89.7% of the accommodation locations. Clothes irons are available in 82.8%, and the presence 
of elevators reaches the level of 69.0% of the total hotels included in the research. It should be noted that 
the last places regarding the presence in the hotels offer are the assistance to the baggage transport 
(48.3%) and the assurance of the transport to the station / airport / bus stations (31.0%), meaning exactly 
those services that are sought after by older tourists. As pointed out above, their inclusion in the tourism 
actors' offer does not imply too much investment or expenditure, which makes them immediately available if 
this is desired. 
 

 
Acces bucătărie = Kitchen access 

Baie individuală = Individual bathroom 
Uscător păr = Hair dryer 

Tv (clasic sau plat) = TV (classic TV or flat-screen TV) 
Acces internet = Internet access 

Wi-fi = Wi-fi 
Călcător rufe = Clothes iron 

Lift = Elevator  
Parcare = Parking 

Ajutor transport bagaje = Baggage assistance 
Păstrare bagaje = Baggage storage 

 
Figure 9. Small services offered by hotels 
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           The supply of tourist products / services of the accommodation places in the county is quite low 
(figure 10). Of the fourteen answer variants, only eight were mentioned, and in many of these positions 
their presence is only symbolic from the point of view of the registered weight. Accommodation is the 
service offered by all the hotels in the studied community (100%), followed by food services (restaurant), 
with 89.7%, and by the organization of events (conferences, seminars, workshops, and so on), with 62, 1%. 
            Noteworthy is the poor offer in walks, hunting, fishing, bicycle routes (each position with 3.4%), 
practically mentioned only by a hotel, and trips organized during a day, mentioned by two hotels (6.9%).  
 

 
Cazare = Accommodation 

Alimentatie publică = Public food 
Plimbări terestre = Land walks 
Plimbări pe apă = Water walks  

Trasee obișnuite în podiș, munte = Ordinary routes in the plateau, mountain 
Pescuit = Fishing 

Plajă = Beach 
Turism balnear/sănătate = Spa tourism / health 

Turism cultural/istoric/religios = Cultural / historical / religious tourism 
Itinerarii cu bicicleta = Bicycle routes 

 
Figure 10. The offer of tourist products / services of the accommodation locations in the county 

 
          This poor offer of the actors from the tourism of Dolj county is a consequence of their relatively early 
age and the level of tourism development of the area. The investments made had the first objective to 
satisfy a growing demand for accommodation, as a result of the entry into the European Union and the 
increase of the appetite of the Romanian population for holidays in the country and abroad. 
            Dolj County does not have a spectacular natural heritage, with mountains, sea or mineral waters, 
but it can recover a lot in terms of attraction with its cultural, historical attractions, through ecotourism and 
other tourist forms. The presence of the Danube and the southern border, widely used for transit to the 
extreme south of the European Union and Asia Minor and the Middle East, of areas known for their specific 
agriculture, but especially for their cultural and historical attractions, can be a solid basis for development of 
tourism in general and of senior tourism in particular. 
            In order to increase the tourist attraction, however, a communication campaign supported on 
multiple levels is needed, which shall highlight the interesting history of the area, shall rewrite the cultural 
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and historical attractions, the ethnographic and folk heritage, shall present the agricultural areas known for 
their cultures and products, shall promote existing annual events and shall design new ones and so on. 
            The following natural question sought to know the level of the tourist demand for the services 
offered by the economic agents in Dolj, and from this perspective many changes did not occur (figure 11). 
The only particular feature of the request, compared to the structure of the offer presented above, was only 
the public catering / restaurant services, which are used in proportion of 79.3%, compared to 89.7% initially. 
            An important place within the research approach undertaken was reserved for the analysis of the 
way in which the accommodation structures in Dolj County respond to those facilities that are mainly 
requested by persons over 55 years old and the possibilities of recovering any remaining stays at this 
chapter. 

 
Cazare = Accommodation 

Alimentatie publică = Public food 
Plimbări terestre = Land walks 
Plimbări pe apă = Water walks  

Trasee obișnuite în podiș, munte = Ordinary routes in the plateau, mountain 
Pescuit = Fishing 

Plajă = Beach 
Turism balnear/sănătate = Spa tourism / health 

Turism cultural/istoric/religios = Cultural / historical / religious tourism 
Itinerarii cu bicicleta = Bicycle routes 

 
Figure 11. The level of tourism demand for the services offered 

 
            The most widespread facilities (figure 12) in hotels refer to the baggage storage for a limited period 
of time (96.6%), followed by the presence of nearby commercial spaces (79.3%). However, these two 
facilities do not represent basic conditionalities for the senior public, unlike the following, which are no 
longer well represented in terms of their spread in the basic offers of hotels. In order of their level of 
presence within this offer, the situation is as follows: 
 - the transport for a fee to the station / bus / airport appears in 34.5% of the total of hotels in Dolj; 
 - the access to banking services is possible in 27.6% of cases; 
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 - the medical assistance and access to a medical practice is met in 24.1% of the total number of 
accommodation places; 
 - Assistance to travel on site and the free transportation to the station / bus / airport are services 
which are present in 17.2% of the studied cases; 
            - the existence of bathrooms and toilets arranged for the people with disabilities and for the elderly 
with mobility problems is at the level of 13.8% each. 
            

 
Acces la servicii medicale = Access to medical services 

Acces la servicii bancare (ATM) = Access to banking services (ATM) 
Păstrare bagaje= Baggage storage 

Spații comerciale în apropiere= Commercial spaces nearby 
Toaleta amenajată pentru persoanele cu handicap = Toilets arranged for people with disabilities 
Baie amenajată pentru persoanele cu handicap = Bathroom arranged for people with disabilities 

 
Figure 12. Facilities required by people over 55 years old 

 
           This statistic represents the best how the offers of hotels in the county are currently responding to 
the requirements and preferences of people over 55 years old. Basically, the most requested facilities are 
the least present in the offer of hotels from Dolj county. However, the existing situation is not one that has 
no solutions, and the regulation of the dysfunctions depends on the managerial orientation and less on the 
financial efforts that must be committed. From this point of view, the situation can be solved in the future 
only by the managerial will to respond as best as possible to the demands of the seniors. 
            Regarding the accessibility of the economic agents from the tourism of Dolj county to the transport 
routes, it enjoys the best conditions. Craiova city is reached through the European road E70, which starts 
from Spain in the direction France, Italy, Slovenia, Croatia, Serbia, then, in our country, through Timisoara, 
Drobeta-Turnu Severin, Craiova, Alexandria, Bucharest, Giurgiu, then to Bulgaria, Turkey and Georgia, 
E79, which starts from Hungary and passes through Borş, Oradea, Beiuș, Deva, Petroșani, Târgu Jiu, 
Filiași, Craiova, Calafat and then Bulgaria and Greece, but also the category B-Class Road, which starts 
from Bacău and passes through Onești, Târgu Secuiesc, Brașov, Pitești in order to reach Craiova.   
           Therefore, all hotels and other accommodation spaces are accessible on European roads, with 
small deviations in which county roads appear to reach pensions within the county. The condition of the 
roads is good and very good, most of them being restored recently. Figure 13 shows the structure of the 
roads that reach the hotels included in the research, from which it is observed that the European roads 
represent 58.6%, and the national ones the rest of 41.4%. 
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Drum European= European Road 

Drum national = National road 
Drum comunal asfaltat= Paved communal road 
Drum comunal neasfaltat = Dirt communal road 

 
Figure 13. The structure of the roads through which the hotels included in the research may be reached 

 
            The accessibility of the locations was also tested with an additional question, which pursued the 
specific situation of elderly people with disabilities or with reduced mobility problems (figure 14). In all hotels 
the access of people with walking stick can be done without problems (100%), those who use crutches 
have received a positive response from the vast majority of them (93.1%), fact that cannot be declared 
about the existence and use of elevators (58.6%) and about the access of people in wheelchairs (55.2%).  
 

 
In scaun cu rotile? = In a wheelchair? 
Cu baston? = With a walking stick? 

Cu cârje? = With crutches? 
Cu lift? = With an elevator?  

 
Figure 14. Accessibility of locations 
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 Another trend that is manifested in international tourism is the increasing use of pictograms, a 
communicative approach that examines the intentions of signage in tourism units. This communication 
device contributes to the presentation of the place and the territory of receiving the tourists and participates 
in increasing the economic attractiveness and in supporting the territorial marketing strategies. The 
presence of the pictograms provides quick and additional information to all tourists, but they also play an 
important role in choosing the destinations according to their accessibility or inaccessibility or to some 
equipment for certain elderly or people with various disabilities.  
           The use of pictograms facilitates understanding of messages for all visitors and warns people with 
disabilities about the services they receive and sensitizes the general public. Their use is essential for 
those who do not immediately understand written texts, such as foreigners, those who have problems with 
reading, people with mental disabilities, deaf persons or those who have hearing loss, young visitors, and 
so on. The pictograms should be used both at the location level (inside and outside), but also on all 
information media (paper and online).  
           In many developed countries, national tourism bodies and transport ministries have had concerns 
and adjusted nationally accepted and developed tourist signage systems.  
           From this perspective, no such steps have been made in Romania and the pictograms system is 
poorer and unsuitable for tourists. In 79.3% of the hotels in Dolj there are pictograms, and in the remaining 
20.7% they are missing, but the previous remark regarding the typology and their number is as real as 
possible (figure 15). There are only a few classic pictograms, which usually appear inside, but outside the 
location, in the locality and at the tourist attractions, they are even rare or totally missing. 
 

 
Blue – yes 
Red – No  

 
Figure 15. Are there tourist signage systems? 
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IV.3. CONCLUSIONS 

 
1. The accommodation locations in Dolj County are, for the most part, built or modernized after 
1990, in order to respond to a constantly developing tourist demand, and to older classification rules, 
which in the meantime have been modified. For these reasons, a certain part of them, which corresponded 
to a certain category, were slightly relegated. 
2. With the exception of some pensions, over 90% of the hotels existing in Dolj county are located 
in the urban environment and especially in Craiova municipality and have a permanent activity, not a 
seasonal one. 
3. The communication available of these hotels, fully registered in the advertising and sales 
networks Booking.com, Trivago, Hotels. Com. and so on, is one that uses all the classic and modern tools 
(telephone, e-mail, brochures, web-sites, facebook), but there are problems of content and public 
relations. Regarding the content of the communication, the lack of a more refined offer for several 
categories of the public makes the presentation and advertising materials simple and unattractive.  
4. A part of the small services, such as providing transportation to the train station / bus station or 
airport, baggage transport assistance, but which are requested mainly by the elderly, do not represent a 
part of the offer of hotels from Dolj county. To attract seniors over 55 years old, such services must be 
included in the offers. 
5. In general, the offer of hotels in Dolj county is very poor, being limited to only three services 
which, under these conditions, are the most requested by the tourist clientele. This offer must be enriched 
either by their own efforts or by a fruitful collaboration with transport partners, with organizations that 
manage the cultural, historical and natural attractions of the county. Day trips to various such attractions, 
fishing and hunting competitions, land and river walks are just a few examples of products / services that 
can be relatively easily included in the offer and can lead to increased incomes and tourism in Dolj County. 
The partnership with the Bulgarian departments involved in the project would ensure an even greater 
diversity and attractiveness of these new services. 
6. With very few exceptions, hotels from Dolj county do not respond to the specific requirements of 
persons with disabilities or mobility problems (bathrooms and special toilets, movement assistance, 
medical assistance, and so on), which are mostly found within the clientele represented by people over 55 
years old. As mentioned above, the adaptation to these special requirements does not require a high level 
of investment and allows attracting a clientele which is in a continuous growth. 
7. If the problem of adapting the buildings to allow on-site access for people with mobility problems 
or injuries is considered by most hotels, the use of a pictogram system, which would eliminate the need to 
know the language of the host country or other foreign languages, which are not necessarily known to 
tourists. Such a system requires an approach at the county or even national level. 

            Table 1 includes the list of hotels in Dolj county included in the study, in which the criteria that 
qualify the preparation of the necessary arrangements to meet the requirements of the elderly tourists or 
with mobility problems are particularly followed. As it can be seen, only two hotels, Golden House and 
Ramada Plaza meet these criteria.  
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Table1 
  

List of hotels in Dolj County included in the study on adapting the offer to the requirements of the seniors 
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1. MBI Travel  
Inn 

Calea Severinului, 25 
https://mbitravelinn.business.  

3* Yes Yes Yes Yes E,F No Bogdan 
Mișcoci 

2. Helin 
Aeroport 

Aviatorilor, 10 
https://www.helinaeroport.ro/ 
hotel@helin.ro 

3* Yes Yes Yes Yes E,S,F,
I 

No Ioana 
Dascălu 

3. Europeca Pietății, 9-11-13 
www.hoteleuropeca.ro 
hotel@hoteleuropeca.ro 

4* Yes Yes Yes Yes E,F No Mirela 
Sorleanu 

4. Euforia Iancu Jianu, 6 
www.hoteleuphoria.ro 
rezervari@hoteleuphoria.ro 

3* Yes Yes Yes Yes G,E,I No Iulian 
Mutu 

5. Helin 
Central 
S.A. 

A.I.Cuza, 14 
www.helincentral.ro 
hotel@helincentral.ro 

3* No No Yes No E No Alexandra 
Popescu 

6. Golden 
House 

Brestei, 18 
www.goldenhouse.ro 
receptie@goldenhouse.ro 

4* Yes Yes Yes Yes G,E,I,
S,F 

Yes Lucian 
Condescu 

7. Articus Calea Severinului, 39 
www.hotelarticus.ro 
 contact@hotelarticus.ro 

4* Yes Yes Yes Yes G,E,S,
F,I 

No Andra 
Popi 

8. Meliss Carol I, 104 
www.hotelmeliss.ro 
contact@hotelmeliss.ro 

4* Yes Yes Yes Yes G,E,S No * 

9. Teodoroiu,
5 AH 

Ecaterina Teodoroiu 5  - -  - E,S No * 

10. Andre’s Blvd. 1 Mai, 23 
www.hotelandres.ro 
andreshotel.craiova@yahoo.
com 

3* Yes Yes Yes No E,S,I No Costinela 
Dașovean
u 

11. Splendid  
1900 

A.I.Cuza, 4C 
www.splendid1900.ro 
contact@splendid1900.ro 

4* Yes Yes Yes No E,S,F No Mihaela 
Istrate 

12. The  
Arlington 
Hotel 

Brazda lui Novac, 79E 
www.thearlington.ro 
receptie@thearlington.ro 

4* Yes Yes Yes Yes E No Alexandru 
Pătroi 

13. Oltenia Caracal, 176 4* No No Yes Yes G,E,S, No Luciana 
Mirescu 

https://mbitravelinn.business.site/
https://www.helinaeroport.ro/
http://www.hoteleuropeca.ro/
mailto:hotel@hoteleuropeca.ro
http://www.hoteleuphoria.ro/
mailto:rezervari@hoteleuphoria.ro
http://www.helincentral.ro/
http://www.goldenhouse.ro/
http://www.hotelarticus.ro/
http://www.hotelmeliss.ro/
http://www.hotelandres.ro/
mailto:andreshotel.craiova.ro
mailto:andreshotel.craiova.ro
http://www.splendid1900.ro/
http://www.thearlington.ro/
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www.olteniahotel.ro 
receptie@olteniahotel.ro 

I 

14. La Rocca 
Boutique 
Hotel 

Pelendava, 39A 
www.hotellarocca.ro 
office@hotellarocca.ro 

4* Yes Yes Yes Yes G,E,S No Andreea  
Stanciu 

15. Emma 
Vest 

Calea Severinului, 3B 
www.hotel-emmavest.ro 
receptie@hotel-emmavest.ro 

3* Yes Yes Yes Yes E,S,F No Rodica 
Iancu 

16. Plaza Arieș, 16 
www.hotelplaza.ro 
office@hotelplaza.ro 

3* Yes Yes Yes No E,S,I No Maria 
Ariana 
Avram 

17. Casa 
David 

Ștefan cel Mare 18A, 
https://casadavid.ro/hotel/ 
receptie@casadavid.ro 

4* Yes - Yes No E,R No Mihaela 
Danilescu 

18. Emma Est Calea București, 82A 
www.hotel-emma.ro 
receptie@hotel-emma.ro 
 

3* Yes Yes Yes Yes E,I No Georgiana 
Săran 

19. Rexton Carol I, 49 
www.hotelrexton.ro 
office@hotelrexton.ro 

 Yes Yes Yes No E,S,F,
I 

No * 

20. Plus Hotel Caracal, 254 
www.plushotel.ro 
plushotel@plushotel.ro 

3* No Yes Yes No E No * 

21. Prestige 
Boutique 
Hotel 
Craiova 

Matei Basarab, 15 
www.hotelprestigecraiova.ro 
 welcome@hotelprestigecrai
ova.ro 

4* Yes Yes Yes Yes E No Mariana 
Bivolan 

22. Sydney Calea București, 118 
www.sydneycraiova.ro 
 

3* Yes Yes Yes No E,F,I No Andrei 
Petrescu 

23. Ramada 
Plaza 
Craiova 

Calea București, 1 
www.ramadaplazacraiova.ro 
info@ramadaplazacraiova.
ro 

4* Yes Yes Yes Yes E Yes Sorin 
Nicolae 

24. Bavaria Caracal, 3 
www.hotel-bavaria.ro 
office@hotel-bavaria.ro 

4* Yes - Yes No E,F,I No Adrian 
Ioancă 

25. Green 
House 

Frații Buzești, 25 
www.green-house.ro 
greenhousecraiova@yahoo.c
om 

3* Yes Yes Yes No E,S,I No Constantin 
Grecescu 

26. Royal 
Craiova 

România Muncitoare, 88 
http://www.cazarecraiova.ro/ 
office@hotelroyalcraiova.ro 
 

3* Yes Yes Yes No E,F,I No Andrei 
Buleandră 

27. Craiovița Calea Severinului, 11 3* Yes Yes Yes No E No Raluca 

http://www.olteniahotel.ro/
http://www.hotellarocca.ro/
http://www.hotel-emmavest.ro/
http://www.hotelplaza.ro/
https://casadavid.ro/hotel/
http://www.hotel-emma.ro/
http://www.hotelrexton.ro/
http://www.plushotel.ro/
http://www.hotelprestigecraiova.ro/
mailto:welcome@hotelprestigecraiova.ro
mailto:welcome@hotelprestigecraiova.ro
http://www.sydneycraiova.ro/
http://www.ramadaplazacraiova.ro/
mailto:info@ramadaplazacraiova.ro
mailto:info@ramadaplazacraiova.ro
http://www.hotel-bavaria.ro/
mailto:office@hotel-bavaria.ro
http://www.green-house.ro/
http://www.cazarecraiova.ro/
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www.hotelcraiovita.ro 
 

Popa 

28. Parc Bibescu, 12 
www.hotel-parc-craiova.ro 
office@hotel-parc-craiova.ro 

3* Yes Yes Yes No E No Valentina 
Chiuță 

29. MBI Buget 
Inn 

A.Săndulescu, A 38 
https://mbi-buget-
inn.business.site/ 

 No - Yes No E No Sorina 
Iancu 

30. H.5 
Continents 

Mitropolit Firmilian, 1 
http://www.craiova-
hotel.ro/accommodation/hote
l-5-continents 
 office@hotel5continents.ro 

4* Yes Yes Yes No E,S No * 

31. Hotel Lido C.Brâncuși, 10 
www.lido-craiova.ro 
office@lido-craiova.ro 

3* Yes Yes Yes No E,S,I No Virgil 
Dănilă 

32. Helin 
Calea 
Bucuresti 

Calea București, 88 
www.helinstrading.ro 
hotel@helinstrading.ro 

3* Yes Yes Yes Yes E,I No Daniel 
Marat 

33. Meliss 
Events 

Plopului, 39 
www.hotelmeliss.ro 
 

4* Yes Yes Yes No E,I No * 

34. Casa cu 
Tei 

Amaradiei, 4 
www.casacutei.com 
casacuteii@gmail.com 

4* Yes Yes No No E,S,F No Andreea 
Arambașa 

35. Coliseum CALAFAT Gh.Doja, 16 
calaahotel@yahoo.com 

3* Yes Yes Yes No E No * 

36. Relax 
Craiova 

Calea Severinului, 46 
www.hotel-relax.ro 

3* Yes Yes Yes No E,S,I No * 

37. Tata si Fii BECHET, A.I.Cuza, 51 
www.tatasifii.ro 
contact@tatasifii.ro 

3* Yes Yes No No E No Mihai 
Dragomir 

38. Hotel Safta 
Residence 

PIELEȘTI, Str. Nouă, 1 
http://www.safta-
residence.ro/ 
 hotel@safta-residence.ro 

No No Yes  No E No * 

39. Hotel Grim Calea Severinului, 18C 
http://www.craiova-
hotel.ro/accommodation/hote
l-grim 
grimhotel@gmail.com 

3* Yes Yes No No E,I No Georgică 
Preda 

40.  Hotel 
Flormang 

Calea Severinului, 7B 
www.flormang.ro 
 hotel@flormang.ro 

3* Yes Yes Yes No G,E,S,
F 

No Sorina 
Nedelcovi
ci 

 
 

http://www.hotelcraiovita.ro/
https://mbi-buget-inn.business.site/
https://mbi-buget-inn.business.site/
http://www.craiova-hotel.ro/accommodation/hotel-5-continents
http://www.craiova-hotel.ro/accommodation/hotel-5-continents
http://www.craiova-hotel.ro/accommodation/hotel-5-continents
http://www.lido-craiova.ro/
http://www.helinstrading.ro/
http://www.hotelmeliss.ro/
http://www.casacutei.com/
mailto:casacuteii@gmail.com
http://www.hotel-relax.ro/
http://www.tatasifii.ro/
http://www.safta-residence.ro/
http://www.safta-residence.ro/
http://www.craiova-hotel.ro/accommodation/hotel-grim
http://www.craiova-hotel.ro/accommodation/hotel-grim
http://www.craiova-hotel.ro/accommodation/hotel-grim
http://www.flormang.ro/
mailto:hotel@flormang.ro
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IV.4. THE PROFILE OF SENIOR TOURISTS IN DOLJ COUNTY  

 
            The analysis of the data provided by the questionnaire administered in order to identify the 
requirements, aspirations and constraints affecting the tourism choices of people over 55 years old in Dolj 
County (Chcs2), allowed to extract a profile of the seniors from this area and its further use, to better orient 
the offer of tourism actors in order to increase their degree of attraction for this dynamic segment of the 
population. 
            Based on the information processed, such a profile of seniors from Dolj county can be defined as 
follows: 
 A. The senior citizens of Dolj county are substantially equal, men and women between 55 and 70 
years old, with predominantly higher education, from the urban area, who have tried more tourist 
experiences, but who, for various reasons (lack of information), do not know enough about the tourism 
potential of their county, but they are generally satisfied with the quality of the tourist services offered by the 
accommodation structures in the area; 
 B. Their trip takes place with family, known groups or partners and they prefer cultural and 
historical, health and event tourism;  
 C. The preferred destinations are in Romania, but also abroad, to which they travel by their own 
car or organized transport; 
 D. When choosing a destination, the decisive attractions are the richness of cultural, historical and 
natural heritage, the quality of the infrastructure, the accessible price, the hospitality and cleanliness 
specific to the locations of the visited area, the personal and family health status, but also the information 
available to the supplier and other items of interest of the offer; 
 E. The reasons for choosing the desired destination are usually the testing of new tourist areas, the 
desire to find an atmosphere of peace and quiet, spending a longer period with the reunited family, the 
permissiveness of the action programs proposed by the travel agents;  
 F. Their holiday trips are scheduled especially in the summer, often at the beginning or the end of 
this season, in the autumn and less in the spring, for an average duration of 5-7 days, which is exceeded 
quite frequently;  
 G. The sources of information used are less formal, in the sense that the recommendations of 
friends have a special role in this regard, in addition to those offered by the travel agencies; 
 H. The preferred products / services are either of a certain type (related to leisure, health, culture, 
religion) or a combination, depending on the medical condition of the persons who are going to spend the 
holiday at a certain destination. For them, a daily budget is spent, which usually varies between 100 and 
400 lei apart from the accommodation expenses.   

V. THE DEVELOPMENT OF SENIOR TOURISM IN DOLJ COUNTY 
 

The two analyzes undertaken within the project "Friendly destinations for seniors + 55", on the one 
hand the specific tourism potential of Dolj County, on the other hand, the analysis on the requirements, 
preferences and motivations specific to the elderly in the same area allow, to finally, drawing conclusions 
and measures that effectively support the improvement of the supply of tourism economic agents and the 
sustainable development of the area. Their analyzes and objectives are directed especially towards 
persons over 50 years old, which may exclude some elements that are included in other studies and 
research undertaken by other bodies with responsibilities in the field, but which refer to the whole tourist 
clientele. 
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V.1. SUGGESTIONS AND GUIDELINES FOR BUSINESSES WHO ARE 

INTERESTED IN SENIOR CLIENTS  

 

 There are several approaches to senior travelers' profile, preferences, needs and requirements. In 
the opinion of Esichaikul (2012), Boksberg and Læsser (2008), some of them are: 

• The safety of the destination, the reputation of the tour operators and the health and safety 
concerns are the most important factors for senior tourists. Ensuring the protection, security and 
development of easy and convenient access, support for accommodation and attractions and improving 
facilities for senior tourists, all these aspects should be taken into account; 

• Single seniors want to travel in groups; they prefer destinations over long routes; they are 
generally unfamiliar with the destination and reserve guided trips, use either the plane or the bus, prefer to 
be accommodated in hotels, or with friends and relatives; 

• Seniors who travel as a couple prefer domestic destinations and most often organize their own 
trips. They use either a charter flight or a car, and prefer to stay in holiday houses. The third group prefers 
unknown destinations for their vacations. They use a wide range of travel possibilities and types of trips; 

• Senior travelers want hotel packages and promotions that are exciting, creative and oriented 
towards the value of their experiences and the tourist offer; 

• The senior tourists appreciate the attention given to them and the personalized services, oriented 
to their needs, friendship, kindness and hospitality, but also a nice and clean environment, a pleasant 
atmosphere, the socialization with others, the food and healthy activities, and so on. 
The analysis of the data provided by the questionnaire administered in order to identify the requirements, 
aspirations and constraints affecting the tourism choices of people over 55 years old in Dolj County 
(Chcs2), allowed to extract a profile of the seniors from this area and its further use, to better orient the 
offer of tourism actors in order to increase their degree of attraction for this dynamic segment of the 
population. 
            Based on the information processed, such a profile of seniors from Dolj county can be defined as 
follows: 
 A. The senior citizens of Dolj county are substantially equal, men and women between 55 and 70 
years old, with predominantly higher education, from the urban area, who have tried more tourist 
experiences, but who, for various reasons (lack of information), do not know enough about the tourism 
potential of their county, but they are generally satisfied with the quality of the tourist services offered by the 
accommodation structures in the area; 
 B. Their trip takes place with family, known groups or partners and they prefer cultural and 
historical, health and event tourism;  
 C. The preferred destinations are in Romania, but also abroad, to which they travel by their own 
car or organized transport; 
 D. When choosing a destination, the decisive attractions are the richness of cultural, historical and 
natural heritage, the quality of the infrastructure, the accessible price, the hospitality and cleanliness 
specific to the locations of the visited area, the personal and family health status, but also the information 
available to the supplier and other items of interest of the offer; 
 E. The reasons for choosing the desired destination are usually the testing of new tourist areas, the 
desire to find an atmosphere of peace and quiet, spending a longer period with the reunited family, the 
permissiveness of the action programs proposed by the travel agents;  
 F. Their holiday trips are scheduled especially in the summer, often at the beginning or the end of 
this season, in the autumn and less in the spring, for an average duration of 5-7 days, which is exceeded 
quite frequently;  
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 G. The sources of information used are less formal, in the sense that the recommendations of 
friends have a special role in this regard, in addition to those offered by the travel agencies; 
 H. The preferred products / services are either of a certain type (related to leisure, health, culture, 
religion) or a combination, depending on the medical condition of the persons who are going to spend the 
holiday at a certain destination. For them, a daily budget is spent, which usually varies between 100 and 
400 lei apart from the accommodation expenses.  
 The identification of guidelines and suggestions for the economic agents and organizations 
involved in attracting the segment of senior citizens from Dolj County will depend, first of all, on their object 
of activity, their investment potential and the intensity of the desire to adapt their offer to the needs of the 
elderly.  

1. Hotels and restaurants. Most of the hotels from Dolj County were built after 1990, and their 
design sought to meet the demands expressed by the vast majority of tourists, without taking into account 
the needs of a new, older client, but which is becoming more and more important from the point of view of 
the dimensions of its segments and in terms of economy. Therefore, both the owners of the existing hotels 
and those who wish to invest in such constructions must consider the following aspects:  

- to use investments and facilities to modify the access within the premises, in the sense that they 
allow the entry and easy movement of the elderly, especially of those with mobility problems; 

- to make special arrangements in the location (toilets, bathrooms), which will allow older people 
who move more difficult to be able to use them safely; 

- to use as many pictograms inside and outside the locations as possible, to support older people 
with various disabilities (visual impairment, hearing impairment, reading disability, and so on), to identify 
some places more easily and to orient themselves more quickly; 

- to train the employees to communicate as appropriate as possible and to use, in this regard, the 
tools approved by the senior citizens (brochures, maps, guides, and so on); in the case of the external 
clientele, it is necessary to know some languages of international circulation (as well as the presentation of 
the instruments mentioned above) and of their specific behavior; 

- to provide assistance services for the movement of older people in the premises, supporting other 
services for them, which may mean increasing the number of positions; 

- to diversify the offer through programs that include trips on various itineraries and with different 
topics, visits to museums, hunting and fishing competitions, and so on. 

2. Public and private bodies involved. Museums, monuments, monasteries, county councils, 
town halls, the Orthodox church, and so on, have an interest in developing their various locations with 
tourist potential to attract the clientele figured by the elderly, that represents a significant share for their 
incomes and supports them in their fair preservation, development and management. 

In general, the suggestions and guidelines mentioned above remain valid for these locations, 
except the last point, regarding trips, visits, fishing and hunting competitions.  

3. Tourist transport companies. The considerable increase in the number of older people going 
on various tourist trips can be a starting point in promoting price policies that will be advantageous for both 
parties.    
 

V.2. PROPOSALS FOR ADAPTING THE OFFER AND INCREASING 

TOURISM COMPETITIVENESS FOR PERSONS OVER 55 YEARS OLD  

 

 Developing tourism for seniors requires the adaptation of certain practices to the level of tourism 
products, infrastructures and transport, in order to facilitate the access to the holiday destinations and to 
make the stay more comfortable. These practices must be the result of a collective, public and private 
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sector initiative. In order to ensure a better adaptation for seniors, both researchers (Zervoudis, Ali Ahmad, 
2012) and the practitioners propose four topics for reflection: 

• Informing the elderly about tourism; 
• Means of collective accommodation; 
• The study regarding the adoption of a brand for the "third age" for their specific tourist facilities; 
• The problem of transport. 

 
A. Adaptation in the field of tourism products 

 
 At the level of tourism products, group products / services are often the most consumed by the 
elderly. This trend has created a price reduction strategy, especially for the elderly. Apart from the 
reduction, on the senior market there are also popular thematic tourist products / services during the day or 
in the evening: music, dance, carnival, painting, internet, gastronomy. 

This tourist product / service corresponds to event tourism, organized by most holiday villages and 
companies. Segmentation for seniors is not homogeneous, as are tourism products. Some tourist units 
have improved their services by developing sports activities suitable for this group of people, such as 
fitness, gym, golf, hiking or cycling. On the other hand, in the case of older people, specific structures or 
less tiring activities, such as the so-called "mind games" are needed.  
 
  B. Adaptation in the field of transport 
 
 In the field of transport, professionals in the field of tourism must respond to the problems 
regarding the safety, comfort and protection of the elderly. The transport of an elderly person requires 
precautionary measures by the traveler and the travel organizer. 

Problems in this area involve certain constraints, such as heat tolerance, traveling on difficult 
roads, and the sensation of alienation due to the loss of everyday landmarks. For example, on a long bus 
trip, the senior can handle the discomfort of small, incommodious chairs, and access to toilets is limited. On 
the other hand, train and group travel are safer, but there are other conditions that tourism professionals 
must consider. The senior who does not travel in a group prefers the car, because it gives him/her more 
freedom. 
 
 C. Adaptation in the field of accommodation  
 
 Specialists in the field of hotel tourism should carefully examine the living conditions of a senior. 
The senior faces more difficulties than other people. Seniors want to travel, without being or feeling exiled. 
Adaptation of the elderly tourist in the hotel industry refers more to the improvement of the existing places, 
than to the construction of new hotels for the elderly, and in the latter case the fulfillment of certain 
conditions is more than necessary. The seniors need some additional facilities and they can pay to have 
them.  
 Positioning in the environment (on land area). Regarding the position chosen for the construction of 
a tourist unit, the elements to be considered in the decision-making process concern the following aspects:  
 • Location of the unit (flat or rough land area); 

• Entertainment possibilities (restaurants and stores), shopping centers near the location; 
• Lighting the surrounding streets;  
• The situation of the sidewalks on the surrounding streets; 
• Customer security; 
• Transport to reach the city; 
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• The proximity of the airport. 
 Architectural elements. They are to be followed both in the positioning phase of the construction, 
but also in the subsequent transformation of the spaces to respond well to the requirements of the seniors. 
Here it is important: 
 • The possibility to be stationed in front of the hotel, in order to avoid long journeys from remote car 
parks; 

• The minimization of travel distances or the provision of elevators and ramps to allow the access 
with wheelchairs; 
• Railings for all stairs (even for two or three steps); 
• Grip handles for showers and near the bathtub;  
• Doors wide enough to allow wheelchairs to pass; 
• Lighting must be adequate in all common areas; 
• Common spaces organized to allow meetings and discussions. 

 Organization within the units. Attracting senior clients also depends on providing small services 
that can count from this point of view, such as:  
 • Assistance with baggage transport, to avoid customer concerns in this regard; 

• Rooms for one person must be accessible at no additional cost. 
 The seduction of seniors in the field of hospitality. More measures prove to be positive, such as: 
 • The price must be reasonable; discounts to be provided with personalized and reserved services 
(baggage transport assistance, personalized receipt); 

• The reception should be cordial throughout the stay: seniors are waiting for information, 
curiosities, good restaurants; 

• Friendship is important for the elderly, who want to maintain themselves with staff and other 
clients; 

• Spacious rooms with ample storage space, telephone, simple alarm system, adjustable heating, 
windows that open. 
 All these adaptations, which are relevant for any tourism business, regardless of the country, are 
obviously applicable to any existing or potential economic agent in Dolj area. 
 

V.3. RECOMMENDATIONS FOR THE WORK WITH ELDERLY TOURISTS 

 

 The new generation of people over 60 years old was born in the 1950s and experienced the 
revolution of the 1960s, in which social values have evolved significantly. As a result, this consumer 
segment does not conform to the stereotype of the elderly person staying home. However, some erroneous 
myths about the elderly still persist, in particular about some aspects such as: 

• they are loyal to a particular brand; 
• they do not feel comfortable with the technology; 
• they favor a certain structure in tourism (eg travel in organized groups); 
• they are looking for activities dedicated to the elderly; 
• they retire at the age of 65; 
• they adopt a slow lifestyle. 
Nowadays all these old assumptions are no longer valid. The senior over 50 years old is defined 

more as a person who: 
• possesses higher education; 
• is autonomous in all aspects of life; 
• experiences a form of personal revitalization; 



83 
 

• has a fast pace of life; 
• lives without compromises; 
• loves to make decisions; 
• possesses a great thirst for knowledge. 
With such characteristics and values assumed, tourists over 50 years old are now more 

adventurous than ever. According to a study conducted by the British company NOP World, seniors avoid 
traditional beach holidays and choose more distant destinations. About 65% of them would like to go on 
safari, for example. The study also shows that two-thirds of those over 50 years old think that they enjoy 
their lives.  
 Tourism products and marketing strategies must take this reality into account. 
This is what some industries (branches) have already achieved, by offering innovative equipment that 
allows older people to practice their sports hobbies for longer. Skiers can rely more on a comfortable "soft" 
boot and golfers on "Big Bertha" golf stick, which allow them to hit straight and far without too much effort. 

Advertising messages do not always adapt to the socio-demographic picture of the elderly (for 
example, more than 31% of them are single). Destinations should not be afraid to include seniors who are 
very optimistic in their ads. About 63% of seniors feel younger than their actual age. 

To be successful with this clientele, both researchers and practitioners are able to offer some 
recommendations that have proven effective in their relationships with seniors, respectively: 

• to be offered to them an original simplicity; 
• to be offered to them an activity that others cannot or do not wish to do; 
• their categorization should not be attempted;  
• to be allowed to get involved; 
• to be offered to them an experience, not a product;  
• they must be guided and not supervised; 
• to be provided for them refreshing and rest periods.  
As a result, advertising messages and direct discussions targeting this clientele require a certain 

subtlety to provoke and interest it, without limiting it and introducing it to a particular category. These people 
do not particularly want to "pass" as old persons even when buying a car. A few words or expressions 
should be avoided when talking with new seniors: elderly, golden age, old, white heads, gray tourists, 
retirees, seniors, and so on. 

Companies need to adapt their concepts. Age-related discounts may remain, but it is best to avoid 
unwanted customer labeling. It is necessary to talk about a special price for those over 60 years old, rather 
than for a clientele of golden age. A question must always remain in the manager's mind: which of the 
products or services of the personal offer could become outdated in front of an aging clientele?  
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V.4. PROPOSALS FOR THE PROMOTION OF BUSINESSES WHICH TARGET 

THE SENIOR TOURISM 

 

 In terms of communication, given the great diversity that seniors represent, a certain segmentation 
of this heterogeneous group is necessary in many respects. Compatibility with their motivations remains the 
most appropriate approach in this case. People between 50 and 65 years old are interested in goodwill, 
fun; those between 65 and 74 years old are interested in freedom, while health remains a basic concern for 
seniors over 75 years old. 

Therefore, the problem arises of the communication channel that must be privileged in the relations 
with the elderly. More than a third of today's seniors use the Internet and its new tools and have plenty of 
time to get information, so the testimonies of friends and other tourists are highly appreciated by this 
audience. Also, media consumption is also more important, with a volume of hours spent in front of the TV 
screen that increases along with the age. 

The proposed offer must in this case be dedicated, personalized. This segment also appreciates 
package deals. The services offered will be essential in ensuring customer’s loyalty. Selecting the media, 
defining the messages according to the motivations and the knowledge of the clients will allow the 
communication on a certain segment of the senior market, but without stigmatizing their offer. 

E-mail, television, specialized media are far from being hostile to communication. And direct 
marketing is a great way to reach a target who appreciates personalized messages. Thus, the agents that 
avoid this segment for image reasons will find a good compromise in direct marketing. 

E-mail appears as an underground environment that allows senior-oriented communication in the 
highest discretion, but also the most appropriate means of communication with the elderly, because they 
have time to read. Personalized marketing seems effective for an attentive recipient of personalized 
messages and specific products. 

Television is also a first-choice tool that targets one who spends a lot of time in front of the small 
screen, especially during the day. An advantage for advertisers who can benefit, at the same time, from 
tariffs that are sometimes more interesting than those practiced by television in the evening. Broadcasting a 
wealth of information that satisfies any curiosity, the television gives the consumer reasons to buy.  
 Despite a preconceived idea, the Internet is also an interesting direct marketing tool to reach the 
elderly. Being the first who experienced the arrival of the computer, seniors are even the first users of 
private e-mail. "The Silver Surfers", as they are called, prefer to spend their time in front of the screen and 
become less and less resistant to online payment, but for those who are still hesitant, classic means of 
payment must be used - offer a check payment.   

Today's seniors have experienced the emergence of the consumer society and are accustomed to 
advertising. This is a careful, informed and demanding target. There is no well-established rule that 
communication about seniors can be totally agreed upon by them (Tréguer, 2012). Communication to 
seniors must, above all, contain the most rational and objective speech possible. Then, the target must be 
able to identify himself/herself with the people used to convey the message, and the use of celebrities 
seems very effective. 
 

According to Goblot (2013), transmitting a generational discourse via email is a good approach, 
because seniors are very attached to family relationships, especially to those with their grandchildren. 
Pointing out that seniors are not the only generation using a particular product can also be well perceived. 
A product for seniors can be valid for all generations; the opposite is not necessarily true. The notion of 
objectivity and simplicity is also a key to the message design. 

Apart from these elements that have become classic in communicating with clients, elements that 
have prevailed, but which are far from being generalized even in the developed European countries, the 
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situation in Dolj county claims the imposition of specific measures for the promotion of tourism in general, 
and of senior clients if such a target is chosen. 

1. The adoption of a brand of territory representative for the history, culture and nature of these 
places, which will surprise their quintessence and which will be the basis of some local sub-flags and any 
message of promotion in the future. This will ensure a good concentration of communication and will make 
it much easier to reach the desired goals. 

2. The support of this brand at the level of all public organizations and economic agents involved 
for a sufficiently long period for its acquaintance with local, Romanian and foreign clients. 

3. The conception of messages that take into account the motivations, requirements and 
exigencies in terms of communication of the targeted segments, which shall not label the elderly tourists 
and shall not offend them. 

4. The optimization of the tourist information must start from the redesign or creation of sites that 
correspond from multiple points of view: the multitude of information, aesthetics, foreign languages used, 
information regarding accessibility for people with mobility problems, impressions of visitors, services 
offered, programs, local transport and so on. 

5. The improvement of the frequency of presence on social networks, which ultimately means a 
better communication and the interest of tourists, but also other tools, like facebook, instagram. 

6. The creation of a network for sharing information aimed at strengthening the brand and the local 
sub-brands, mutual support in attracting tourists. 

7. The adoption of a set of indicators that will allow the tracking of the communication results from 
several points of view, such as: the number of visitors by nationality, the ranking of the most watched pages 
and headings, the number of connections by smartphone, tablet, e-mail, other programs, number of 
brochures distributed, number of completed questionnaires, structure of qualifications received, and so on. 
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V.5. DESCRIPTION OF CHANNELS FOR PROMOTING THE LOCAL 

POTENTIAL FOR THE DEVELOPMENT OF TOURIST PRODUCTS FOR 

SENIORS OVER 55 YEARS OLD 

 

 Direct marketing is effective in relation to the elderly for several reasons. First of all, seniors are the 
generation of the written word, while younger people have taken refuge in the image. They received a 
strong literary education, grew up before the TV boom, whose programs began only in the evening. For 
seniors, just writing allows argument. In addition, they have plenty of time to read, document, compare and 
make rational choices. 

Secondly, it is about a potential customer who is experienced, rational, eager for information and 
who becomes more cautious with each passing year. Direct marketing writing (messages) makes it 
possible to develop arguments, to present more products and more details. In the direct marketing with the 
elderly, there are no concepts, but only the concreteness. Thus, if it is claimed that the presented product is 
the best, the senior will immediately request a trial in this regard. Finally, they value direct marketing 
because they retain control over the decision-making process. 

Privileged media tools in relation to seniors who have time, being the first consumers of all 
channels and media tools, are presented below. 

1. Television: audience, notoriety, credibility, effectiveness. Television is the first media that can be 
used in direct marketing, with the express condition of providing them with useful information in a simple 
and concrete message, as a good correspondence does. This is followed, according to some credible 
statistics, by 98% of the elderly, of whom 94% follow it every day in the early morning. From this point of 
view, they benefit from cheap and effective screens on the market. In this way a message can be 
developed between 30 seconds and 1 minute. The phone, the website and the response address can be 
stored with maximum efficiency. 

2. Internet: a fast and modern media channel. Seniors find additional information on the Internet 
about a product or service previewed in the press or on TV. The scores of impact, notoriety and incentive to 
purchase reach high levels thanks to this media support, as long as it is conceived an information site for 
seniors. 

3. Press: oriented and dedicated media. It is an ideal channel and means to reach the clientele 
represented by senior citizens. Texts are for readers with an average age of over 45 years old, and those 
with media images reach 25 years old. Some magazines have specialized in these segments. Despite their 
circulation, they will never succeed in seducing the youngest persons, because they are not part of their 
generation. 

4. Correspondence: to the point, complete and precise. It is the ideal means to develop the 
arguments and to make the deed of sale. For the elderly, the results can be very good.   
 In order to be successful in implementing the direct marketing strategy in the relationships with the 
elderly, this segment, so numerous, so diverse and rich in experiences, has to be reduced to a few clichés 
about senior citizens. 

Rule no. 1. It is necessary to present a history to the seniors, which should not be introduced in the 
form of a brief summary, as is the case with young persons. 

Rule no. 2. Seniors need to have time to get informed, compare, negotiate and decide to buy, so in 
this relationship it is necessary to offer them this respite.  

Rule no. 3. Before discussing a proposal with seniors and presenting a history, everything must be 
checked and tested beforehand. They saw almost everything, read everything, heard everything. The 
solution proposed by a communicator is not necessarily a miracle, an infallible one. 
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Rule no. 4. In the communication, no mistakes should be made, because the seniors are curious 
and know how to detect them quite easily, either grammatical or in terms of spelling, and so on, and they 
raise doubts about the offer being promoted. 

Rule no.5. The communicator should try to become the senior and ask which of the possible offers 
he/she would prefer to have. 

Direct marketing presents a sure advantage in relationships with seniors, because if they are 
satisfied they remain loyal compared to the young people who are used to switch from one brand to 
another due to low budgets. 

Apart from a direct communication, there can be used with an efficiency that must be taken into 
account the posters, billboards, but also catalogs, leaflets, brochures, prospectuses, agendas and 
calendars, which can be found at the headquarters of the tourism units, but which can be transmitted on 
various routes to the clientele represented by the elderly. Tourism fairs are also a powerful means of 
communication, but their presence is usually indirectly through federal or public private organizations. 
 
 

V.6. OBJECTIVES, PROGRAMS AND STRATEGIC ACTIONS FOR THE 

PROMOTION AND IMPROVEMENT OF THE TOURIST IMAGE OF DOLJ 

COUNTY 

 

 At the level of Dolj County there are at least two institutions that have responsibilities and have 
committed to undertake complex steps for the development of tourism, including tourism for the elderly. 
Thus, Dolj County Council announced, during 2015, the Strategy for Economic-Social Development of Dolj 
County for the period 2014-2020, in order to become the main instrument for strategic planning and 
investment guidance for institutions, for local public administrations, but also for other interested categories, 
such as those in the private, academic or non-governmental environment. The strategy structure includes:  

- the action plan, which includes a chronological presentation of the measures to be taken by the 
different actors at county and local level for the implementation of the strategy and the portfolio of identified 
projects; 

- the system of implementation, monitoring and evaluation of the strategy - with emphasis on the 
institutional architecture necessary for the implementation of the strategy, including its dissemination, 
periodic monitoring and evaluation of the stage of its implementation, based on a set of clear and assumed 
indicators. 

The strategy emphasizes and supports the need to carry out projects, especially the cross-border 
ones that will put into practice its tourism development objectives through specific tools. The specific 
actions (participation in profile exhibitions, training courses, promotion, and so on) aimed at developing 
potential forms of tourism in cross-border areas are emphasized and several interesting routes are 
highlighted, which can become effective tools in the development of local tourism. 

The same strategy also mentions the important constraints on which the development of such 
routes depends, mentioning the importance of modernizing the transport infrastructure, of the restoration 
and enhancement of the heritage objectives, of the involvement of the private environment, of the 
development of the accommodation and leisure infrastructure, of a promotion and of the improvement of 
cross-border and inter-county cooperation. Among the priorities of the county in the field of tourism for the 
period 2014-2020 there were exemplified: the recreational arrangement of the Danubian corridor, the 
continuation of investments in the rehabilitation, modernization and enhancement of the built heritage and 
cultural objectives (museums, art galleries, and so on) and sports. This last objective was meanwhile 
achieved, as well as the restoration and accessibility of important areas in the county.  
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 Based on the analysis performed at the level of the South-West Oltenia region by the Regional 
Development Agency, the second major actor involved in this field, the tourism, can become one of the key 
factors in the process of relaunching the local economy, taking into account that the South-West Oltenia 
Region has a high tourism potential, suitable for different types of tourism. In accordance with the main 
objective of the National Strategy in the field of Tourism, represented by an increase in tourism revenues 
and the contribution of tourism to GDP, by stimulating the diversification and quality of the tourism offer, the 
harmonious and integrated development of all forms of tourism is considered. 

Tourism is considered a priority for the development program of the region, taking into account 
both the existing resources and the need to achieve economic and social cohesion in the region, by 
expanding the number of areas and resources that will be used throughout the region, through an approach 
based on integration and sustainability. 

The strategy for the development of short-term (2014), medium (2020) and long-term (2030) 
tourism places particular emphasis on communication and increasing the area's attraction for Romanian 
and foreign tourists. The most important actions planned to be taken to promote and improve the tourist 
image of the whole region and implicitly the component counties are the following:  
 1. Creation and development of a regional brand in the tourism field. Such an approach would 
result in increasing the national and international visibility of the South-West Oltenia Region as a tourist 
destination. The existence of a regional brand should be the basis and added value for all tourism 
promotion actions. It should be constituted as a common element of the possible local brands such as 
călușul (a Romanian folk dance), zaibărul (a type of grapes), Drăgășani wines, Segarcea wines, apples 
from Vâlcea, leek, pâinea la țest (a bell-shaped lid used to cover bread placed on a hot hearth or fireplace), 
Horezu ceramics, folk costumes, Oltenia folklore, traditional and cultured sculptures and so on. As priority 
lines of intervention were identified the elaboration of a study in order to recognize a regional brand and the 
development and implementation of a unitary system of marking the tourist attractions in the whole region 
(panels, tourist maps on national and county roads, in train stations, bus stations, airports, along the 
Transalpina road, and so on) in accordance with EU standards. 

2. National and international promotion. A fair and efficient tourism marketing activity is a key factor 
of success in every sector of tourism and at any level. In this sense, it is necessary to move from the 
promotion of isolated tourist products, made by specialized tour operators, to the development of tourist 
destinations within which an integrated tourism product will be offered, generated by the partnerships 
realized by the involved factors (employers, local public administration, local community, private investors) 
and promoted both by the effort of the tourism development associations made at the local level, as well as 
by the effort of the central public administration. As priority lines of intervention there were privileged:  

- the elaboration of a tourism marketing plan at regional level, containing a strategy for promoting 
the region in the medium term, at national and international level; 

- the implementation of the activities envisaged by the tourism marketing plan, granting support for 
the initiation, at regional level, of the national and international promotion activities - the large-scale 
involvement of the economic agents from the region and of the public bodies; 

- the promotion of tourism offers in the region by including them in the catalogs of Romanian and 
foreign tour operators, increasing the number of participants (economic agents, city halls, prefectures) on 
national and international tourism exchanges (supporting their participation); 

- the development of economic relations, transfer of knowledge and exchange of experiences at 
national and international level. 

3. Creating and updating a web portal dedicated to regional tourism. The multiple aspects of the 
attractiveness of Oltenia's culture and territory can make it a competitive destination, in an increasingly 
globalized tourism market. Creating a web portal for promoting tourism that can be practiced in Oltenia, 
considering good practice examples in Europe, represents the way in which Oltenia will access the 
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international tourism market, being competitive with other similar tourist destinations. The priority lines of 
intervention are: 

- the achievement of a tourism portal of the South-West Oltenia Region, as a major tool for 
promotion, information and making reservations; 

- the achievement of an interactive map on the site dedicated to tourism in the South-West Oltenia 
Region; 

- the achievement of an interactive calendar of events; 
- the achievement of "plan your stay" - type interface within the portal. 

 

V.7. PROPOSALS FOR DIVERSIFICATION OF TOURIST PRODUCTS FOR 

SENIORS +55 

 
Within the Strategy for Economic-Social Development of Dolj County for the period 2014-2020, 

approved by the Dolj County Council and published in 2015, in the chapter "Tourism" there are agreed 
several tourist routes that can support the efforts made by the stakeholders in order to increase the 
attractiveness and foundation of an interesting tourist image of the area. The routes identified are: 

1. The route for recreation and extreme sports: Cruises on the Danube; 
2. The cultural-historical route "In the footsteps of the ancestors": Craiova-Cernătești-Strehaia-

Drobeta Turnu Severin-Orșova-Calafat-Bulgaria-Bechet-Corabia-Slatina-Scornicești. It also includes the 
points Cioroiu Nou, Băilești and Perișor; 

3. The ecotourism route "The splendors of nature"; 
4. The ecumenical-monastic route "The Road of Faith": Craiova-Calafat-Bulgaria-Bechet-Sadova 

Monastery-Jitianu Monastery-Craiova-Slatina-Caracal; 
5. The gastronomic route "Bacchus and the Balkan dishes"; 
6. The route of folk traditions and crafts "Eternity was born in the village". 
Within the same strategy it is mentioned that, in 2009, the County Department of Culture and 

National Heritage Dolj proposed the creation of six cultural-tourist routes at level of Dolj county, 
respectively: 

- Perișor-Maglavit-Cetate-Desa-Calafat-Vidin, which will include Henry Coanda memorial house, 
Maglavit Monastery, Cetate Tourist Harbour, Desa Archaeological Site and the Castravița Cultural 
Association Museum in Desa, Marincu Palace and the beach from Calafat; 

- Craiova-Cernătești-Grecești, which shall include the museums, cultural institutions and places of 
worship from Craiova, Romanescu Park, Botanical Garden, Cernătești “Cula” (semi-fortified building found 
in the Oltenia region of Romania with a number of examples located in the historical province of Muntenia) 
and the small folk (lăutărească) music ensemble from Grecești; 

- Craiova-Coțofeni-Răcari-Filiași, which shall include 2 archaeological sites, a library and the 
Chapel of Filișani Family; 

- Craiova-Segarcea-Giurgița-Ostroveni / Zăval / Gighera, which includes the monastery, the library 
and the wineries in Segarcea and the ensemble of “călușari” (persons who practiced a ritual acrobatic 
dance known as the căluș) from Giurgița; 

- Craiova-Sadova-Călărași-Bechet-Oreahovo, which shall include Sadova Monastery, the folk 
ensemble and the fountain of Maria Tanase from Călărași, the folk festival, the literary cenacle, the carpet 
weaving workshop and Bechet harbour; 

- Craiova / Calafat-Cetate-Plenița-Terpezița, which includes the ocarina workshop from Terpezița, 
the Feast of “Bujor” (Paeonia peregrina - a species of flowering plant) from Plenița and Cetate Cultural 
Harbour. 
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Also, rural and landscape tourism could be developed along the following route: Ciupercenii Noi- 
Desa-Poiana Mare-Băilești- Plenița- Bucovăț-Craiova-Coșoveni-Bratovoești-Geormani-Segarcea-Gighera-
Bistreț. 

In the Strategy for the development of short-term (2014), medium (2020) and long-term (2030) 
tourism, Regional Development Agency Oltenia also proposes two specific itineraries, respectively:  
 1. Ciupercenii Noi -Desa-Poiana Mare-Băileşti-Pleniţa-Bucovăţ. 

2. Craiova- Romanaţi Plain / Jiu River-Metropolitan Cathedral Craiova of St. Demetrius founded by 
Matei Basarab, the "Protection of the Mother of God" Monastery, "St. George" Church built in 1752, “St. 
Mina" Church built in 1731, "All Saints' Day" Monastery –Craiova - Bănia House - Oltenia Museum - Art 
Museum - "Madona-Dudu"Church, Traian Demetrescu Memorial House, Romanescu Park, Craiova 
International Airport. 

In view of the own analysis carried out to identify the potential of the tourist attractions in Dolj 
County, the relatively low investment possibilities of the economic agents, the accessibility of the 
infrastructure and the above proposals of the Dolj County Council and of the South-West Oltenia Regional 
Development Agency, there may be proposed three tourist circuits within this project: 

1. The Route Craiova-Perișor-Băilești-Maglavit-Cetate-Desa-Calafat, which shall include museums 
in Craiova, Henry Coandă memorial house, Maglavit Village Museum, Barbu Drugă Castle, Cetate Tourist 
Harbour, Desa Archaeological Site and Castravița Cultural Association Museum in Desa, Marincu Palace, a 
route with a predominant cultural component; 

2. The Route Ciupercenii Noi-Desa-Poiana Mare-Băilești-Plenița-Bucovăț-Craiova-Coșoveni-
Bratovoesti-Geormani-Segarcea-Gighera-Bistreț, on which rural and landscape tourism can be developed; 

3. The Route Filiași-Coțofenii din Față-Almăj-Craiova (including Bucovăț) -Cârcea-Podari-Cerăt-
Segarcea-Băilești-Maglavit-Calafat which aims to visit monasteries, old churches and other religious 
monuments existing in the county. 
 
 

V.8. GOOD PRACTICES IN THE EUROPEAN UNION IN THE RELATIONS 

WITH SENIOR TOURISTS 

 

1. Bouillon report for the development of tourism for seniors in France 
 

 Authorized with a mission in the field of tourism for seniors, Christophe Bouillon, Deputy of Seine-
Maritime in the French parliament, presented his report on January 25th to Matthias Fekl, Minister of State 
for Foreign Trade, the Promotion of Tourism and French Nationals Abroad, Martine Pinville, Secretary of 
State for Trade, Crafts, Consumer Affairs and the Social and Solidarity Economy and to the State Secretary 
for Seniors and Autonomy, Pascale Boistard. The purpose of the report was to identify ways to stimulate 
tourism for the elderly. 

In this report on tourism for the elderly, submitted to parliament to make new regulations in the 
field, Christophe Bouillon analyzed the markets in which seniors invest, their expectations and the offer 
available in France at the level of the year 2016. He recommended that, as a priority, all tourism 
professionals should take into account the senior citizens in their reception and development strategy. 

This requires measures to improve the reception and by means of structuring an adapted offer, 
especially in the field of transport, the support for investment in accommodation, but also the promotion of 
this offer. 

The report also foresees concrete devices for training employees in the sector to better respond to 
the specific requirements of the elderly. He also pleads in favour of a support system for holiday leave, on 
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the model of the "IMSERSO" system, developed in Spain and various complementary actions supported by 
the National Agency for Holiday Vouchers (ANCV), especially in the field of social tourism and of solidarity.  

According to Christophe Bouillon's report, seniors deserve more attention. They travel more, 
especially outside the season, and spend more than an average tourist; they are more sensitive to cultural 
offers, gastronomic services and "additional services" for their comfort. This favors slow tourism, wine 
tourism and cultural tourism. Also note that seniors want to go on vacation to strengthen their family ties. 

The 17 measures, divided into 5 axes, proposed by the Bouillon report in order to "Make from France an 
attractive destination for older tourists" are presented below. 
 
A. Reception (accommodation) and offer 

 

 Proposal 1: Encouragement of tourism professionals to integrate tourism development of older 
people in their master plans. 
 Proposal 2: Facilitate the mobility of international senior tourists, in particular by opening regional 
airports to international destinations, by creating a SNCF card for them and by granting traffic permits for 
the coaches of seniors to travel through Paris (by a specific derogation). 
 Proposal 3: Integration of the problem of a good reception of seniors in the Quality Tourism brand. 
 Proposal 4: The Launch, in partnership with hospitality specialists, a major communication 
operation, to promote health insurance schemes for the reinsurance of older tourists. 
 
B. Promotion and communication 

 Proposal 5: Encouragement of municipalities with a river harbour to obtain the status of "Tourist 
Township" and then "classified tourist station". 

 Proposal 6: Establishment of a commission dedicated to health stays within Atout France. 
 Proposal 7: Promotion of transport devices accessible for persons with reduced mobility to tourists 

and professionals from foreign tourism. 
 Proposal 8: Better representation of seniors in promotional campaigns. 
 

C. Investments 
       Proposal 9: Creation of IMSERSO device in the French style to increase the retirement rate for 

French people. 
 Proposal 10: Consolidation of the promotion of the Participatory Loan for the hotel renovation, 

dedicated to the modernization of the tourist facilities. 
 Proposal 11: Development of an accommodation offer dedicated to intergenerational tourism 

(especially for grandparents and grandchildren). 
 Proposal 12: Increase of the limit of the turnover that allows the VAT exemption of the tourism 

associations. 
 

D. Digital 
 Proposal 13: Creation of online content to attract older citizens who are more and more connected. 
 Proposal 14: Encouragement of the creation of applications for the elderly  

 
E. Formation  
 
 Proposal 15: Creation of a practical guide for structuring and promoting tourism offers for the 
elderly. 
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Proposal 16: Creation of MOOC (Massive Open Online Courses) dedicated to professionals and 
institutions regarding the expectations of senior clients, in particular regarding memory, wellness, cultural 
and spiritual tourism. 

Proposal 17: Integration in the tourist formations of modules dedicated to senior clients. 
 

 

2. Responses of companies to the requirements of senior tourists 
 

 A. The "American Choice" group already offers rooms specially adapted to the needs of persons 
over 60 years old under the "Premium" brand. In Austria and Germany, a hotel chain "50 Plus Hotels 
Österreich" has developed a concept that is particularly suitable for the elderly. This group offers stays 
entitled "simplification of life in holiday", intended for people over 50 years old. Its objective is to respond as 
best as possible to the requests and wishes expressed by this clientele. The personalization of the tourist 
product makes the tourists feel more comfortable and enjoy the best possible assistance.  

B. Among the French groups, Accor, the third largest hotel group in the world, has a senior 
department responsible, in particular, for monitoring the evolution of the senior clientele and for improving 
them. This department participates in designing the group's marketing policy. 
 
  

3. Example of a global strategy for seniors in a tourist resort   

            This example gives a good idea of what is a global vision about the senior market. It refers to one of 
the largest mountain resorts in France.  
 The managers of this resort were already aware of the phenomenon of population aging. They 
launched a series of communications for senior citizens in the specialized media and through direct 
marketing, initiatives that increased the frequency of trips of young seniors, between 50 and 60 years old, 
within the resort. At the same time, the increase in turnover was also high among the elderly. 
 Apart from the owners of places in resort, tourists over 50 years old have not returned in the 
following years. In 2002, the management of the resort demanded a more precise study of the reasons for 
this high turnover rate and the possibilities for improving the situation. They wanted to develop the turnover 
in the medium-to-long term based on a real strategy. 
 The partial failure of the strategies applied, limited to communication, was quite obvious for a 
senior market expert. According to the "Senior Market Barometer 2003", this was the main reason for the 
failure of the marketing actions for the elderly. Communicating with seniors without adapting products is 
unnecessary in the vast majority of cases. The explanation is that some tour operators targeting seniors in 
their communication or direct marketing campaigns do not adapt their stays, claiming that seniors are 
feeling younger and they consume as the others. But this is not untrue: if seniors feel younger, they do not 
have less needs and expectations. 
 Starting from these lessons, the leaders of the ski resort wanted to adopt a more global vision. An 
audit was launched throughout the resort, taking into account over 2500 criteria in different sectors: 
products, services, architecture / design, commercial resources, human resources and so on. In parallel, a 
cell of senior market experts from different professions was set up to define the guidelines and follow the 
various researches in the field. 
 In mountain resorts, services and activities are mainly for young people. This strategy is consistent 
for some stations, but dangerous where the clientele is wider. Older and younger people certainly share 
particular activities, but seniors are attracted to actions that best meet their desires: snowboarding, cross-
country skiing, discovering culture and nature and so on. 
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 In order to attract and keep senior citizens, it is necessary to develop the resort's infrastructure and 
architecture. This aspect is often rejected because of its costs. In the example above, the objective is 
double: adapting the resort to the expectations of seniors, taking into account the effects of aging, but also 
by defining an intergenerational management policy. The idea is to allow all generations to live together in 
harmony. In this way young people can go out to the nightclub, for example, while respecting the tranquility 
of the other tourists and of the elderly. Also, another problem was that of planning the development of 
roads, parking spaces and sidewalks. 
 In addition to its costs, such an infrastructure development can cause fear for a simple reason: if 
the facilities are too visible for seniors, will visitors not feel like they are entering a senior village? This fear 
is understandable. But how should one proceed to choose discrete solutions? 

In 10 years, the tourist resort will gradually adapt to an older clientele. Any changes made will be 
discreet enough for only the experts to observe. Remember that short sidewalks were originally created for 
people with disabilities and are now used by everyone. A marketing program for the elderly has been 
created. It is about proposing packages more adapted to the different generations of seniors, with programs 
of activities that meet their expectations. While young people prefer to act freely, the elderly appreciate that 
they are offered "all inclusive" holidays. 

The idea of specific tariffs was not retained and was not implemented for two main reasons: to 
provide more services instead of discounts and to maintain the increase in turnover. In the minds of many 
persons over 50 years old, the word "seniors" grants the right to discounts. This is changing: seniors are 
feeling better than before, and many marketing managers prefer to reduce existing discounts and instead 
offer more services. 

A strategy for receiving and contacting senior customers was adopted. Studies show that seniors 
appreciate experienced staff who understands their needs. This is a legitimate endeavor, but the average 
age of people who come in contact with senior citizens in the field of tourism is below 30 years old. To 
reduce the risk of intergenerational conflict, some companies, such as General Motors or Accor, are 
training staff to better manage their contacts with seniors. 

Another solution is to hire senior employees (50-60 years old) in certain positions. In Great Britain, 
the B&Q bricolage chain employs 15% of people over 50 years old as its sellers. In addition to improving 
customer contact, B&Q noted a drop in absenteeism and more attentive workplace behaviors. In the United 
States, Wal-Mart also employs staff over 50 years old and even promotes it. In the case of the tourist 
resort, it was decided to train the staff in contact with the senior clientele.  

This project was one of the first carried out in France and was unfolded in a global vision, in a 
tourist resort. Such a project, which allows senior citizens' expectations to be met without removing young 
customers, can be developed in many locations. This is all the more remarkable, given that strategies for 
mountain resorts are known to be designed for young people. 
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